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 English Abstract 
This dissertation project is based on a content analysis of the local television news on WTVT – Fox 
13, the Fox affiliate in Tampa Bay, Florida. The hypothesis is that the typical American local 
newscast is produced primarily to entertain, rather than inform, and that this is shown in both story 
selection, as well as in the form and structure of the news stories. This project shows that the market-
driven journalism in America has in recent decades led much of the U.S. media to focus on tabloid 
story topics such as crime, disaster, and celebrity entertainment, thus abandoning traditional 
journalistic news values. Furthermore, it is argued that visual and audio post-production effects can 
significantly increase the degree of sensationalism in a television news story. To provide a basis for 
discussing these issues, the project leans on theories provided by journalistic scholars such as 
McManus (1994), Langer (1998), Holm, Svith, and Kartveit (2008), Baym (2004), Schudson (1995), 
and many more. 
 
The analysis itself is based on 133 individual television news stories that were broadcast on WTVT – 
Fox 13’s 10 p.m. newscast during the week of April 20 to April 24, 2009. The results indicate that 
tabloid topics do in fact dominate the Fox 13 newscast. The data shows that 57,9 percent of all news 
stories during that week were based on tabloid topics, and that the top four story topics covered were 
crime, human interest stories, disasters, and celebrity and entertainment. The analysis also reveals that 
tabloid production techniques were used in order to enhance news stories, though only to a certain 
extent. Based on these conclusions, the concern in academic circles today regarding the increasing 
amount of tabloid news in the local U.S. media is in fact fully justified. From the point of view of 
Danish journalism, these results should serve as a warning as to what can happen if television news 
continues to evolve towards serving market-driven values, rather than news values based on 
established public service traditions. 
 
Dansk Resumé 
Dette specialeprojekt bygger hovedsagligt på en analyse af nyhederne på tv-stationen WTVT – Fox 
13, der er den lokale Fox kanal i Tampa Bay, Florida. Hypotesen er, at den typiske lokale tv-
nyhedsudsendelse i USA primært sigter mod at underholde frem for at informere – både når det 
gælder emnevalg og formen af nyhederne. Projektet viser, at den kommercielle journalistik i USA i de 
seneste årtier har udviklet sig til et punkt, hvor fokus nu ligger på tabloide emner som kriminalitet, 
katastrofer og ren underholdning, hvilket ofte bryder med de klassiske journalistiske idealer. 
Derudover argumenteres der for, at når nyhederne anvender dramatik og fascinerende lyd og billeder, 
så kan den sensationelle værdi af et tv-indslag øges betydeligt. For at diskutere disse emner tager 
projektet afsæt i teoretiske afhandlinger fra anerkendte journalistiske akademikere såsom McManus 
(1994), Langer (1998), Holm, Svith og Kartveit (2008), Baym (2004), Schudson (1995) samt mange 
andre. 
 
Selve analysen i specialeprojektet består af en kvantitativ undersøgelse af 133 individuelle tv-indslag, 
der blev vist på den daglige 22-nyhedsundsendelse på WTVT – Fox 13 i uge 17 i 2009. Resultaterne 
af analysen viser, at de tabloide emner i høj grad dominerer nyhedsudsendelsen. Det fremgår af 
tallene, at 57,9 procent af alle nyhedshistorier i denne uge er baseret på tabloide historier, og at de fire 
mest dækkede emner var kriminalitet, såkaldte human interest historier, katastrofer og til sidst kendte 
personer og underholdning. Analysen viser også, at der i begrænset omfang bliver brugt 
produktionsmetoder, som gør indslagene mere sensationelle. Hvis man tager disse konklusioner i 
betragtning, er den omfattende kritik af den øgede tabloidisering af især lokale amerikanske tv-
nyheder helt og aldeles berettiget. Fra et dansk synspunkt er resultaterne tankevækkende og burde 
fremgå som en advarsel for, hvad der kan ske, når tv-nyhederne udvikler sig i en kommerciel retning, 
hvor underholdningsværdien prioriteres mere end de traditionelle nyhedsværdier kendt fra public 
service-journalistikken. 
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“The public have an insatiable curiosity to know everything, except what is worth knowing. Journalism, 
conscious of this, and having tradesman-like habits, supplies their demands” – Irish poet, Oscar Wilde (1891). 
1. Introduction 
“A wild hog attacks a woman in St. Pete.” “A miracle landing is caught on tape.” “After a 
month at sea, and after being attacked by pirates, a local sailor comes home.” Headlines such 
as these could easily appear in your favorite tabloid newspaper without succumbing to a great 
deal of scrutiny, but do they belong as top stories on a serious, journalistic television 
newscast? Many academic scholars, as well as critical journalists, do not think so, yet many 
local newscasts in the United States continue to increase the amount of tabloid content. This 
has stirred up a heated debate as to whether the local news stations in America prioritize 
entertainment more so than information, thus compromising the ethics of proper journalism. 
It seems that from the very first day journalism students set foot inside a classroom, 
professors are trying to teach them, which news stories are good news stories. In Denmark, 
students are taught five specific news values – importance, identification, sensation, actuality, 
and conflict – that justify newsworthiness (Kabel et al., 1999). Yet, even though there is such 
a strong emphasis in teaching young journalists how to pick out stories that are newsworthy, 
story selection is still one of the most debated topics not only by academic scholars, but even 
more so by the journalists, editors and news directors who work with the daily production of 
news. A quick visit to any newsroom will almost certainly prove this point. Often times the 
most important question is, “which story is going to headline tomorrow’s paper,” or in TV, 
“which story should lead this evening’s newscast.” 
 At present, many academic discussions relating to the topic of news selection express 
overwhelming concern regarding the increasing amount of tabloid news in the media today, 
especially the U.S. media. The three headlines mentioned above were all top stories on 
WTVT – Fox 13 in Tampa, Florida. WTVT currently broadcasts the most watched local 
newscast in the Tampa Bay area, which is the 13th largest television market in the U.S. These 
headlines are typical of what many scholars would describe as tabloid and excessively 
sensationalist. These are the type of stories that – because they are not just common on local 
newscasts, but on national newscasts as well – have led academics to describe American 
television journalism as “an unregulated free-for-all, which … has become a byword for 
sensationalism, celebrity worship, and abdication of the serious” (Barnett, 2008, p. 43). 
From a Scandinavian standpoint, it is quite interesting that so many journalists and 
editors from the Nordic countries often look towards the U.S. for inspiration. Television 
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stations in Denmark, for instance, will send their reporters to America to participate in 
educational courses that are supposed to make them better TV-journalists. Perhaps the reason 
for this is the reputation that American journalists have of being superior in using visuals and 
sound in telling a story. It can be argued, however, that these production techniques don’t 
necessarily improve the quality of journalism in a story, but just heighten the amount of 
sensationalism instead. 
The reason for this is that it is not just the topic of a story that makes it tabloid. How 
the story is presented is equally influential in determining the degree of sensationalism. 
Newspaper stories can be presented very differently through various layout and design 
techniques, and in television, journalists can use certain production methods to alter the look 
and feel of a story. In fact, research by Grabe, Zhou, Lang, and Bolls (2000) showed that 
viewers reacted differently to two versions of the same television news story, with the only 
difference between them being post-production effects that made one version more 
sensationalistic than the other. 
 Therefore, it is important not just to consider the amount of tabloid stories on a 
popular local newscast, which is the first task of this report, but also the production 
techniques involved in creating these stories. The aim of this project is to examine the content 
of Tampa Bay’s leading local newscast, how the production of news lives up to certain well-
known journalistic ideals, and thereafter analyze the form and structure of the news. As will 
be discussed later in this report, the Fox News brand – even at the local affiliates – is 
synonymous with a sensationalistic and tabloid style, thus making it a perfect case for this 
type of study. 
In this introduction, I will first share my motivation for conducting this type of 
analysis, then state the main research questions, briefly introduce the theory that will provide 
the basis for the analysis, provide a delimitation to determine the boundaries of this project, 
and finally outline the chapters and content of this report. 
 
1.1 Motivation 
As mentioned before, the most heated debates concerning story selection often happen within 
the newsroom, involving the journalists and editors themselves. I experienced these debates 
while working for a year and a half at Sjællandske Medier in Næstved, Denmark, a local 
multimedia news center that produces stories for its newspaper, 24-hour television station, 
radio station, and its website. I found it fascinating to observe the so-called hunt for the next 
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day’s top story. What would justify placing one story on the front page, instead of another? 
What would determine which story would be worth pursuing for television? At Sjællandske 
Medier the answers to these questions were simply: “The story that will sell the most 
newspapers,” and for TV, “the story which will attract the most viewers.” Here the 
journalistic principle of serving the public with the most important information would take 
second to the market-driven theory, which tells journalists to serve the public what it wants. 
 In order to guide the newspaper journalists in the right direction, management at 
Sjællandske Medier created the slogan NOK. NOK stands for Nyhed, Overraskelse, and 
Konsekvens, or in English, News, Surprise, and Consequence. The goal for each department 
was to have at least one story per day in the paper covering each topic. At first glance this 
seems like a proper journalistic benchmark. However, the slogan wasn’t quite enough for the 
television department, which felt that it needed an added element to cover the unique 
differences in producing television news. This added element became the U, for 
Underholdning, or in English, Entertainment. Thus, the NOKU-Meter was developed, which 
was a tool the television assignment editor eventually would use to rate every newscast and 
every story produced by the television department. 
 As time went by, it seemed that I was becoming the television department’s expert at 
producing the entertaining stories. Many of these stories were praised, but at the same time, I 
couldn’t help wonder if I was producing journalistically newsworthy stories, or just trying to 
entertain. Many of Sjællandske Medier’s newscasts did include stories that exemplified 
proper journalistic ideals, but nevertheless the entertaining element of a newscast was valued 
equally high. 
After spending so much time producing stories under these guidelines, I found it 
highly motivating to conduct an analysis focusing on the entertainment aspect of television 
news. The fact that I have spent over half of my life living in the United States, as well as 
having received my bachelor’s degree in broadcast journalism from The University of 
Arizona, made analyzing local television news in the U.S. seem only natural. Furthermore, 
this project will show that local television news in America has throughout history been one 
of the most dominant forces in the American news industry, as well as the news medium 
perhaps most influenced by market-driven theory. As a result, local television news in the 
U.S. has become known for increasing the amount of entertainment and sensationalism in 
newscasts, making it the perfect medium to analyze for the purposes of this project. 
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1.2 Research Questions 
Throughout this project it will be established that the amount of tabloid stories on television 
newscasts have increased over the past couple of decades. There is no question that disasters, 
crime, celebrities and so forth, are becoming more visible on television news, and especially 
on local newscasts in America. However, there is an ongoing discussion as to whether the 
amount of tabloid stories are starting to outweigh the amount of stories concerning more 
serious topics, such as politics, education, and the economy. Therefore, the first task of this 
project is to analyze a leading local newscast in the U.S., and determine the amount of tabloid 
content being broadcast. The reasons for choosing WTVT- Fox 13 in Tampa will be 
explained later, but the assumption is that a majority of the local news on this station is 
designed to entertain – rather than inform – the public. 
Scholars have also debated whether or not this rise of entertainment has had a 
significant effect on the quality of the news shown on television. As this report will show, 
there are a number of ideals, which journalists are taught to strive for. McManus (1994) 
argued that part of these ideals involve selecting stories that inform the public while also 
rejecting those built on sensation. Others will argue that tabloid content has a rightful place in 
serious broadcast journalism, and that the television news media are just responding to public 
demands. If the latter is true, then the question becomes whether or not tabloid stories are 
given a higher priority compared to those stories geared towards enlightening the public. This 
project will attempt to answer that question by analyzing the tabloid stories broadcast on 
WTVT – Fox 13, as well as the standard stories covering politics, education, and the 
economy, to see if the station prioritizes time and effort to particular types of stories. The 
goal is to examine the number and type of sources used, the length and type of stories 
broadcast, story priority, and where the story takes place. These categories will be defined in 
detail in chapter five where the method for analyzing the newscasts will be explained. 
This will provide the basis for the final part of this project’s main analysis, which is 
studying the form and structure of the news on WTVT – Fox 13. Schudson (1995) was one of 
the first scholars to imply that the power of news lies in the form of the story, rather than the 
story itself. When applying this logic to television news it becomes evident that production 
techniques and other formal features are key elements in defining the degree of 
sensationalism in a newscast. These features might include using sound or music during news 
stories, having anchors and reporters unnecessarily hype stories, or perhaps using 
sophisticated decorative effects and visual graphics to arouse the viewer. This project will 
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analyze these types of production techniques on WTVT – Fox 13’s local news, and thereby 
conclude how many stories can be categorized as sensational from a production standpoint. 
To provide a proper basis for this study a full week of Tampa Bay’s most popular newscast – 
WTVT’s late evening newscast at 10 p.m. – will be analyzed. Taking all of the above into 
consideration, the goal of this project is to answer the following two research questions: 
 
1) What are the primary story topics covered on WTVT – Fox 13’s late evening newscast, 
and does an analysis reveal a priority towards tabloid content? 
 
2) What characterizes the form and structure of the news on WTVT – Fox 13, and are 
there signs that tabloid production techniques are used? 
 
There are a few reasons for conducting an analysis that answers the above questions. First, 
there is not an overwhelming amount of academic projects, which analyze the content of 
local newscasts in America. The importance of local television news in America will be 
discussed in detail later, but as already mentioned, it is a very popular source for news in the 
U.S., and undoubtedly also one of the most market-driven news sources. Therefore, it is a 
very pertinent news medium to study, especially if the assumption that local newscasts are 
filled with non-informative tabloid content is true. 
 The reason for studying the form and production techniques used on a local newscast 
is of equal importance. This project will show that formal dimensions of sensationalism can 
be detected, not just in the story topic, but also in the production of news stories. It will also 
be argued through previous studies that sensationalistic production techniques greatly 
influence how viewers rate the newsworthiness and trustworthiness of a news story. It is quite 
relevant to analyze if these production methods, which will be defined in detail later, are used 
in WTVT’s newscasts, or if they are reserved for true tabloid television. 
 
1.3 Introducing the Theory 
In order to answer the research questions above, the analysis in this project no doubt has to 
lean on a solid theoretical background. This project will therefore in large part be based upon 
the previous work of some of the most recognized academic scholars in the journalistic field. 
Furthermore, it is important for the project to have a relevant connection to Danish 
journalism, which is why a great deal of the theory is based upon Scandinavian literature. 
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There are two reasons for this. The first is that this report is mainly intended for examination 
by a Danish audience. Secondly, and perhaps just as significant, is the fact that many Danish 
journalists look towards the U.S. for inspiration and for ways of improving themselves. This 
is in a way strange, because many of the Scandinavian scholars that will be referred to in this 
report are very cautious of copying the trends in America, especially the increasing 
production of tabloid news on television. 
 This report will feature two different theory chapters. The first of which will define 
and discuss the presence of tabloid news on television today, as well as introduce some of the 
main theoretical arguments for and against the increase of sensational content on the news. 
McManus (1994), Langer (1998), Patterson (2000), and Baum (2003) have all provided 
interesting arguments regarding the presence of tabloid news on television and its influence 
on journalistic news values. McManus (1994) was one of the first to provide a study on 
market-driven journalism in local news, and its negative consequences on traditional news 
values. Langer (1998) argues that tabloid news must be recognized as a major source of news 
in broadcast journalism, and therefore must not be disregarded in academic research. The 
chapter on tabloid news theory will also include a brief overview of previous analysis done 
on local television news content, as well as introduce Scandinavian studies by scholars such 
as Hjarvard (1999), Kabel et al. (1999), Holm, Svith, and Kartveit (2008), and Jönsson and 
Strömbäck (2007), which all discuss the presence of tabloid journalism on TV in the Nordic 
countries. 
The second theory chapter will summarize Schudson’s (1995) work on the power of 
narrative form in the media, and introduce studies that build on Schudson’s suggestion that 
the power of news lies in the form of a story. Baym (2004) uses this notion to compare the 
form and structure of news packages from the Watergate scandal against those from the 
Clinton impeachment process. His work will be supplemented by similar studies that have 
focused on the significance of the form and structure of television news, including a study by 
Grabe et al. (2000). Furthermore, work done by Andersen, Rønning, and Waldahl (2009), 
Jönsson and Strömbäck (2007), and Holm et al. (2008) will be included in the chapter, since 
they all provide productive ways of analyzing the form of an entire newscast. 
 
1.4 Delimitation 
There have been many considerations as to what this project should entail, and thus questions 
regarding what should be analyzed and what should be left out. In this section, I will attempt 
  7 
to briefly determine the limits and boundaries of this report. There were definitely other 
methods of analysis considered, such as qualitative interviews with journalists and 
assignment editors at a local news station, a comparison between local television journalism 
in the U.S. and in Denmark, and an evaluation of tabloid content in local newspapers. 
 There have obviously been plenty of previous studies on the subject of soft news and 
tabloid news, as well as the rise of news emphasizing entertainment over information. 
However, very few observational or newsroom-type studies have been done at local 
television news stations. This type of research is no doubt difficult, though. Local television 
newsrooms in the U.S. are considered almost sacred, and very few stations will grant 
permission for this type of study. Therefore, in order to successfully embark on that type of 
project, one would no doubt have to pick a station to study based on where one was allowed 
to conduct the study, rather than the most suitable station for analyzing tabloid stories. 
Furthermore, newsroom studies are quite time consuming if they are to be successful, often 
requiring more than a month of observing journalists and editors. This project will instead 
prioritize time towards analyzing the tabloid stories, rather than the reasons behind producing 
them. With that being said, interviews with people from WTVT – Fox 13 could still have 
been beneficial, but the station did not wish to be a participate in this analysis. 
 There was also brief consideration of conducting a comparative analysis of Danish 
and American local television news. This would have been done in order to see if there were 
any notable patterns or similarities between the two. However, the differences in geographic 
regions, financial budgets of the stations, and government regulations would actually make 
the results of such an analysis misleading. The same could be said of a comparison of 
newspaper stories and television news. While it could be interesting to see if there is a 
connection between the tabloid stories chosen for the local newspaper compared to those that 
appear on the local evening newscast, the differences between the two news mediums would 
make it difficult to justify such an analysis. 
 
1.5 Outlining the Project 
In this section, I will outline the chapters of this report, and explain how I will go about 
answering the before mentioned research questions. It is first necessary to clarify that this 
project involves three main elements of study: theory, content analysis, and discussion. The 
theory element will consist of the two theory chapters explained in the section above, 
chapters three and four. These theory chapters will lead us to the second element of study, 
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which is the content analysis. This will be based upon both quantitative and qualitative 
analysis, which will be described in detail in chapter five, the method of analysis chapter. 
Chapter six will provide a general summary and explanation of the form and structure of 
WTVT – Fox 13’s late evening newscast. A coding form will then be used for the 
quantitative analysis of five randomly chosen weekdays of news stories on WTVT – Fox 13’s 
10 p.m. newscast. This will be followed by a qualitative analysis of certain news stories with 
the purpose of exemplifying the results found through the coding. This will all be done in 
chapter seven, and should provide a solid background for the final element of study, the 
discussion in chapter eight, where the question of what the findings actually mean, and why 
they are important, will be answered. Finally, a conclusion will be presented in chapter nine, 
followed by a journalistic article in Danish summarizing the results of this project. 
Throughout this project it is important to keep in mind that this is an academic project 
written for a Danish university, and for that reason primarily also a Danish audience. This 
means that the first task of this project – before the two theory chapters – is to describe the 
general television market in the United States, since this differs significantly from the system 
in Denmark. This will therefore be done in the upcoming chapter – “Television in America.” 
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2. Television in America 
Since this project involves analyzing a leading local newscast in the U.S. for a primarily 
Danish audience, it is necessary to provide an introduction to television in America in 
general, as well as an explanation of how the local channels and their newscasts operate. 
Once this has been done, it will be possible to explain the influence of Fox News in the U.S., 
and thereby validate the specific reasons for choosing to analyze Tampa Bay’s local Fox 
affiliate. 
 
2.1 The Amount and Variety of Television Available in the U.S. 
Television is an important part of life in the U.S., perhaps more so than in any other country 
in the world. Not only do 99 percent of all American households own at least one television 
set (Federal Communications Commission, 1999), but the amount of television watched and 
the variety of programs available is startling. According to a fact sheet provided by the 
Federal Communications Commission (1999), which is the independent government agency 
that regulates television in the U.S., an American child spends an average of four hours a day 
watching TV. Furthermore, there is an almost surreal amount of television to choose from. In 
America there are three basic types of television one can receive: broadcast television, cable 
television, and satellite television. Broadcast television is available at no charge to anyone 
with an antenna and a working television set. Cable and satellite television both require a 
subscription, but are very popular and standard in most American households (Television in 
the United States, 2009). If one were to choose Verizon’s cable service, one of the leading 
cable providers in the Tampa Bay area, one would receive approximately 295 channels in the 
standard package, with the possibility of gaining access to over 600 channels for additional 
costs (Verizon, 2009). Approximately 50 of these channels are local channels (Verizon, 
2009). With a standard broadcast antenna one would only be able to receive anywhere 
between 12 and 19 channels in the Tampa Bay area. 
There are significant distinctions between local and national television in America, 
and for people not familiar with the U.S. system of broadcast television they can easily be 
quite confusing. Therefore, there is a need to briefly describe the television market in 
America. The U.S. has a decentralized market-oriented television system, and unlike many 
other countries, there are no national broadcast services (Television in the United States, 
2009). Instead, the television market is dominated by local television stations, which in turn 
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are affiliated with larger national networks, hence the term, local affiliate. In the U.S., there 
are three major commercial networks, NBC, CBS, and ABC, which have been in existence 
since the early days of television. However, the emergence of Fox in the mid 1980s has many 
recognizing it as the fourth major network. All of the four major networks provide 
programming for their local affiliates, which include the so-called primetime programming. 
Primetime programming is broadcast nationwide, but through the local affiliates. So, in most 
cases, if a local station is an NBC affiliate, it only airs programming from NBC, combined 
with the local programming the station produces itself. The big difference between the three 
major networks and Fox is that Fox does not air a nightly national news program. Otherwise, 
major-network affiliates run very similar schedules, combining entertainment, news, sports, 
and local programming. A complete TV programming schedule, on a randomly selected 
Monday, of the five affiliated stations in the Tampa Bay area (there are two local ABC-
affiliates) has been included in Appendix A1. 
 
2.2 The Local News 
Now that the television broadcasting system in the U.S. has been clarified, it is time to return 
to the focus of this report – local television news. Some scholars praise this news medium in 
America, because many local stations have developed a competitive market strategy, which 
has allowed them to attract many viewers. In fact, The State of the News Media report from 
2009, conducted annually by the Project for Excellence in Journalism (PEJ), once again 
showed that local television is the most popular source for news in America. Others, 
however, describe the local news on television as an injustice to the journalistic field. Stark 
(1997) calls the local news “the biggest scandal on TV,” and finds it concerning that local 
newscasts are “so influential and so awful – at least in journalistic terms” (§ 2). Furthermore, 
Stark also notes that almost all local newscasts are uncannily similar: 
 
There are always the breathless promos (“Nude man found at mall: Film at 11!”). There are always the 
two amiable chatting anchors, usually a middle-aged man and a somewhat younger woman. There are 
the younger roving reporters, featured live at various points around the community or nation, where 
they chat up the anchors … There’s the joking weatherman, the jock sportscaster, and more recently, 
the health editor and the lifestyle reporter. In a nation of enormous diversity, there’s something both 
comforting and appalling in knowing that no matter where you are, the local news – like the local 
McDonalds – is always the same. (Stark, 1997, § 1). 
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If many local newscasts are alike, than perhaps it is even more disturbing from a journalistic 
standpoint to learn what exactly is being broadcast. A report from the Rocky Mountain Media 
Watch (as cited in Grossman, 1997) analyzing 100 local newscasts in 56 cities showed that 
only 40 percent of these local newscasts were dedicated to actual news, and 30 percent of this 
news was devoted towards crime-related stories. 
Many critics cite the lack of regulations on the U.S. television media as one of the 
reasons for the decline in the quality of American journalism. The few regulations that have 
existed have become less and less stringent over time. In 1934, the U.S. Communications Act 
was established and it was to be enforced by the then newly founded Federal 
Communications Commission (FCC). The reasoning behind this act was to allocate television 
stations a license to broadcast on public airwaves only if they serve “in the public interest, 
necessity, and convenience,” and the FCC could in turn refuse a license to a nonconforming 
broadcaster (McManus, 1994, p. 52). However, these regulations were never probably 
enforced, and under the political lead of Ronald Reagan in the early 1980s the FCC entirely 
stepped back from any regulatory overview (Barnett, 2008). With no significant government 
control, Barnett (2008) argued that national network news divisions in America had turned 
news into “another branch of showbusiness” (p. 42). This statement is even truer at the local 
news level. This is because local news broadcasts arose from the point of view that money 
could be made by attracting as many viewers as possible, and much like the tabloid press, 
local news stations turned to sensationalistic topics like crime in hopes of entertaining the 
public (Stark, 1997). The aim of this project is to comprehensively analyze this blend of news 
and entertainment. 
 
2.2.1 Analyzing the Ratings and the Local Market 
Even if common logic depicts that branding news on television as a form of entertainment 
compromises journalistic ideals, Americans nevertheless still rate their local newscast as the 
most credible and fair source for information (McManus, 1994). This is perhaps why local 
newscasts still are considered more popular than for instance the national network news. 
In the U.S., it is Nielsen Media Research that obtains the data to evaluate the number 
of people watching particular programs. On a local level, Nielsen tracks numbers for 210 
different geographic areas, called DMA’s, which in turn are divided into three categories:  
Small, medium, and large-sized markets (PEJ, 2009). The Project for Excellence in 
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Journalism explains how the system works in its annual The State of the News Media report 
from 2009. 
 
Ratings are the percent of households watching a program at a given time among all households in the 
market. Share is the percent of households watching a particular program among only those households 
that have their televisions on. These two are the key metrics for audience in local television. Ratings 
give you a number for a program’s average audience. Share tells you the percentage of television 
viewers at that moment who are watching that program within a particular market, their market share. 
(PEJ, 2009). 
 
While information about national ratings and share can be gathered at any time, local 
numbers are only obtained four times a year – during the so-called sweeps weeks (PEJ, 
2009). Even though the local news still beats out the national network news in terms of share, 
local audience ratings have declined every single year since the PEJ started tracking them in 
2006 (PEJ, 2009). Interestingly enough, a few local news stations were able to boost their 
ratings significantly in 2008, which one consultant to the PEJ contributed to those stations 
investing in the quality of their journalism (PEJ, 2009). 
 
2.2.2 The Local News Stations in the Tampa Bay Area 
None of the stations in the Tampa Bay area, however, have been able to increase their ratings 
over the past couple of years. Whether or not this has to with the quality of journalism will be 
debated through the content analysis later. With that being said, Tampa is still an ideal area to 
examine local newscasts. It is the 13th largest market in America, and the largest DMA in 
Florida (Bachman, 2009). It is also a highly competitive news market with two major 
newspapers, The Tampa Tribune and the St. Petersburg Times, and two of Florida’s largest 
local news stations, WFLA – NBC and WTVT – Fox 13 (Bachman, 2009). They are 
competing with the local CBS and ABC affiliates, as well as another ABC affiliate serving 
the nearby Bradenton-Sarasota area. The daily weekday schedule of newscasts for the five 
commercial news stations in Tampa, including national network news where applicable, has 
been included in Appendix A2. Public service channels such as PBS were disregarded due to 
their very low ratings in the area. 
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2.3 Foxifying the News – Reasons for Choosing WTVT – Fox 13 
Ratings from the past three years in the Tampa Bay area indicate a heated race between 
WTVT – Fox 13 and the rest of the network affiliates (refer to Appendix A3). There are, 
however, a couple of key factors for choosing to analyze the local Fox newscast in this 
analysis. First of all, the most recent available ratings show that WTVT’s 10.00 p.m. 
newscast has now for the past two years been the most popular newscast in the market with a 
rating percentage of 4.3 in 2008 and 3.4 in 2009 (refer to Appendix A3). Furthermore, 
WTVT – Fox 13 has in 2009 become the local news ratings leader in every single timeslot, 
except for the 11.00 p.m. newscast (refer to Appendix A3). Since the WTVT – Fox 13 10.00 
p.m. newscast is the most watched newscast in the area, it also becomes the most relevant to 
study for the purposes of this project, as is often the case in academic projects. For instance, 
in Langer’s Tabloid Television (1998) it was decided only to include the early evening news 
service in Australia for the study, simply because this was the one most regularly watched by 
the largest amount of people. Therefore, it is arguably most pertinent to examine the degree 
of tabloid content of a successful newscast, rather than one that is not as popular, simply 
because a correlation can be drawn between the newscast content and what people want to 
watch. 
 This leads us to the other key reason for choosing to analyze the local Fox newscast, 
namely the successful commercial branding of Fox News as sensational, on both a national 
and local level. The Fox News Channel entered the competitive 24-hour cable news market in 
1996, and has since then emerged as the dominant cable news source in America along with 
CNN (Morris, 2005). In an analysis comparing CNN and Fox News, Morris (2005) writes 
that there are several possible factors for the success of Fox News, one of them being that the 
channel “was the first to develop more dynamic audio and visual presentations of the news” 
(p. 60). These production techniques along with the channel’s aim to entertain and politically 
influence audiences have created brand new words in the U.S. media’s vocabulary, such as 
foxification and foxified, which describe this new approach towards journalism. Fox News is 
known for promoting a set of political news values, which contain a heavy bias towards 
conservative principles and ideals, which is portrayed through various news programs and 
figures, such as the highly debated host of The O’Reilly Factor, Bill O’Reilly. However, for 
the purposes of this project, the term Foxified is more interestingly defined as encapsulating 
“a series of news values that run counter to public service traditions, with an emphasis on 
sensationalism, a tabloid style, speculation rather than factual reporting, and partisanship 
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rather than balance and objectivity” (as cited in Cushion & Lewis, 2009, p. 132). Basically, 
the Fox brand disassociates itself from traditional journalistic ideals by focusing on both 
tabloid content and by employing tabloid production techniques. 
 More significant for this analysis, though, are the signs that Foxification is not just a 
set of ideals by which news is produced at the national cable channel, but that top-level 
executives are attempting to bring this style of journalism to the local affiliates as well. In 
fact, News Corp, which owns Fox News, has expressed a desire to emulate the success of the 
cable channel in the local television market as well (PEJ, 2006). One of the ways to do this 
was by incorporating the same type of production values that have become the trademark of 
the national Fox News channel into the many local news operations (PEJ, 2006). This 
resulted in the launch of Fox’s first 11 p.m. local newscast in December 2005, which 
coincidently happened to be on WTVT – Fox 13 in Tampa (PEJ, 2006). According to the 
PEJ, local media had noted how the newscast was very similar to the cable channel in its 
production, with among other things an emphasis on striking visuals (2006). 
To sum up, the main purpose of this chapter was to provide a better understanding as 
to how the television market in America works, and make it clear why Tampa Bay’s local 
Fox affiliate is a relevant case for this particular study. Before the actual analysis can begin it 
is of course necessary to comprehensively define tabloid news and its presence in American 
television journalism, as well as explain the importance of form and structure in television 
news. This will be done in the following two theory chapters. 
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3. Theory Chapter 1 – Tabloid News Theory 
One of the first rules journalists in the U.S. are taught is to provide readers and viewers with 
stories that answer the five W’s, more specifically the who, what, when, where, and why. This 
is true of both tabloid and traditional news stories. However, Hamilton (2004) has made the 
point that journalists working in the real world are driven to produce stories that answer a 
different set of W’s: “Who cares about the information? What are they willing to pay, or 
others willing to pay to reach them? Where can media outlets and advertisers reach them? 
When is it profitable? Why is it profitable?” (Hamilton, 2004, p. 238). Many will argue that 
these five market-driven W’s will lead to a different set of news values, which result in a 
prioritization of entertainment over information. McManus (1994) states that, “From a market 
perspective, broadcasters … are better off with more generalizable stories such as consumer-
oriented features and human interest pieces that arouse emotional response” (p. 89). In 
essence, journalists are now producing stories that interest the public, and not stories that are 
in the public’s interest, and according to Franklin (1997), “The phrase which is frequently 
used to articulate this changing journalistic mood is tabloid journalism” (p. 4). 
 This chapter will attempt to define tabloid journalism and its impact on the 
journalistic field. For the purposes of this project, it is important to look at the presence of 
tabloid journalism in the U.S. and in Scandinavia, as well as the journalistic news values that 
define the journalism in both parts of the world. This will be done in first part of this chapter, 
along with providing a general outlook on the increase of tabloid journalism over the last 
couple of decades. The second part of this chapter will discuss the consequences of tabloid 
journalism being so dominant in today’s media, as well as examine the existence of tabloid 
journalism at the local news level in America. 
 
3.1 Journalistic Ideals and News Values 
Journalists will likely argue that they always strive towards the ideal. However, the question 
of what is considered ideal in journalistic terms has become increasingly vague. Long gone 
are the days where a journalist produced a story with serving the public the only intention in 
mind. Journalism has become a business like all others, and if a story – important as it might 
be – has slim chances of selling to readers and viewers, it might not be pursued at all. 
Therefore, it has become more difficult than ever to determine what precisely makes a story 
newsworthy in today’s market. With this being said, there are still guidelines in regards to 
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news values and ethics that journalists are taught to follow, and these are important to keep in 
mind before defining the concept of tabloid journalism. 
 As was mentioned in the introduction, there are five concrete news values that Danish 
journalists have learned to follow when determining newsworthiness. These can be translated 
into sensation, identification, conflict, actuality, and importance, and have become an 
integral part of Danish journalism. Therefore, a brief description of these news values is 
necessary: 
 
• Sensation – The dramatic, or the unusual or unexpected, which is intended to surprise the media 
receiver. 
• Conflict – Involves creating two different sides to a story and therefore a dramatic element. 
• Identification – Revolves around recognition, where the media receiver either can identify themselves 
with a person, or a specific environment, or feels that the story has relevance for their own existence. 
• Actuality – Refers to information, which is either new or has never been published before. 
• Importance – Involves an event being meaningful for society or the community. (Kabel et al., 1999, p. 
22). 
 
The newsworthiness of a story depends on how many of these news values are met, and to 
which degree they are met (Kabel et al., 1999). The five news values seem timeless in their 
functionality, but the individual relevance of each seems to have changed in recent decades. 
Identification is becoming increasingly significant, and this is the news value that is most 
dominated by soft news (Kabel et al., 1999). However, this is mostly true for newspapers, 
which cannot compete with the electronic media when it comes to the actuality news value 
(Kabel et al., 1999). In any case, it is clear that in Danish journalism sensation and 
identification, and to some extent conflict, are all seen as important news values, and it can be 
argued that all three of these have a strong link to tabloid journalism. 
In the U.S. there is no accepted standard set of news values such as the one above. 
However, it should be stated that news values in general are very culture-dependent, and will 
therefore never be entirely comparable anyways. Even within Denmark, newspapers and 
television stations will not interpret the five Danish news values the same, and there is no 
doubt that in the U.S., different media will have a range of different news values that they 
abide by. Sparks (2000) created five kinds of newspapers ranging from “the supermarket 
tabloid press” to “the serious press” (p. 14). As an example, the New York Times was 
categorized as serious, whereas USA Today was serious-popular, the category in the middle 
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of the chart (Sparks, 2000). Obviously, these two newspapers do not produce journalism by 
the same set of news values. 
However, there are a variety of ethical codes that American journalists are supposed 
to uphold and nearly every U.S. news company has an individual mission statement 
proclaiming their journalistic purpose. In many journalistic textbooks, these guidelines are 
what define the purpose of journalism. Kovach and Rosenstiel (2007) argue that these ethics 
codes generally state the same goal. They cite the American Society of Newspaper Editors’ 
code that says journalism should aim “to serve the general welfare by informing the people” 
(2007, p. 14). McManus (1994) also based his theoretical assumptions on the fact that 
journalists followed these ethical guidelines in their daily production of news, so that their 
purpose was to “empower the public by maximizing its understanding of those current issues 
and events that most shape its environment” (p. xiv). In addition, McManus (1994) takes it 
one step further, and concludes that broadcast journalists should, “evaluate information solely 
on its merits as news, rejecting sensationalism or misleading emphasis in any form” (p. 25). 
These are the ideals that journalists are supposed to strive for, but the market forces 
have demanded quite the opposite, and by doing so have clouded the perception of 
newsworthiness and news values. Many journalists are of course still following guidelines 
resembling those associated with the five Danish news values. However, it could be argued 
that, at least in some parts of the world, sensationalism and identification are no longer just 
used to enhance quality journalism, but are in fact becoming the main ingredient of the news. 
In fact, Franklin (1997) argues that in Britain traditional news values have been undermined, 
and instead tabloid news values have taken over. Having defined the purpose of ideal 
journalism, it is therefore necessary to characterize these tabloid news values and their impact 
on the news. 
 
3.2 The Many Names of Tabloid News 
Many scholars have attempted to define and discuss the concept of the type of news that 
prioritizes entertainment over information. Franklin (1997) calls the conversion of news into 
entertainment Newszak. Others have divided topics that emphasize lighter stories into an area 
they call soft news, and then there are those who define this category as tabloid news, tabloid 
journalism, or use the term infotainment. Over the years, most of these journalistic terms 
have grown to have a negative association – they describe a type of journalism that does not 
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live up to its obligation of informing the public. It is necessary to define all of these terms, 
and explain how they will be used in this project. 
 
3.2.1 Key Terms 
Where there is talk of soft news, there is usually also talk of hard news. Interestingly enough, 
journalists and scholars alike have a tendency to describe these journalistic terms by what 
they are not. A good example comes from Patterson (2000) when he states, “Soft news is 
sometimes used in a way that implies it is all the news that is not hard news” (p. 3). As 
mentioned before, terms such as soft or tabloid news often carry a negative undertone, 
compared to hard or traditional news, which is considered proper journalism. Harrington 
(2008) therefore created the following set of binary distinctions that still exists in the media 
world today: 
 
Table 3.1: Popular vs. “quality” news binaries. (Harrington, 2008, p. 269). 
Popular Quality 
Tabloid Broadsheet 
Soft Hard 
Trash Value 
Personal Political 
Private Public 
Lay Knowledge Expert Knowledge 
Consumer Citizen 
Trivial Serious 
Profit Service 
 
According to Harrington (2008), everything on the left of table 3.1 is considered poor 
journalistically speaking, while everything on the right is the desired ideal. In an article by 
Grabe, Zhou, and Barnett (2001), a similar list of dichotomies was created to draw the line 
between sensational and proper news topics. These dichotomies included “entertainment 
versus information, infotainment versus edutainment, human interest versus public affairs … 
and unexpected events versus issue coverage” (Grabe et al., 2001, § 8). However, for the 
purposes of this project, it is obviously not enough to define important terminology by stating 
their opposites. Therefore, using inspiration from definitions made by previous scholars, the 
following list of key terms has been created: 
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• Tabloid – The term tabloid of course originates from the type of newspapers produced on specific sized 
paper about half the size of the more traditional broadsheet newspaper. However, the term has evolved 
into something much more complex, and is best known by media critics for encompassing a type of 
journalism that weighs sensationalism, the dramatic and entertainment the highest. 
• Tabloidization – Sparks (as cited in Hjarvard, 1999) has perhaps provided the best definition of 
tabloidization describing it as “a process whereby the share of stories about economic and political 
affairs is gradually reduced and where journalists come to rely more and more on the personal and 
individual experiences of people as the main source for reporting and discussion,” (p. 181). 
Tabloidization should be understood as an increase of tabloid stories in the media over time. 
• Tabloid topics – For this project the term entails a group of five distinguishable news topics inspired by 
Holm et al. (2008), which are as follows: 1) Specific crime incidents, 2) specific fires, accidents, and 
disasters, 3) consumer reports, 4) celebrities and entertainment, and finally 5) human interest stories. 
The list will be fully defined in chapter five, where the content analysis coding form is described in 
detail. 
• Tabloid form – This term refers to the form of a news story or entire newscast, and not the topic. News 
stories that have been produced using flamboyant application of camera and editing techniques are 
tabloid in form, regardless of the news topic (Grabe et al., 2000). News stories can therefore be tabloid 
in form and content, tabloid in either form or content, or not tabloid at all. 
• Newszak – This term invented by Malcolm Muggeridge captures the phenomenon of news converted 
into entertainment (as cited in Franklin, 1997). 
• Infotainment – This is very similar to the term newszak, and is defined as adding entertainment to 
information or the news (McManus, 1994). 
• Soft News – Soft news is defined as all news that is not important to a person’s ability to understand and 
respond to the world of public affairs (Patterson, 2000, p.4). It is also described as “news that is 
typically more sensational, more personality-centered, less time-bound, more practical, and more 
incident-based than other news” (Patterson, 2000, p. 4). 
• Other news – This term is used by Langer (1998) to describe stories about “fires, accidents, beauty 
contests, celebrities, peculiar occupations and hobbies, those trivialities which take audiences away 
from intellectual activation,” as well as human interest stories (p. 32). 
 
By now it should be no surprise that tabloid is the main term focused on in this project. 
Therefore, it is necessary to thoroughly define the meaning of tabloid, and explain the slight 
differences between this term and some of the others mentioned above. 
 
3.2.2 Defining Tabloid News 
The reason the term tabloid has been chosen is that it better captures the sensationalistic and 
entertaining style of news, which is focused on in this project. The key aspect is that it 
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captures this style both in terms of content, and also form and structure. This is different from 
soft news and the other news, which are often defined only in terms of content. For instance, 
the story mentioned in the introduction, “A wild hog attacks a woman in St. Pete,” would fall 
under the category of soft news as well as other news, whereas a story about the rise of 
unemployment definitely would not. Many studies also make the same type of distinction 
when deciding whether or not a story is considered to be tabloid. In fact, this project will also 
consider stories to be tabloid based on their topic. 
However, the term tabloid can also be used to describe the form of the above news 
stories. For instance, if the unemployment story were produced using tabloid techniques, 
which could include adding a sensationalistic narrative style to the story or using lavish 
production techniques, such as adding sound effects or using slow-motion, then the story 
would have a tabloid element. This will be described in further detail in the following form 
chapter, but the key element to remember is that the term tabloid is a much broader definition 
that can be used to describe both the content and form. 
The terms newszak and infotainment do not necessarily focus on just content, and are 
also used to describe the entire feel of a news story or newscast. The difference here is that 
these two terms most often involve combining information and entertainment into one 
package. For the purposes of this project, it will be argued that a story such as the wild hog 
story above does not include any informative aspects whatsoever. McManus (1994) found 
that many of the local news stories that were analyzed in his study often offered a very low 
level of informative value. In fact, the analysis showed that the local stations “did not add 
entertainment to information creating infotainment so much as they displaced and often 
distorted information in favor of whatever they believed would attract attention” (McManus, 
1994, p. 197). The term tabloid can be used to describe both informative and entertaining 
stories, as well as the stories that combine the two. 
Finally, it should be noted that many of these terms are used interchangeably. It is 
important to understand that one term does not exclude the other. A story can therefore be 
categorized as being a soft news story that is based on infotainment, which is produced for 
television using tabloid production techniques. Furthermore, it means that a definition of for 
example soft news stories could easily be used to also describe tabloid stories, since the two 
are so similar in nature. 
To sum up the definition of tabloid, Hjarvard’s (1999) table will be provided to help 
determine the characteristics of typical tabloid news stories. 
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Table 3.2: Characteristics of the different categories of tabloid news. (Hjarvard, 1999, p. 182). 
The characteristic of the topic in 
reference to the receiver’s life 
 
Topics 
 
Type of satisfaction 
That which breaks boundaries Crime, sex, and violence Stimulation 
The unusual or distant Stories concerning the famous Curiosity 
The recognizable or identifiable Everyday life occurrences Reassurance and usefulness 
 
Table 3.2 is excellent for creating an overview of how tabloid news stories are defined by 
topic. Having provided a comprehensive description of what tabloid news entails, it is now 
possible to focus on the increase of this style of news in today’s media. 
 
3.2.3 The Increase of Tabloid News on Television 
There is a common belief – and rightfully so – that there has been a continual increase over 
time of tabloid news on television. The question that is often debated is how significant the 
increase is and whether or not the amount of tabloid news coverage has surpassed traditional 
news coverage. Therefore, it is quite essential to illustrate the findings of previous studies in 
order to show the increase of tabloid news on television over time. 
 Scott and Gobetz (1992) conducted one of the early studies focusing on the increase 
of soft news on the U.S. national broadcast networks from the year 1972 until 1987. It should 
be noted that for this study soft news was defined as “any story that focuses on a human 
interest topic, feature or non-policy issue,” and therefore did not include specific crimes, 
fires, accidents, or disasters (Scott & Gobetz, 1992, p. 408). The study found that there had 
been an increase of soft news, although not substantial. In 1972, the total amount of time 
devoted to soft news per newscast was 70 seconds, as opposed to 1985, when it was at its 
highest during the study at 140 seconds (Scott & Gobetz, 1992). The average time of a 
newscast on the networks was about 23 minutes, meaning the amount of soft news was quite 
limited (Scott & Gobetz, 1992). 
 Patterson (2000) conducted an extensive analysis of 5331 U.S. news stories from two 
television networks, two news magazines, three leading newspapers, and 26 local 
newspapers, during the time period of 1980 to 1999. Here the results were quite different 
from the ones found by Scott and Gobetz (1992). Patterson (2000) found that there had been 
a significant rise in the number of soft news stories. “News stories that have no clear 
connection to policy issues have increased from less than 35 percent of all stories in 1980 to 
roughly 50 percent today” (Patterson, 2000, p. 3). 
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 The PEJ (1998), Project for Excellence in Journalism, also conducted a 
comprehensive study comparing news coverage in U.S. newspapers, nightly news, and news 
magazines over a 20-year span. Once again the results showed that there was “a shift toward 
lifestyle, celebrity, entertainment and celebrity crime/scandal in the news away from 
government and foreign affairs” (PEJ, 1998, p. 1). The PEJ (1998) showed that traditional 
news stories dropped from 66.3 percent in 1977 to 48.9 percent in 1997, while entertainment, 
lifestyle, and celebrity crime rose from 5.1 percent to 11.1 percent. 
 These types of studies have of course also been conducted outside of America, and for 
the purposes of this project it is relevant to see the impact of tabloid news in Scandinavia. 
Hjarvard (1999) was one of the first in Denmark to suggest that there had been a 
tabloidization of the Danish television news media. His analysis of Danish news broadcasts 
showed that a number of softer news topics had been prioritized and were therefore more 
intensely covered (Hjarvard, 1999). Furthermore, “topics such as crime and accidents, which 
typically lead to more entertaining news stories, have become more frequent” (Hjarvard, 
1999, p. 129). 
 However, Hjarvard’s conclusions were challenged somewhat by a different Danish 
analysis conducted by Lund (2000). This study analyzed the two main national news 
broadcast channels in Denmark, DR and TV2, and showed that “the so-called tabloidization 
(stories concerning crime, sex, violence, disasters, celebrities, lifestyle – with no political 
perspective) is not prioritized by any of the news stations” (Lund, 2000, p. 59). According to 
the study, taking the above mentioned five Danish news values into account, there were not 
signs of an increase in the sensation or identification values, and the importance value was 
the most dominant for deciding which stories to air (Lund, 2000). 
 The most recent study in Denmark also reached a similar conclusion. Holm et al. 
(2008) analyzed all news stories over 60 seconds in length on the four most watched 
newscasts on DR and TV2 during a two-week period. The study found that only 16 percent of 
these stories were geared towards entertaining the viewer, whereas stories geared towards 
politics and informing the citizen combined a total of 68 percent (Holm et al., 2008). In Holm 
et al. (2008) it is stated that, “In light of the worldwide criticism that argues that television 
news is becoming celebrity news … the results of the analysis found that there is no such 
dominating tendency” (p. 36). 
 An opposite conclusion was reached in a study of Swedish television news content 
analyzing news stories from 1990 to 2004. Jönsson and Strömbäck (2007) found that five out 
of the top seven news topics broadcast on Swedish television news focused on issues that 
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could be deemed sensationalistic and dramatic. Interestingly enough, 40 percent of all lead 
stories were based on crime and accidents (Jönsson & Strömbäck, 2007). Part of the 
explanation could be that Sweden, unlike Denmark, has popular commercialized newscasts 
on channels that are not based on public service, and that these are part of Jönsson and 
Strömbäck’s (2007) analysis. In Denmark, the two national public service stations dominate 
television news. However in Sweden, the commercial channels TV3 and TV4 introduced 
nightly newscasts during the 1990s, and have since then had a strong market share. Jönsson 
and Strömbäck (2007) found that TV3’s newscasts focus on “stories based on crime and 
accidents, sensation, and human interest,” to a much higher degree than the other news 
stations (p. 138). Jönsson and Strömbäck (2007) thus provide an excellent example of how 
market influences seem to increase tabloid content – as has been the case in American 
journalism – making it relevant to discuss the consequences of this tabloidization of the news. 
 
3.3 The Consequences of Tabloid News Dominating the Media 
The term tabloid is often seen in a negative light when compared to proper journalistic 
norms. As described above, journalism is supposed to provide the public with news that 
makes them more informed as citizens, and many critics argue that tabloid journalism does 
not accomplish this. Holm et al. (2008) showed that the public service ideals of Danish 
journalism were intact – at least as far as television news is concerned – and found it 
necessary to warn against following the popular international trends of increasing the amount 
of tabloid news. 
 
Many commercial television news stations in the U.S. and in Great Britain use dramatic and 
sensational video of fires or basic accounts of crime stories as headlining stories in their newscasts. The 
tremendous ambitions to gain the highest ratings can lead the news stations to take the easy way out by 
opting for the most apparent solution. We strongly recommend against this development. (Holm et al., 
2008, p. 232). 
 
Many other Danish news critics tend to share this view. Hjarvard (1999) states that, “The 
increase in competition and continued commercialization can contribute to a decrease in 
stories which concern societal issues” (p. 255). Hjarvard (1999) believes that tabloidization 
similar to that in America has reached Denmark in a much lesser degree, but does state that if 
these tendencies keep developing, then the increase of tabloid news could have “an 
unfortunate influence on the media’s role as provider of politically relevant information” (p. 
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255). N. Holm (2004) argues in her article American Influence on Danish TV Journalism that 
copying the American commercial system of broadcasting will likely lead to a less 
trustworthy Danish media. N. Holm (2004) states, “Credibility is often the first victim of 
commercialization and when viewer friendliness (i.e., fascination) becomes almost as 
important as information, a dangerous slippery slope emerges just waiting for its victims” (§ 
66). 
 It is of course not just in Denmark that critics are worried about the increase in tabloid 
journalism. Patterson (2000) argues that the increase of soft news in America has actually 
made viewers lose interest in following the media. “Sensationalism draws people’s attention 
in the first instance but endless sensationalism may ultimately dull it” (Patterson, 2000, p. 6). 
McManus (1994) goes as far as to say that the increase in tabloid journalism will deprive 
people of valuable information, and thereby create a less knowledgeable society. 
 
On routine news days … market journalism is analogous to junk food. Just as a bag of salted french 
fries and a juicy burger are widely appealing but nutritionally barren or unhealthy, news filled with 
meaningless sound and fury may boost ratings, but starve society of useful information. (McManus, 
1994, p. 184). 
 
McManus (1994) therefore created four negative consequences or so-called social impacts 
that market journalism could eventually lead to. These were: 1) consumers are likely to learn 
less from the news, 2) consumers may be mislead, 3) news sources may become more 
manipulative, and 4) the audience becomes more apathetic about politics (McManus, 1994, p. 
184). 
 
3.3.1 The Need to Take Tabloid Journalism Seriously 
However, there are of course also critics that believe tabloid news has a rightful place in 
today’s media world. Harrington (2008) provides an excellent overview of previous studies 
both for and against the increase of tabloid journalism, and arrives at the conclusion that a 
more critical approach is needed for future analysis. “We should not simply pass something 
off merely because it is popular … or because it does not conform to the key textual features 
of journalism, but gather a critique around what information is being used this way” 
(Harrington, 2008, p. 278). One of Harrington’s (2008) arguments is that traditional news no 
longer is popular and has become a difficult product to sell, and therefore tabloid journalism 
has actually increased because of the news consumption patterns of viewers. Harrington 
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(2008) states that, “This need for survival has been just one consideration that has caused 
many (particularly cultural studies) academics to rethink the value of tabloid or popular news 
forms” (p. 273). 
 The critics proclaiming that tabloid journalism should become accepted as a serious 
journalistic practice suggest that popular news represents a form of democratization, which 
allows news to be put back in to the hands of regular people (Harrington, 2008, p. 273). 
However, Harrington (2008) also points out the fact that it is necessary to accept new news 
formats, such as the documentaries produced by Michael Moore and the highly popular The 
Daily Show by Jon Stewart, and more importantly be able to distinguish these from more 
celebrity-based news shows, such as Entertainment Tonight. A study by Baum (2003) about 
soft news coverage of foreign crisis affairs also proved the need for this distinction, and a 
need for studying these new forms. Baum (2003) argued that, “By transforming mundane 
political coverage into entertainment, the soft news media have successfully employed 
piggybacking and cheap framing strategies in order to capture a substantial segment, or niche, 
of the television audience” (p. 52). 
 Westerberg (Kabel et al., 1999) states that the sensationalistic style of tabloid 
journalism is in fact a serious form of journalism. The argument is that, “the sensational story 
communicates better than the bureaucratic story,” which makes it highly relevant from a 
journalistic standpoint to engage in sensationalism (Kabel et al., 1999, p. 227). Westerberg 
(Kabel et al., 1999) uses examples such as researching sources, which he says in 
sensationalistic journalism tends to be more thorough then just “calling a few top ranked 
political officials,” and actually makes the point that sensationalistic journalism is better than 
non-sensationalistic journalism (p. 228). It is important to mention, though, that Westerberg 
(Kabel et al., 1999) does make a distinction between good and poor sensationalism, and 
warns about the influence of the poor journalistic news forms that often tend to accompany 
the tabloidization of the media. In America, these poor journalistic news forms could be what 
Sparks (2000) refers to as “the supermarket tabloid press” (p. 14), or in television the Jerry 
Springer Show. 
 
3.4 Tabloid News Goes Local 
Scholars have argued that local television news in America has promoted tabloid journalism 
to the point where it has become popular for even larger media outlets. McManus’ (1994) 
study has already been presented, and of course his findings proved that local television news 
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was indeed influenced by the market, resulting in far more entertainment, and far less 
information. The Project for Excellence in Journalism’s 2006 The State of the News Media 
report included a local TV news content analysis, and found similar results to those published 
by McManus, at least from the perspective of news topics. The analysis showed that, 
“Viewers got a lot of local weather, traffic and crime. As for other news of the day – local or 
national – usually just three or four items received anything more than a brief anchor report 
with taped sound” (PEJ, 2006, § 8). 
 The common belief is that since local television news is the news medium perhaps 
most affected by advertiser money, it is also the news medium that is most likely to sacrifice 
journalistic norms in order to attract more viewers. This meant that by the beginning of the 
1990s local TV news was turning to sensationalistic topics such as crime to bring in larger 
audiences, and at first this seemed to be successful. Patterson (2000) notes that, “Local 
television stations have boosted their ratings through soft news formats” (p. 5). Interestingly 
enough, this meant the local news stations were actually influencing what was being 
broadcast on the national networks. Stark (1997) writes that, “By the 90s, the tail was 
wagging the dog: Now, local news was setting the journalistic standard for the networks,” 
and the result was that, “The three network newscasts spent four times as many hours 
covering murder cases in 1994 as they had only four years earlier” (§ 23). Unfortunately, the 
trend of tabloid journalism boosting ratings on local television news has not continued. Local 
TV news ratings are dropping rapidly, and Patterson (2000) highlights that the strategy of 
combining both soft and hard news within the same format is one of the main problems for 
local TV. By including an almost equal amount of soft and hard news on their newscasts, 
Patterson (2000) believes that the local stations are actually driving away viewers. In the case 
of WTVT – Fox 13, Patterson’s (2000) argument could be an explanation for the massive 
drop in ratings over the past few years. 
This drop in ratings might also be a significant reason why television news stations 
are attempting to make their programs more appealing by adding post-productions effects and 
by making changes to the form and structure of their newscasts. This leads us to the theories 
behind the importance of television form, which will now be discussed in the second theory 
chapter. 
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4. Theory Chapter 2 – The Structure and Form of TV News 
Whereas the previous chapter focused on the presence of tabloid news in today’s media, this 
chapter will deal with the structure and form of the news, and particularly news broadcast on 
television. Many scholars have based their work on Schudson’s (1995) The Power of News. 
Schudson (1995) primarily examined the written press with a focus on politics, but his main 
points as to the importance of narrative form have led to numerous studies on the form and 
structure of television news as well. This chapter will provide an overview of a few of the 
most relevant studies, such as the work done by Baym (2004), Grabe et al. (2000 & 2001), 
and Scandinavian studies by Holm et al. (2008) and Andersen et al. (2009), and thereby 
illustrate the significance of studying the form of the news on WTVT – Fox 13. 
 
4.1 The Power of Narrative Form 
Schudson (1995) was among the first to argue that the power of news lies in the form that 
stories take, and not just the content. Schudson (1995) also made the point that many of the 
traditional news conventions that are used by journalists today “shape and narrow the range 
of what kinds of truths can be told” (p. 55). This indeed makes sense when analyzing the 
average television news story. A television news team consisting of perhaps a journalist and a 
cameraman will likely spend an entire workday researching, filming, and compiling 
information, which in the end will be constrained to a news story lasting approximately two 
minutes. Schudson (1995) would likely suggest that such a story is structured by traditional 
news conventions, which allow journalists to form the news package that viewers receive. In 
fact, Schudson (1995) argues that the role of the journalist changed significantly in the early 
1900s to the point where, “The journalist, no longer merely the relayer of documents and 
messages, has become the interpreter of the news. This new role allows the reporter to write 
about what he hears and sees, and what is unheard, unseen, or intentionally omitted” (p. 62). 
Schudson (1995) goes on to argue that the media are actually the ones who have 
created a world where politics are prominent. Television news copied many of the traits 
created by the printed press, and therefore politics has always been covered immensely by the 
television medium (Schudson, 1995). The important notion here is that the news story 
informs people of politics, but in a specific way, so that the news story “asks readers to be 
interested in politics, but politics as the community of journalists conceive it” (Schudson, 
1995, p. 70). Therefore, the media are directly responsible for interpreting the events of the 
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world and forming stories from these events into news. Baym (2004) perhaps best 
summarized Schudson’s work when stating, “The form of news directs the journalistic effort 
to engage with the world, shapes the subsequent narratives of the real, and encodes wider 
cultural patterns of authority” (p. 279). In other words, it is through the narratives of 
journalists that people gain insight into the news of the world, and therefore it becomes quite 
important how these narratives are formed and constructed. 
 
4.1.1 Packaging Reality 
Based on the work by Schudson, Baym (2004) studied the patterns of form that structured the 
U.S. television news coverage of Watergate in the 1970s and compared it to the coverage of 
the Clinton impeachment of 1998. The study examined news packages, which are defined as 
the stories produced and prepared by the reporters themselves. The purpose was thus to see if 
the form of these news packages had changed over time. 
 Baym (2004) based his study on the premise that “the view of reality offered through 
the stories of television news is unavoidably shaped by the formal conventions of 
representations and narration that both enable and constrain its production” (p. 279). In order 
to analyze these formal conventions, Baym (2004) had to define the form of television news, 
which he did as “an assemblage of representational techniques and narrational conventions 
that make the television news story recognizable as such” (p. 281). These techniques and 
narrational conventions include the use of television pictures, sound, post-production effects, 
patterns of sourcing and quoting, and finally the television journalists’ on-air role and self-
presentation (Baym, 2004). By evaluating the use of all of these, Baym (2004) was able to 
illustrate the many differences in form between the Watergate news stories and those from 
the Clinton impeachment. For instance, the average length of each individual visual image 
was far longer in the 1970s, and has been replaced by the “rapid-fire succession of shots 
common today” (Baym, 2004, p. 284). Furthermore, Baym (2004) showed that post-
production effects were used much more frequently in the Clinton packages. These were just 
some of results that led Baym (2004) to suggest that the Watergate stories seem to encourage 
the illusion of simply seeing the real world unfold, whereas the Clinton stories instead 
embrace the construction of the narrative and to a higher degree avoid any attempt to mediate 
the real. These are some of the significant conclusions that can be made by analyzing the 
form of individual news stories, but it is of course also possible to study the structure of an 
entire newscast. 
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4.2 Analyzing the Form of a Newscast 
Many extensive academic studies that examine the quality of television news also analyze – 
or at the very least describe – the form of the newscast or newscasts, which are focused on. In 
recent years this has been especially true of the Scandinavian studies, and is illustrated by 
Holm et al.’s (2008) work on the two major Danish public service news stations, Jönsson and 
Strömbäck’s (2007) study on Swedish television news, and Andersen et al.’s (2009) analysis 
of Norwegian television news. All of these books provide at least one chapter dedicated to 
analyzing the form of the newscasts in their respective studies. 
 In Andersen et al. (2009) it is noted that the power of narrative form has been widely 
accepted in the textual and linguistic academic fields for some time, but has not been used for 
studying journalistic genres such as news until recent decades. According to Andersen et al. 
(2009), understanding the journalistic forms of television news is vital in order for us as 
viewers to grasp what version of reality we are witnessing. This is because, “Journalistic texts 
– especially those broadcast through television news – describe reality in a way that makes 
the audience believe it is witnessing reality, and not a certain way of seeing and describing it” 
(Andersen et al., 2009). In the Norwegian study the form of two national newscasts are 
compared both in their entirety and through individual news stories. The analysis looks at the 
newscasts’ opening, introduction of the top stories, the role of the anchors, the use of live 
reporting, use of news teasers, the use of reporter stand-ups, and other issues that are useful in 
characterizing the form of each newscast. 
 Jönsson and Strömbäck conducted a similar analysis for their 2007 book. Once again, 
it was argued, “The form and aesthetics are, just like the content, a central part of 
understanding the news genre, and can be seen as an expression for a certain form of 
journalism” (Jönsson & Strömbäck, 2007, p. 90). This particular study focused on the 
differences between commercialized television news and public service television news. 
Since there is a perception that commercialized journalism is geared towards a younger 
audience, it is likely that commercialized newscasts will somehow also differ in form 
compared to the traditional public service news outlets and perhaps even influence them 
(Jönsson & Strömbäck, 2007). The latter especially proved to be true. The authors found that 
since the introduction of commercialized newscasts in Sweden, the stations conducted 
numerous formal changes, such as increasing focus on the stations’ graphic profile, and 
allowing the anchors to speak in a more relaxed and personal tone (Jönsson & Strömbäck, 
2007). 
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 Two chapters in Holm et al.’s (2008) Når nyheder bliver til are dedicated to the form 
of television news, but the method of analysis is slightly different from the two studies above. 
The first chapter involves looking at individual news stories while focusing on the use of the 
journalistic stand-up and also the type of source referred to as a case, which is defined as a 
person or even a group of people that the story is told through. The importance of the role of 
the journalist has already been discussed, and the analysis of the use of the stand-up is 
therefore of great significance. It is argued that one of the consequences of using a 
journalistic stand-up, and especially the live stand-up, could be to add a dramatic element 
(Holm et al., 2008). The second chapter on form in the book describes the narrative course of 
the entire newscast on the two national public service stations, DR and TV2. Here it is argued 
that television news, at least on these two channels, has over the past 20 years evolved into 
something much better than what it was, and that the general form and narrative of the news 
has improved (Holm et al., 2008). Each individual news story from a chosen newscast is 
rated in terms of the level of fascination versus the level of information, in order to analyze 
the overall narrative pattern. It was found that the early evening newscast to a larger degree 
focused on fascinating stories, while the late evening newscast was based more on 
informative news stories (Holm et al., 2008). The conclusion is that if “newscasts in the 
future prioritize the fascination element and live-stories on location then we can fear a 
development where events that provide dramatic pictures (fires/disasters/accidents) will 
dominate the airtime” (Holm et al., 2008, p. 139). This is perhaps very representative of how 
many believe that broadcast news in America has evolved, and therefore interesting to keep 
in mind during the analysis of WTVT – Fox 13. At the very least, it shows that there are 
many different ways of analyzing form, leading us to the next section, which focuses on 
tabloid production techniques. 
 
4.3 The Use of Tabloid Production Techniques in Television News 
It goes without saying that one of the advantages of television journalism as opposed to the 
print media is the ability to show continual visual images of important events. Therefore, it is 
essential to analyze how these visual images are being shown. The evolution of television 
means that there are far more post-production effects being used to make the news broadcasts 
more interesting. 
 Baym’s (2004) work and his analysis of post-production effects have already been 
mentioned, but not in detail. One of the post-production effects that Baym (2004) focused on 
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was editing style, and thereby the use of the traditional hard cut transition between images as 
opposed to the dissolve, which is a softer edit gradually overlapping one image over the 
other. It was found that the use of the dissolve had dramatically increased over time, which 
according to Baym (2004) heightens “the sense of drama and interconnection between 
images” (p. 287). 
 Grabe et al. (2001) analyzed such post-production effects to study the differences 
between sensational journalism and traditional journalism. In Grabe et al. (2001) it is argued 
that categorizing news stories as sensational based only on their topic is an incomplete 
measure, and the authors cite Francke (1978) who provided examples of 1920s tabloid 
newspapers to illustrate “how packaging, or formal features, may contribute to what is 
perceived as sensational journalism” (§ 10). Grabe et al. (2001) successfully found significant 
production differences between the tabloid news program Hard Copy and the traditionally 
proper journalistic news program 60 Minutes, which furthered the point that some of these 
production techniques are purposely used to heighten the sensationalism of television news. 
 This last thesis was proved beyond a doubt in Grabe et al.’s 2000 article Packaging 
Television News. Using the five most prominent formal differences found in the production 
techniques of Hard Copy and 60 Minutes – music, sound effects, slow-motion, the use of 
flash frames as transitions between shots, and the obtrusiveness of the reporter’s voice – two 
different versions of the eight news stories were created, and viewer reaction was then 
measured. The conclusion of the study found that the “manipulation of only five structural 
features in the production of a television news story can have a significant effect on the 
physiological and evaluative responses of viewers to broadcast news” (Grabe et al., 2000, § 
54). The consequence of this is that using different production techniques can have an impact 
on the level of viewer arousal. It was concluded that, “Arousing news packaging devices may 
serve journalistic ideals by enhancing viewer attention to and interest in unarousing news 
content" (Grabe et al., 2000, § 58). 
This section has explained why it is pertinent to analyze both the formal aspects of the 
news as well as news topics on WTVT – Fox 13. It is important to see if sensational 
production techniques are used, and if they are, then what content they are used most 
frequently with. This will not only answer the research questions stated in the introduction 
chapter, but also give a true indication of whether or not the news on WTVT – Fox 13 can be 
categorized as tabloid. A method for analyzing this has been developed with inspiration from 
previous academic work. This method is based upon a coding form and specific analysis of 
  32 
individual news stories, and will now be thoroughly introduced and discussed in the 
upcoming “Method of Analysis” chapter. 
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5. Method of Analysis 
Analyzing the content of television news is of course nothing new. It has been done for 
decades and over time scholars have thus developed many different methods for studying the 
content of the news on television. Many of these methods involve constructing different 
categories into a coding form and thereafter placing each individual story of the newscast into 
corresponding categories. This is especially useful when analyzing which topics are being 
prioritized, the types of stories being broadcast, the number and types of sources used, and 
other categories that can be used for measuring the journalistic value of a news story. 
However, it can also be a quite beneficial method for analyzing form. It could for instance be 
relevant to count how many journalistic stand-ups are used in a certain amount of news 
stories or perhaps the number of visual images used per story. This chapter will first present a 
few of the coding methods previously used by recognized scholars for analyzing television 
news, which in turn have shaped the method of analysis used in this project. Once that has 
been done, the code form and the different coding categories will be defined in detail, so that 
the method of analysis is fully understood. Lastly, since not all issues can be measured 
through the coding form, it is important to mention that there will be specific qualitative 
analysis of relevant news stories, and this process will be explained in the last part of this 
chapter. 
 
5.1 Previous Content Analysis 
The research for this project has involved looking at many previous content analyses, both 
from the U.S. and from Denmark, and a few of these studies have served as prime inspiration 
for the method of analysis used in this report. These include McManus’ Market-Driven 
Journalism (1994), PEJ’s local TV content analysis in its The State of the News Media report 
from 2006, and from Denmark, Holm et al’s (2008) Når Nyheder Bliver Til. For analyzing 
form it proved relevant to focus on Baym’s 2004 study Packaging Reality, and the two 
studies led by Grabe et al., Packaging Television News (2000) and Explicating 
Sensationalism (2001). 
 As has already been mentioned, Market-Driven Journalism (McManus, 1994) was 
one of the first studies to thoroughly analyze the content of local television news in America, 
and thereafter proving how many local news stations focus on making money instead of 
providing viewers with proper journalism. McManus (1994) used various methods for 
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analyzing this, but he also provided a list of news topics, which divided stories into either 
serving market journalism or observing journalistic standards. 
A similar topic list to that of McManus’ was also used in the Danish study, Når 
Nyheder Bliver Til (Holm et al., 2008). In this study, the topics of news stories were divided 
into two categories: broadsheet and tabloid. These two categories and their topics will be 
used in this project, but because the term broadsheet is more commonly used in newspapers, 
the categories will instead be defined as traditional journalism and tabloid journalism. 
Another category used with inspiration from Holm et al.’s 2008 study is defining who the 
story appeals to. This should again enlighten us as to whether the purpose of the newscast is 
to entertain or to inform the viewer. The PEJ’s analysis of local television news content in 
2006 also emphasized a category describing the type of story, and whether the story was read 
by the anchors or produced by the reporters. This category was therefore also implemented in 
this project. Finally, many content analyses also count the number and types of sources used. 
This is for example done in Når Nyheder Bliver Til (Holm et al., 2008), TV-journalistik i 
Konkurrensens Tid (Jönsson & Strömbäck, 2007), and Først Med Det Sidste – En Nyhedsuge 
i Danmark (Lund, 2000), and will also be a part of this project’s coding form. 
 This leads us to the studies that have focused more on the form of television news. As 
has been discussed, Baym (2004) conducted an analysis on the patterns of form that 
structured U.S. network news coverage of Watergate in 1973-74 compared to that of the 
Clinton impeachment of 1998. Here the overall time of news packages was considered as a 
general measure of form, as well as the average length and number of visual images per story 
(Baym, 2004). This has been applied in this project’s coding form. Furthermore, Baym 
(2004) argued that reportorial presence evident in the journalistic stand-up is an important 
formal construct, which should be measured to analyze narrative authority. This has also been 
measured through this project’s coding form. The last two form categories measured in this 
project were audio manipulations and the use of transitional effects between camera shots. 
Both Baym (2004) and Grabe et al. (2000 & 2001) studied the use of traditional hard cuts 
versus dissolves or more advanced transitional effects. Grabe et al. (2000 & 2001) also 
studied the use of sound effects, which will be counted in the coding form. It should be 
mentioned that Grabe et al. (2000 & 2001) also looked at the use of sound, slow-motion, and 
visual effects. However, according to a pilot analysis conducted these effects were rarely 
used in local Tampa Bay newscasts. Therefore, they will not be measured through coding, but 
will instead be discussed in the specific analysis of individual news stories. 
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5.2 The Content Analysis Coding Form 
The purpose of the content analysis coding form is to gain a better understanding of what is 
shown on Fox 13 – WTVT’s late evening newscast, and how it is produced. This will thus 
provide the basis for answering the two research questions that were presented in the 
introductory chapter. The coding form in this project is divided into two parts (refer to 
Appendix B1). The first part contains eight categories intended to analyze story topic, story 
type, and the use of sources. The aim is to define stories as either tabloid or traditional, and 
determine whether certain journalistic ideals are being met. The second part will only be 
applied to stories 30 seconds and longer, and will focus on story form through four different 
categories, analyzing editing pace, sound effects, transitional effects, and the role of the 
journalist. Here the purpose is to see if the stories show any signs of tabloid production 
techniques. 
It should be mentioned that all of the results from the coding scheme analysis were 
processed using Microsoft’s Excel program. This made it is easy to compile and work with 
large amounts of numerical data. In order to test the validity and functionality of the coding 
form a pilot analysis was conducted, which is common for this type of academic work. This 
pilot analysis made it possible to check for any flaws and thus optimize the coding form 
categories, and it is therefore relevant to comment briefly on the results. 
 
5.2.1 The Pilot Analysis 
The pilot analysis was conducted during a randomly chosen week in the middle of March 
2009. One late evening newscast, the 11 p.m. newscast to be specific, from each of the five 
competing news stations in the Tampa Bay area were analyzed in the period of March 16 
until March 20. A total of 75 stories were analyzed during the period. To see the pilot 
analysis coding form refer to Appendix C1, and to see the full results of the pilot analysis 
refer to Appendix C2. 
 The main goal of the pilot analysis was to test the categories of the coding form. This 
proved successful, as some of the categories were in fact modified, added or deleted for the 
main analysis. All of the categories will be defined in greater detail below, but to see a 
comparison of the two content analysis forms refer to Appendix B1 and Appendix C1. Most 
importantly it was decided not to measure the use of video maneuvers, such as zoom-in and 
zoom-out movements, or the use of non-transitional video effects, such as slow-motion. 
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These were deleted from the form, because they were very rarely seen used during the pilot. 
This, however, does not mean they are not important to study – on the contrary – but they 
will simply be commented on in the specific analysis. This is also the case with whether or 
not music was used during the story. It was also decided to change the names in the type of 
story category. This was done in order to clarify exactly what story was being analyzed, as 
well as to add the element of live broadcasting, which will be explained below. Furthermore, 
it was decided to add a category to check the priority of a story, in order to better determine 
which stories the station prioritizes. 
 The second goal of the pilot test was to make certain that tabloid news was a 
significant part of the local news in Tampa. Overall, 61,3% of all the stories analyzed were 
categorized as tabloid. Significantly, it should be mentioned that on WTVT – Fox 13 that 
number rose to 75% of the 16 stories the station broadcast during that one newscast (refer to 
Appendix C3). There were other noteworthy results, such as the low number of packaged 
stories produced by the stations themselves, the low number of sources per story, and the 
editing pace of the news stories. The key aspect is that it did indeed seem quite pertinent to 
analyze the WTVT – Fox 13 newscasts with the categories created in the coding form. These 
categories will now be defined in detail below. 
 
5.2.2 Categorizing Story Type 
The first task is to define each individual news story on WTVT – Fox 13 as being based on 
either traditional journalism or tabloid journalism through various categories. The first 
category contains a total of 15 traditional topics and five tabloid topics, and each story is 
placed correspondingly into the topic category, which fits best. The traditional journalism 
categories contain what are considered serious news topics, and are stories that aim to inform 
and enlighten the viewer. These topics include: politics, business and economic trends, 
important social trends, government and policy, international politics and relations, health, 
education, environmental issues, natural disasters and weather situations affecting a larger 
region, science and technology, transportation, religion, cultural and community events, 
moral and ethical questions, and finally, war, military and national security. The tabloid news 
topics are stories that aim to entertain or fascinate the viewer, and where the sensational is 
weighted highest. These are: specific crime incidents, specific fires, accidents or disasters, 
consumer reports, celebrities and entertainment, and finally human interest stories. All of 
these topics are fairly self-explanatory, but there are of course always conflicts. In 
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determining the topic of a story it was the subject matter that defined the majority of the story 
that was taken into consideration. The most important distinction is without a doubt whether 
or not a story was considered to be tabloid, and therefore the five tabloid categories will be 
defined below. All stories that do not fit into one of these categories were considered 
traditional journalism stories. 
 
• Specific crime incidents – Any specific crime that is likely to have an immediate impact on only a few 
individuals, and not the community as a whole. These include murders, robberies, shootings, and other 
crimes where the sensational is weighted highest. Crime issues that have a major impact on the 
community are placed in one of the traditional journalism categories. 
• Specific accidents, fires, or disasters – Much like the category above, these stories concern minor 
accidents, fires, and disasters that only affect a small number of individuals. This category includes 
stories such as car accidents, brush fires, and house fires. Again, anything that is bound to have an 
impact on the entire community will be placed in the traditional journalism category that fits best. 
• Consumer reports – All stories that involve seeking out the best products at the best price for the 
viewer. This includes stories that test products, so that the viewer can make wise purchases of goods 
and services. 
• Celebrities and entertainment – This category contains stories about the rich and famous, their lives, 
deaths, marriages, breakups, new shows, concerts, and etc. If the story concerns a former or current 
politician that story would go under the traditional journalism category that fits best. 
• Human interest stories – These are stories concerning seasonal celebrations, pets and animals, 
emotional reunions, heart-warming stories told by regular people, but also stories displaying anger and 
hatred, for instance demonstrations and neighborly disputes. This category is often described as soft 
news. 
 
 Another category was devised to check whether or not a story could be considered 
tabloid. This category was used in the 2008 study by Holm et al., and is intended to analyze 
what type of viewer a story appeals to. Each story was placed into one of the five categories 
that are listed at the top of the next page. After reading the definitions it is obvious that all 
tabloid story topics, except for consumer reports, will end up in the curious category. 
However, the who the story appeals to category was effective for crosschecking stories to 
make sure they were placed in the correct category, and it also gave a clearer indication as to 
who the targeted viewer of the newscast was, regardless of tabloid or standard journalism. 
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• The voter or politically interested – Elections, political developments, information that is important in 
order for someone to take an informed position on a political subject. 
• The business minded or actors within the economic community – Information geared towards 
economics, but also concerning unemployment, if it does not ask for a political stance. 
• The consumer – Information that helps us make sensible decisions as consumers. 
• The citizen – Stories that speak to viewers as members of a community, for instance transportation, 
health, education, and environmental issues that affect our everyday lives. Also include stories with 
cultural phenomenon such as immigration, and other cultural issues that are connected to the 
community. 
• The curious – Here is everything that you might find in your weekly tabloid paper. The purpose of the 
story is to entertain. This includes stories about lesser disasters, such as fires, crime, and accidents, 
where the dramatic and sensational is weighted highest. These stories have no influence on the political 
debate or the community as a whole. (Holm et al., 2008). 
 
 There were six more categories devised for the first part of the coding form, most of 
which were constructed to evaluate the journalistic values of the newscast. One category 
asked for the geographic location of the story. For a local newscast it is expected that most of 
the stories covered are within the local region. Another category was created to analyze the 
type of story. This category was changed slightly from the pilot analysis to become clearer. 
ENG stands for Electronic News Gathering and is a common term within television news 
describing stories where a journalist is sent to cover the events, thus gathering the story 
electronically. These stories are typically called packages in the U.S. and involve a journalist 
preparing the entire news story, thus creating a package. However, a package can also be a 
story that a local station receives from an affiliated station, but instead of retaining the entire 
story, the local station edits it into a shorter version, which is read by the anchor. To clear any 
confusion the following categories were created: 
 
• ENG story with live component – These are stories covered by the station’s own journalists, which also 
contain live reporting from the scene, usually in connection with the news package. 
• ENG story from the station itself – These are stories covered by the station’s own journalists. 
• ENG story from affiliate station – These are stories the local channel receives from an affiliate station, 
which tend to be significant national news stories worth bringing locally. 
• Full live story – These are stories that have no pre-recorded news package, but are instead done 
completely live from the scene, usually because the reporter has no time to edit the final story. 
• Interview – These are stories done entirely with an interview, for example with a politician or local 
officials either in the studio, through a satellite link, or through a pre-recorded tape. 
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• Anchor voice-over – These are stories that have video material playing while the anchor reads a 
prefabricated script. 
• Anchor read – These are essentially the same as anchor voice-overs, but they do not have any video 
material. These are sometimes referred to as telegrams. 
 
The next category in the coding form is aimed at finding the stories that the station 
prioritizes. The top story of every newscast has been noted, and every story teased by the 
station, usually done through small video clips in the intro or before commercial breaks, has 
also been noted. The next two categories are concerned with the number and type of sources 
used in each story. The number of sources that spoke on camera in each story were counted, 
and then defined as being either a professional or partisan source, an expert source, or a 
witness, case, or person personally involved with the story. These three categories are defined 
as follows, again with inspiration from Holm et al. (2008): 
 
• Professional or partisan source – These are sources that express an opinion or argument that favors 
one side of the story. These sources are typically politicians, lawyers, representatives for an 
organization, as well as experts and citizens when they only represent one side of a conflict. 
• Expert source – These are sources that participate because of their expert and specific knowledge on a 
certain subject area. These sources are often doctors, professors, or professionals in a specific area. 
• Witness, case, or personal source – These sources often participate because they have personal 
experience with the subject or topic, which is discussed in the story. They are in a sense experts in 
experiencing or understanding the problem or conflict. This source could for instance be the angry 
neighbor, the missing child’s mother, or a regular citizen solely expressing their opinion. (Holm et al., 
2008). 
 
Finally, the last category lists the general length of each story. It was created to see which 
stories should be analyzed in the second part of the coding form, which deals with the form 
of news story. 
 
5.2.3 Categorizing Story Form 
All stories under 30 seconds of length were not included for analysis in the second part of the 
coding form. In the pilot analysis it was discovered that many of the very short news stories 
had inconsistent patterns of editing pace. A short news story lasting 25 seconds could have 
anywhere between one and 10 visual images. Stories that lasted longer were deemed more 
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reliable for analytical purposes, and thus all stories 30 seconds and longer were analyzed for 
their form attributes through four different categories. 
 The first category involved analyzing editing pace. In order to measure editing pace, 
the number of individual shots and the average duration of each shot were recorded. This was 
done by recording the total time of each applicable news story, then counting the number of 
visual shots in each story, and finally calculating the average of each shot. Editing pace is 
important to measure for several reasons. Baym (2004) showed that editing pace had 
increased significantly from the Nixon packages in the early 1970s to the Clinton stories in 
the late 90s, and according to Grabe et al. (2001), a fast editing pace can increase attention 
and emotional arousal, thus increasing the sensationalism in a story. In fact, Grabe et al.’s 
(2001) research showed that the editing pace of the tabloid news program Hard Copy was 
much faster than that of the traditional news program 60 minutes, thus making it quite 
pertinent to study in this project. 
The second category deals with counting the number of sound effects used in each 
story. These sound effects could be everything from audio accompanying a graphic effect, 
which was common in the local Fox newscasts, to added police sirens or underlying music 
during a story. Once again, Grabe et al. (2001) showed that music and sound effects were 
much more common in the analyzed tabloid news program. In addition, sportscasts in the 
U.S. have for years used music to accompany sports stories in an effort to entertain viewers. 
For all of these reasons, it was important to see if music and sound effects were used in 
WTVT – Fox 13’s local newscast. 
 The next category was designed to count each and every type of transitional effect 
used between camera shots. These are the transitions used to take the viewer from one visual 
to the next. Traditionally, journalistic news stories have only used so-called hard cuts that 
change one scene to the another with no transitional effects, which Zettl calls “unobtrusive 
and organic, placing the viewer’s attention on the subject matter and not its visual 
construction” (as cited in Baym, 2004, p. 287). Studies such as Grabe et al. (2000) have 
shown that using more advanced transitions will heighten the sensationalism of a news story, 
thus making it more tabloid in form. In this coding form ten different categories of 
transitional effects were identified and – using inspiration from Grabe et al.’s 2001 study – 
will be defined on the following page. 
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• Standard hard cut – As mentioned before, this is the change from one scene to another without any 
transitional effects. 
• Wipe movement – This is an electronic effect where one picture pushes the other off the screen. 
• Dissolve – This is an effect that gradually changes one shot to the other while the images slightly 
overlap one another. 
• Flash frame – This is when frames of white are inserted between two shots creating an effect that is 
similar to that of a camera flash. 
• Fade – This is when one picture gradually turns to black and/or the next image appears from black. 
• Slide and peel – This is a sophisticated transition that is similar to the turn of a page in a book. 
• Rotation and bounce – This transition occurs when an image flips on the vertical axis or tumbles on the 
horizontal axis 360 degrees. 
• Fly effect – This involves making an image smaller and at the same time moving and spinning it into a 
new position on the screen or moving it off the screen. 
• Graphic transition – This is an advanced type of transition that was noticed during the pilot analysis 
and added to the final coding form. This transition involves a graphic, for instance Live, Murder, or 
perhaps the name of the city where the event takes place, appearing on the screen in between two shots. 
This seems to be used by many of the local newscasts, especially before a source speaks on camera. 
• Other/advanced – Any transitional effect that could not be placed in any of the categories above was 
placed in this category. 
 
The final category of the coding form deals with the role of the journalist in the story. 
Baym (2004) argued the importance of analyzing the journalistic stand-up, and that reporters 
today appear increasingly more often in front of the camera. With advances in technology, it 
has also become much more common to use live feeds, and often times the anchors ask the 
reporters questions, thus making the journalists on-location experts. This is noted in a 
forthcoming study of Norwegian national news, where it is argued that live television has 
become an important news value, even though it often serves little purpose (Andersen et al., 
2009). Therefore, it is important to note the number of live journalist appearances, as well as 
journalistic stand-ups. 
 
5.3 Specific Analysis of Relevant News Stories 
The coding form will be applied to a total of 133 stories broadcast by WTVT – Fox 13 on 
their 10 p.m. newscast from Monday, April 20, until Friday, April 24, 2009. However, once 
the results of the coding form analysis are finalized and presented, it will also be necessary to 
study individual stories specifically. This will make it possible to qualitatively evaluate the 
content and form of the news being broadcast by WTVT – Fox 13. A total of three relevant 
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stories will be chosen and analyzed in order to better illustrate the results gathered from the 
coding form. For instance, specific analysis of these individual stories will provide much 
more insight into the form of Fox 13’s news stories. When looking at each story it will 
become more evident when and how post-production techniques, such as graphic transitions 
and audio effects, are used, and how the editing pace can affect a story. With specific analysis 
of individual stories it will be possible to gain additional information about the content and 
form of the stories on WTVT – Fox 13’s 10 p.m. newscast. However, before this analysis is 
conducted it is quite relevant to give a presentation of the newscast as a whole, and this leads 
us to the following chapter, which will provide a general overview of a typical 10 p.m. 
newscast. 
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6. WTVT – Fox 13: We’ve Got You Covered 
“The station that’s got you covered.” That is how a male voice introduces the late evening 
weekday newscast on WTVT – Fox 13. A short, bold statement, such as the one above, is a 
common way of starting a newscast, and the opening catchphrase is an important part of a 
station’s profile. Perhaps the most recognized catchphrase in American television journalism 
comes from Fox News, the national cable network that claims simply to be “Fair and 
Balanced.” This type of catchphrase and introduction to a newscast is just one of the 
important elements of form, which needs to be analyzed. The content analysis that will be 
conducted in this project will pertain to individual news stories, but it is also important to 
provide a general description of what the newscast looks like in its entirety, and that is the 
main purpose of this chapter. 
 
6.1 What the Late Evening News Broadcast Looks Like 
During the content analysis of WTVT – Fox 13’s news it was noted that the 10 p.m. 
newscasts were very similar in their formal production. It is fair to say that the stories change 
from day to day, but the visual layout and appearance of the individual newscasts vary little. 
This is of course true of almost all journalistic newscasts, which tend to keep a certain 
structure for longer periods of time, in order to create a strong sense of recognition with the 
audience. 
 Therefore, in order to provide an overview of what is on Fox 13’s local 10 p.m. news, 
it has only been deemed necessary to analyze one randomly chosen newscast, which will be 
the 10 p.m. newscast broadcast on Monday, April 20. There will be a relevant discussion of 
the introduction, story teasers, the visual impression of the news studio, the role of the 
anchors, and the verbal interaction between the anchors and in some cases the reporters as 
well. However, first a summary of the entire newscast’s content will be presented in table 6.1, 
which can be seen on the following page. 
 This particular newscast lasted 59 minutes, with the last minute or so dedicated to 
anchor chatter and the introduction of Fox 13’s 11.00 p.m. newscast, which is broadcast from 
the same television studio, therefore allowing for a smooth transition from one newscast to 
the other. 
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Table 6.1: Overview of content on WTVT – Fox 13’s 10 p.m. newscast on Monday, April 20, 2009. 
Time Story/Action on screen 
0:00 – 0:38 Three top story teasers: “Hog Attack,” “Dead Horses,” and “TB Scare.” 
0:38 – 0:50 Newscast introduction: Male voice introduces newscast over graphic presentation, followed by 
the anchors’ welcome. 
0:50 – 3:52 Anchor introduces top story “Hog Attack.” Image cuts to live interaction with the on-location 
reporter, followed by the story package, and concluded with live interaction with the reporter. 
3:52 – 5:18 Anchor voice-overs of three stories: “Teen Hit,” “Woman Identified,” and “Boy Shoots 
Himself.” 
5:18 – 7:28 Anchor introduces the story “TB Scare,” followed by the story package. 
7:28 – 8:18 Anchor voice-over of story “Job Fair.” 
8:18 – 8:38 Anchor introduces weather anchor and the “Weather” segment is teased. 
8:38 – 9:06 Story teasers for Fox 13’s 11.00 newscast. 
9:06 – 9:32 Three story teasers: “Dead Horses,” “Murder Case,” and “Children Drown.” 
9:32 – 12:20 COMMERCIAL BREAK 
12:20 – 12:50 Anchor voice-over of story “Murder Case.” 
12:50 – 14:33 Both anchors introduce the story “Dead Horses,” followed by the story package. 
14:33 – 15:12 Anchor voice-overs of two stories: “Missing Boaters,” and “Shark Attack.” 
15:12 – 15:20 Anchor chatter, and introduction to “Weather” segment. 
15:20 – 19:50 WEATHER 
19:50 – 20:05 Story teaser for “House Burned Down,” and for the “Fox Business Report” segment. 
20:05 – 23:06 COMMERCIAL BREAK 
23:06 – 23:50 Anchor voice-overs of two stories: “House Burned Down,” and “Golf Course Robbery.” 
23:50 – 24:15 Anchor read of story “Grand Theft.” 
24:15 – 24:41 Anchor voice-over of story “Tortoise Killed.” 
24:41 – 25:09 Story teaser for “Children Drown,” and a story in the “Sports” segment. 
25:09 – 28:17 COMMERCIAL BREAK 
28:17 – 30:12 Anchor introduces the story “Columbine Anniversary,” followed by an affiliate’s story 
package. 
30:12 – 31:18 Anchor voice-overs of two stories: “Children Drown,” and “Children Car Seats.” 
31:18 – 32:16 Anchor introduces tonight’s FOX WATCH segment, and voice-overs of two stories: “Suicide 
Bomber in Iraq,” and “UN Conference Clown.” 
32:16 – 33:28 Anchor voice-overs of two stories: “Journalist Jailed in Iran,” and “CIA Reports Released.” 
33:28 – 34:00 Story teaser for “Mortgage Meltdown,” and an informational note on the Digital TV Switch. 
34:00 – 36:52 COMMERCIAL BREAK 
36:52 – 37:17 Anchor read of story “Tampa Bay Water.” 
37:17 – 38:00 Anchor voice-over of story “Mortgage Meltdown.” 
38:00 – 39:11 Anchor introduces the “Fox Business Report” segment, followed by short voice-overs of the 
day’s national business stories. 
39:11 – 40:04 Story teasers: “American Idol” story, a “Sports” story and two stories on Fox 13’s 11.00 
newscast. 
40:04 – 42:44 COMMERCIAL BREAK 
42:44 – 45:06 Anchors introduce the story “American Idol,” followed by an affiliate’s story package. 
45:06 – 45:10 Anchor chatter, and introduction to the “Sports” segment. 
45:10 – 49:10 SPORTS 
49:10 – 49:45 Anchor read of story “Pulitzers.” 
49:45 – 50:24 Story teaser: “Sun ‘n Fun,” and teaser for “Good Day Tampa Bay,” Fox 13’s morning 
newscast. 
50:24 – 52:35 COMMERCIAL BREAK 
52:35 – 53:03 Anchor voice-over of story “Hawking.” 
53:03 – 53:30 Anchor read of story “Dan Brown Book.” 
53:30 – 54:14 Anchor voice-over of story “Sun ‘n Fun.” 
54:14 – 54:25 Story teaser for story “Bus Driver Hero.” 
54:25 – 57:53 COMMERCIAL BREAK 
57:53 – 58:35 Anchor voice-over of story “Bus Driver Hero.” 
58:35 – 59:00 Anchor voice-over of story “Hot Dog Eating.” 
59:00 – 59:45 Anchor chatter and introduction to Fox 13’s 11.00 newscast with story teasers. 11 p.m. 
newscast begins. 
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One noteworthy aspect that can be calculated from table 6.1 is that adding together 
commercials, the sports and weather segments, and story teasers amounts to a total of 
approximately 33 minutes, leaving less than half of the 60 minute newscast to actual news 
stories. There is also a short business segment, which lasts approximately one minute, and the 
Fox Watch segment, which is a recap of important international stories. Both of these 
segments are included daily on the 10 p.m. newscast. On this particular day the station 
broadcast five story packages, which total a little over 11 minutes of time. That means the 
remaining 15 minutes or so are spent on anchor voice-over stories, anchor read stories, and 
chatter amongst the anchors. 
 
6.1.1 The Introduction of the Newscast 
The introduction is the first thing viewers are presented with, and by using graphics, video, 
and sound, it is used by news stations to brand the upcoming newscast (Andersen et al., 
2009). Recognition is perhaps the most important objective. When viewers hear a certain 
audio jingle or see certain graphics on screen it is vital that they instantly realize they are 
watching a particular newscast (Jönsson & Strömbäck, 2007) – in this case the 10 p.m. news 
on Fox 13. 
 The 10 p.m. newscast begins with three short story teasers accompanied by an audio 
jingle. Each of the story teasers start with a quote from one of the sources involved with the 
story (see picture 6.1), followed by one of the anchors hyping the story with a brief statement 
of what the story is about. The station uses a graphic transition with a sound effect to separate 
the teasers from one another (see pictures 6.2 and 6.3), and there are also graphic story 
headlines superimposed on the bottom of the screen. In the bottom left corner there is a Fox 
logo rotating above the number 13, which has a digital clock and the temperature rotating at 
the bottom. This logo is superimposed on the screen throughout the newscast and serves as an 
indication that time, place, and the weather – something very important to Floridians – are 
always top priorities of the news station. In the bottom right-hand corner there is another logo 
superimposed on the screen with the words “My Fox 13 – Tampa Bay.com.” All of these 
logos are presented in the typical red, white, and blue Fox colors known from the national 
cable news network. The audio jingle and the two logos leave the viewers with no doubt as to 
what channel and what program they are watching. 
 Immediately following the three story teasers a male voice announces, “From the 
station that’s got you covered. This is the Fox 13 10 o’clock news” (see picture 6.4). The 
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audio jingle is still playing in the background, and there is an impressive graphic introduction 
that makes the most out of highlighting the word “News” (see picture 6.5). This is followed 
by another graphic transition to the studio (see pictures 6.6 and 6.7) where the two anchors 
sitting behind a desk welcome viewers to tonight’s newscast. The words “Fox 13 Tampa 
Bay” are seen on the anchor desk as the camera slowly zooms in on the two anchors (see 
picture 6.7), before the image cuts to the anchor presenting the evening’s top story, indicating 
that the newscast has officially begun (see picture 6.8). The introduction of Fox 13’s 10 p.m. 
newscast clearly prioritizes the visual presentation and the use of the Fox brand to allow 
viewers to instantly recognize the channel. 
 
Picture 6.1   Picture 6.2   Picture 6.3 
   
Picture 6.4   Picture 6.5   Picture 6.6 
   
Picture 6.7   Picture 6.8 
  
 
6.1.2 Story Teasers 
Story teasers have always been an important part of local newscasts in America, in large part 
due to the amount of commercial breaks that each newscast contains. Scandinavian newscasts 
that are not interrupted by commercials usually present the headlining stories at the beginning 
of the newscast, similarly to the three story teasers used by Fox 13 in their introduction of the 
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10 p.m. news. However, with commercial breaks every 10 minutes or so, local newscasts in 
America need to let viewers know what is coming up, in hopes that the viewer will not lose 
interest during the commercials and thus change channels. That is a good explanation as to 
why news stations often prioritize sensational or shocking stories in their teasers, and why the 
graphic presentations of these short promotional bits prove to be a key element of the 
newscast. One of the categories in the content analysis will focus on which stories – tabloid 
or traditional – are being teased. However, what can be commented on here is the form of 
these story teasers. 
Fox 13 teases stories, usually between one and three, before every commercial break 
to let viewers know what is coming up. This is usually done in combination with teasing 
another segment, or one of the other Fox 13 newscasts. Before the first commercial break of 
the April 20 newscast, over a minute and a half was used for teasing the upcoming weather 
segment, the 11 p.m. newscast, and three upcoming stories on the 10 p.m. newscast (see 
pictures 6.9 – 6.14). 
 
Picture 6.9   Picture 6.10   Picture 6.11 
   
Picture 6.12   Picture 6.13   Picture 6.14 
   
 
Once again graphic transitions are used to cut from one segment to the other, and from one 
story to the next (see pictures 6.10 and 6.13). The respective anchors for the weather and the 
11 p.m. newscast introduce their own segments (see pictures 6.9 and 6.11), while the 10 p.m. 
anchors voice-over the upcoming stories on the current newscast (see picture 6.14), which is 
done in the same format throughout the program. The teasers continue in the same fashion 
throughout the newscast, promoting the weather, sports, and business segments, as well as 
other news programs, for instance the next day’s early morning newscast. Music often 
  48 
accompanies the teasers and most importantly it is again obvious that the visual presentation 
and the Fox branding is a focus point of WTVT – Fox 13. As Jönsson and Strömbäck (2007) 
note, “A strong brand allows the viewers to easily recognize the channel, which is especially 
important when the broadcasts are interrupted by commercials” (p. 97). Therefore, it should 
come as no surprise that Fox 13 prioritizes using visuals that resemble the popular national 
cable news network Fox News. 
 
6.1.3 The News Studio 
According to Jönsson and Strömbäck (2007), the news studio environment should be 
understood as the studio itself, as well as the people that communicate to the viewers between 
news stories, most often the anchors and weather presenters. The days of having anchors sit 
constantly behind a desk with a dull, gray background drop behind them seem long gone. The 
WTVT – Fox 13 news studio gives the impression of a large and thriving news environment 
with lots of work desks and a number of television sets in the background (see picture 6.15). 
These are ways of making the news studio seem more alive (Jönsson & Strömbäck, 2007). 
Fox 13 also uses what has become a standard way of introducing news stories by having a 
visual with a headline behind the news anchor that is reading the story introduction (see 
picture 6.16). However, Fox 13 does have variations of this (see picture 6.17), where the 
background visual is much larger, perhaps in order to signal to viewers that the upcoming 
story is too important to be missed. What is perhaps most significant to note about the Fox 13 
studio is the wide variety of studio presentations that are used during the 60 minute newscast. 
The anchors often – or at least they seem to – move around the studio and present stories 
from various locations (see pictures 6.15 – 6.20). By having many different segments – 
sports, weather, business, the Fox Watch, and etc. – there is a constant experience of action, 
which creates a dynamic atmosphere that makes viewers feel that there is always something 
going on. Many stations today prefer news anchors that are standing, whereas Fox 13 uses a 
combination, allowing anchors to present stories both standing and sitting behind the 
centralized desk. All of the presentations take place in front of illustrative visuals or 
television sets, which again signifies a news station that is current, modern, and up-to-date. 
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Picture 6.15   Picture 6.16   Picture 6.17 
   
Picture 6.18   Picture 6.19   Picture 6.20 
   
 
6.1.4 What the Anchors Have to Say 
It is most common for local newscasts in America to use two main news anchors – preferably 
a man and a woman. The main objective with two anchors is to increase communication in 
the news studio, and the anchor chatter can actually convey a feeling of intimacy, which 
allows viewers to develop a relationship with the people in the studio (Jönsson & Strömbäck, 
2007). In fact, Fox 13 attempts to develop these relationships even further by also involving 
the sports reporter, the weather anchor, and even the main news anchor from Fox 13’s 11 
p.m. newscast (see pictures 6.21 – 6.23). On top of this, there is always a live segment during 
the newscast’s top story, which allows the on-location reporter to interact with the anchors in 
the studio. 
It would seem that Fox 13 is definitely trying to create an atmosphere where its 
viewers are supposed to feel that they are on the same authoritative level as the reporters, 
allowing for a more personal relationship. The anchors often joke and laugh at funny stories 
or mishaps, and offer personal comments and opinions on the stories that have just been 
presented. For instance, during the April 20 newscast the female anchor Kelly Ring states 
that she hopes her “favorite ones are not the ones to go” after a story on the remaining 
contestants on Fox’s hit show American Idol. The male anchor John Wilson quickly replies 
that the only contestant that he would save would be Chip Carter, the sports anchor at Fox 13, 
a statement that simultaneously introduces the sports segment of the program. The 
informality of this type of communication between the anchors helps increase their 
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personification in the studio and allows their personalities to shine brightly in front of the 
viewers. 
 
Picture 6.21   Picture 6.22   Picture 6.23 
   
 
 This communication between the anchors also leads us to the final comment to be 
made concerning the form of the newscast as a whole. Almost every single newscast has a 
beginning and an end, which tend to use similar graphic and audio effects in order to tie the 
whole program together. Fox 13 has taken a slightly different approach, because it has a 
newscast both at 10 p.m. and at 11 p.m. The end credits for the 10 p.m. newscast often run at 
the bottom of the screen during the last story, but instead of the anchors signing off, they 
welcome the host of the 11 p.m. newscast (see picture 6.23). This allows for a smooth 
transition, and also indicates to viewers that the news is on-going, and that the station does 
not stand still while news develops. It also signifies that the viewer is getting something new, 
and not just the same stories that have already been shown. 
Because of the competitive schedule of local newscasts in America, this has become 
quite a common method used by local news stations. Instead of having newscasts that are 
perhaps two hours long, the local stations split that newscast into two one-hour-long 
newscasts or even four half-hour newscasts. This is a way of letting the audience know that 
they are constantly receiving new information. Fox 13 uses this method both in their late 
afternoon newscasts, and as seen here, between their 10 p.m. and 11 p.m. newscasts. 
However, broadcasting this many newscasts requires a large amount of news anchors. It 
seems that WTVT – Fox 13 has chosen to prioritize the news anchor position in order to 
establish a more personal connection with the audience, while sacrificing the amount of 
journalists working as news reporters. As we will see in the following chapter, this means 
very few news packages are gathered and produced by the station’s own reporters, and far 
more stories are either anchor reads or voice-overs. 
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7. The Analysis 
The purpose of this chapter is to present the results that were gathered from the one-week 
analysis of the 10 p.m. newscast on WTVT – Fox 13. First, the overall findings from the 
coding scheme will be shown with references to the applicable tables provided in the 
appendix. These results will be presented in the order of the various categories in the coding 
form, starting with how many stories on Fox 13 were categorized as being tabloid in topic. 
After a presentation of the overall findings, a more qualitative approach will be taken in 
analyzing the form and content of three specific stories, which is relevant for illustrating 
some of the most important points that have been argued throughout this project. The 
findings that will be presented in this chapter will of course also be discussed in chapter 
eight, in order to establish why these results are important. 
 
7.1 The Overall Findings 
The advantage of using a spreadsheet-application such as Microsoft’s Excel for calculating 
the data in this project is that it is easy to cross-reference the numbers gathered and thereby 
come to more beneficial conclusions. For instance, in this project it was relevant to look at 
how many of the top stories in the newscast were tabloid versus how many were traditional. 
Another example is how using such a program can help determine how many sources were 
used in Fox 13’s own news packages, and compare that to the overall number of sources used 
in all of the analyzed stories. It was also possible to look at how the results differed during 
the week, by only looking at the numbers for each particular weekday individually. By 
getting the most out of the data collected it becomes easier to draw conclusions that hopefully 
will help answer the main research questions that were stated in the introduction. The full 
results of the coding scheme analysis can be seen in Appendix B2, whereas the more specific 
results can be found in Appendix B3 – B14. The most relevant results will be referenced 
throughout this chapter in table form when necessary, and the first issue that will be 
discussed is story topic. 
 
7.1.1 Story Topic 
One of the main purposes of the content analysis was to establish the number of tabloid 
stories versus the number of traditional stories in terms of story content. The results confirm 
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the theory that local television in America focuses a great deal on tabloid stories, but they 
also show that an – almost – equal amount of time is dedicated to traditional journalistic story 
topics (refer to table 7.1). During the week of analysis 42.1% of the stories analyzed were 
categorized as traditional while 57.9% were considered tabloid. 
 
Table 7.1: Topics broadcast by WTVT – Fox 13 on the 10 p.m. newscast during the week of analysis. 
Major topic (only one)  Total amount of stories  Percentage of total 
      
TRADITIONAL JOURNALISM      
Politics  0  0,0% 
Business and economic trends  4  3,0% 
Important social trends  1  0,8% 
Government and policy  13  9,8% 
International politics and relations  3  2,3% 
Health  7  5,3% 
Education  1  0,8% 
Environmental issues  7  5,3% 
Natural disasters (large region)  1  0,8% 
Science and technology  0  0,0% 
Transportation  6  4,5% 
Religion  0  0,0% 
Culture and community events  5  3,8% 
Moral and ethical questions  1  0,8% 
War, military, and national security  7  5,3% 
Total Traditional  56  42,1% 
      
TABLOID JOURNALISM      
A specific crime  21  15,8% 
A specific fire, accident, or disaster  20  15,0% 
Consumer reports  1  0,8% 
Celebrities/entertainment  14  10,5% 
Human interest stories  21  15,8% 
Total Tabloid  77  57,9% 
 
A little over 30% of the news stories on Fox 13’s daily 10 p.m. newscast are made up 
of crime and disaster stories. This is a significant number, but not quite as high as the 
numbers found in the 1995 study of local news in 50 major markets by the Rocky Mountain 
Media Watch, which found that 53% of the news stories were dedicated towards crime and 
disaster stories (as cited in Stark, 1997). It is important to note that the numbers shifted 
somewhat dramatically from day to day during the week of analysis (refer to Appendix B3 – 
B7). For instance, on the Monday the percentage of tabloid stories was 70% and on the 
Thursday this number was 69,6%. However, on the Friday the traditional stories dominated 
combining for 58,3% of the total news stories, mainly because four of the stories concerned 
transportation issues. This shift from day to day could seem to indicate that Fox 13 does not 
prioritize certain topics as much as they prioritize broadcasting the best television news 
stories on the given day. 
However, if one looks at the specific topics that are covered the most during the entire 
week (refer to table 7.1), the results indicate that the top four story topics are crime (21), 
human interest stories (21), accidents and disasters (20), and celebrities and entertainment 
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(14). The next most popular story topic is government and policy (13). The fact that there are 
zero stories in the politics category during the entire week might seem surprising. However, 
outside of an election year it is quite normal for local news stations to completely disregard 
local politics and politicians. Instead the focus is on new laws being debated, bills being 
passed at the state level, national legislature being discussed by the senate, congress, and 
high-ranking politicians such as the president. These stories are therefore all categorized 
under government and policy, and as mentioned, there were 13 of these stories counted 
during the week. 
Looking at the specific topics covered, it becomes much clearer that tabloid topics are 
in fact prioritized a great deal. There might be days where the station has difficulty finding 
relevant news stories that fulfill traditional journalistic news values, but there is never a day 
without crime, disaster, or human interest stories. The reason for this might be that these 
stories are fairly easy to cover, and they might – at least in the view of Fox 13 – be geared 
better towards the audience. If we look at the results from the category of who the story 
appeals to it once again becomes clear that Fox 13 focuses on stories that entertain the 
curious viewer (refer to table 7.2). 
 
Table 7.2: Who the story appeals to on WTVT – Fox 13’s 10 p.m. newscast during the week of analysis. 
Who the story appeals to (only one)  Total amount of stories  Percentage of total 
The voter  18  13,5% 
The business minded  4  3,0% 
The consumer  2  1,5% 
The citizen  33  24,8% 
The curious  76  57,1% 
Total  133   
 
Out of the 133 stories analyzed, 76 of these, or 57,1%, were geared towards the 
curious. This is twice as many stories as the category with the second most, which were 
stories geared towards the citizen. This category was dominated by stories pertaining to 
environmental issues, transportation, health, and community events. In fairness, it should be 
mentioned that the Fox Business Report, a daily segment on Fox 13’s 10 p.m. newscast, was 
not included in the content analysis, and therefore very few business stories were found. This 
segment, however, lasts only about a minute to a minute and a half, and should therefore not 
be considered a substantial part of the Fox newscast. The fact remains that the numbers stand 
in sharp contrast to those found in the study of the two main national news stations in 
Denmark, DR and TV 2, where the top category was the citizen (39%), followed by the voter 
(29%), and then the curious (15%) (Holm et al., 2008). Except for Friday, more than 50% of 
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the daily Fox newscast was geared towards the curious. A quick postulation could therefore 
be that at least half of WTVT – Fox 13’s local newscast is based on topics that entertain. 
 In fact, if we dig deeper into the numbers it becomes evident that this assumption is 
valid. If we focus on the news packages produced only by the Fox 13 news crew themselves, 
which means the station has sent their own reporting crew to film and gather the information, 
as well as produce the story, we find a total of 13 stories (refer to Appendix B8). Eight out of 
these 13 stories (61,5%) were tabloid stories, and the most covered category was human 
interest stories with a total of five stories. The next most covered topic was accidents and 
disasters (3), followed by a range of traditional topics, namely transportation (2), health (1), 
education (1), and business (1). The stories concerning government and policy during this 
particular week were not covered by the station itself, which confirms the theory that local 
news stations often dismiss politics, and that these stories are mainly gathered from the 
national networks. Locally, it seems that Fox 13 finds it easier and more appealing to cover 
human interest stories. 
 One of the main arguments for covering specific crime stories, accidents, and other 
tabloid content, is that it works well as filler in between the real journalistically relevant 
stories. In the case of Fox 13 this statement seems to hold little truth, at least when focusing 
on stories that are less than 30 and 60 seconds in duration (refer to appendix B9 and B10). 
There were a total of 109 stories that were less than 60 seconds in duration, and 57,8% of 
these were tabloid in topic. This number is equal to that of all stories analyzed. When looking 
at stories less than 30 seconds this number increases insignificantly to 61,6% out of a total of 
73 stories. Out of the 21 total specific crime stories that were analyzed, 20 of these were less 
than 60 seconds, and 15 of these were less than 30 seconds in length. Similarly though, out of 
the 13 total government and policy stories, 11 of these were less than 60 seconds, and 7 of 
them were less than 30 seconds. It can be stated that Fox 13 does not produce very many 
stories over one minute in length, but more importantly, the results illustrate that longer 
stories do not prioritize the traditional journalistic topics, and thus the theory that tabloid 
stories are just used as filler can be dismissed. In fact, the analysis proves that traditional 
journalistic story topics are just as often used to fill the newscasts. This is perhaps best 
illustrated if we look at the time of traditional stories versus the time of tabloid stories (refer 
to table 7.3 and 7.4). The percentage of tabloid stories under 30 seconds (58,44%) is slightly 
higher than that of traditional stories (50%), but this is to be expected since there are more 
tabloid stories in total (77) than traditional (56), and that most of the stories on the newscast 
are less than 30 seconds. However, the percentage of tabloid stories longer than 60 seconds 
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(18,18%%) is actually greater than the percentage of traditional stories over 60 seconds 
(17,86%). This proves beyond a doubt that when Fox 13 wishes to spend more time covering 
a story in depth, there is just as good a chance of that story being based on tabloid news 
values, as there is of it being based on traditional journalistic news values. 
 
Table 7.3: Time of story: Traditional stories. 
Time of story  Total amount of stories  Percentage of total 
Less than 30 seconds  28  50,00% 
Between 30 and 60 seconds  18  32,14% 
More than 60 seconds  10  17,86% 
Total  56   
 
Table 7.4: Time of story: Tabloid stories. 
Time of story  Total amount of stories  Percentage of total 
Less than 30 seconds  45  58,44% 
Between 30 and 60 seconds  18  23,38% 
More than 60 seconds  14  18,18% 
Total  77   
 
7.1.2 Geographic Location 
As mentioned earlier in this report, one journalistic ideal for local stations is to cover the 
local area, providing news that informs citizens about the local environment that they live in. 
In this aspect, WTVT – Fox 13 is at a disadvantage compared to other network affiliates, 
since Fox does not currently broadcast a national newscast. Therefore, Fox 13’s goal is 
somewhat different, especially during the one-hour newscast at 10 p.m., because their focus 
is on covering both national and local news. This is also indicated in the results of the content 
analysis. Out of the total of 133 stories, 65 (48,9%) of these are local, 36 (27,1%) are 
national, 19 (14,3%) are stories from the rest of Florida, and the rest are international stories 
or stories with a foreign link, while one story was coded as a regional story (refer to table 
7.5). 
 
Table 7.5: Geographic location of stories on WTVT – Fox 13’s 10 p.m. newscast during the week of analysis. 
Geographic location (only one)  Total amount of stories  Percentage of total 
Foreign/international (no U.S.)  1  0,8% 
Foreign/international (with U.S.)  8  6,0% 
National (with foreign link)  3  2,3% 
National  36  27,1% 
Regional  1  0,8% 
State  19  14,3% 
Local  65  48,9% 
Other  0  0,0% 
Total  133   
 
 These numbers do not change significantly from day to day during the week of 
analysis. When analyzing the number of packages produced by the station itself and looking 
  56 
at stories that are teased before commercial breaks, the data does indicate that Fox 13 to a 
certain degree focuses on and prioritizes the local stories. This makes sense, since the station 
most likely wants to promote its own stories and news crew. Out of the 13 news packages 
produced by the station itself, 12 of these were local and one was a state story. The top story 
of each day was always a local story (see Appendix B11), and 58,5% of all stories teased 
were local, while only 24,5% of stories teased were national (refer to Appendix B12). This 
indicates a clear focus on prioritizing the station’s resources locally, while choosing the best 
selection of news stories of the day from the network, as well as other local Fox affiliates, to 
fill up the rest of the one-hour long newscast. 
 The above conclusion was somewhat predictable considering the general setup of 
local Fox affiliates, but it does actually make it relevant to study the geographic location of 
tabloid stories covered by WTVT – Fox 13 compared to the traditional stories (refer to 
Appendix B13 and B14). Here the numbers indicate that a larger percentage of the tabloid 
stories are from the local area (57,1%) compared to the percentage of traditional stories 
(37,5%). This is mainly because almost all of the international stories or stories with a foreign 
link are based on traditional news values, and therefore the traditional stories come from a 
wider variety of geographic locations. The important point to make is that if one accepts the 
fact that Fox 13 focuses its own resources on covering local stories, and that these local 
stories are predominately based on tabloid topics, then Fox 13 does in fact prioritize – to a 
certain degree – tabloid news stories. The stories based on traditional journalistic news values 
are instead gathered from the network and other Fox affiliates. 
 
7.1.3 The Types of Stories 
It has so far been stated that Fox 13’s 10 p.m. newscast consists of slightly more tabloid 
stories than traditional stories, but perhaps more importantly it seems that the station 
prioritizes its own resources towards covering tabloid stories. This leads us to the relevant 
question of how these stories can be categorized in terms of type, and more specifically if it is 
the reporters that are presenting the stories or if the stories are based on anchor coverage. In 
its 2006 study, the PEJ, Project for Excellence in Journalism, concluded that the trend of the 
missing reporter in local news was a reality, and that their newest study indicated that now 
only about one third of all stories came from reporters, while 60% of the news stories were 
told by the anchors. On the WTVT 10 p.m. newscast the trend of the missing reporter is even 
more apparent. The percentage of stories presented by the anchors was 81,9%, while Fox 
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13’s own reporters only produced a total of 13 stories during the entire week, accounting for 
mere 9,8% of the total stories (refer to table 7.6). The rest of the news stories were gathered 
from affiliate stations, while there was one story that was categorized as an interview. On the 
Tuesday of the analyzed week, there were a total of only three reporter produced news 
packages during the entire 60-minute newscast (refer to Appendix B4). 
 
Table 7.6: Types of stories on WTVT – Fox 13’s 10 p.m. newscast during the week of analysis. 
Type of story (only one)  Total amount of stories  Percentage of total 
ENG story with LIVE  5  3,8% 
ENG story  8  6,0% 
ENG story from affiliate station  10  7,5% 
Full live story  0  0,0% 
Interview  1  0,8% 
Anchor voice‐over  93  69,9% 
Anchor read  16  12,0% 
Total stories  133   
 
These numbers do not change significantly when comparing tabloid and traditional 
stories. The only small observation worth noting is the already mentioned fact that Fox 13 
seems to slightly prioritize tabloid journalism in all of the relatively few ENG news packages, 
with a total number of 13 tabloid news packages versus only 10 traditional news packages. If 
we look at the news packages produced only by Fox 13 the total number of tabloid packages 
is eight versus five traditional packages. 
In all fairness, the early evening newscasts at 5.00 p.m. and 6.00 p.m. do tend to 
include a larger number of reporter produced news packages, and this is usually the case for 
many local stations. Instead of repeating the same news packages on the late evening 
newscast, the stations usually prefer a shorter version read by the anchor. The theory is to 
have as many relevant stories on the late newscast as possible. Nevertheless, the numbers 
clearly illustrate the importance of the anchor function in local television news in the U.S. 
The anchors carry an increasing amount of responsibility, and it seems that the local stations 
would rather invest in having more anchors that can present stories from the studio, than 
journalists covering these stories from the local area. The anchors have therefore more than 
ever become the face of the local newscast. 
 
7.1.4 The Use of Sources 
The use of sources and types of sources used have always been an important consideration in 
determining the journalistic quality of a news story – whether it be for television or for print. 
In Lund’s 2000 study, it is stated that, “News stories based on only one single source … are 
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usually defined in journalistic terms as being of poor quality,” and that, “a higher number of 
sources included in the news story is a sign for more thorough journalistic work” (p. 68). In 
most cases, taking the time to research and find more sources to provide information to a 
story is considered a proper journalistic benchmark. 
 Considering that over 50% of the stories on Fox 13’s 10 p.m. newscast are less than 
30 seconds in length, it should come as no surprise that over 50% of the stories have no 
sources speaking on camera (refer to table 7.7). In fact, 54,9% of the total stories analyzed 
did not have any sources on camera, and 29,3% of these stories featured only one source. 
 
Table 7.7: Number of sources per story on WTVT – Fox 13’s 10 p.m. newscast during the week of analysis. 
Number of sources  Total amount of stories  Percentage of total  
Zero  73  54,9% 
one  39  29,3% 
two  8  6,0% 
three  5  3,8% 
four or more  8  6,0% 
Total  133   
 
Some journalists might argue that all news stories use some form of source, even 
though they might not be cited in the article or be seen on camera. However, the only feasible 
method for counting sources in this content analysis was to look at the number of people 
speaking on camera, which were not journalists or news anchors. The argument that all news 
stories use sources is also questionable, because by letting few or no sources speak to the 
audience – which is obviously the case in most of Fox 13’s news stories – the viewers must 
trust the anchors’ and journalists’ interpretation of the events. For instance, the Fox 13 
anchors rarely have the time to reveal their sources during a 30 or 60 second story, and 
therefore viewers must rely solely on the Fox 13 reporters’ ability to analyze and accurately 
describe important newsworthy events. 
 The fact that there are so many stories on Fox 13’s 10 p.m. newscast with only a 
single or no source at all should be a cause for concern. As mentioned though, many of the 
news stories on the newscast are very short, which therefore limits the airtime of potential 
sources. If we look only at news stories less than 30 seconds then 93,2% of these have no 
sources, whereas in stories less than 60 seconds of length this number falls to 65,1%. If we 
look at news packages produced by WTVT – Fox 13 the number of sources used increases 
significantly. The Fox 13 reporters produced no stories with zero sources and most of their 
stories used either three sources (30,8%) or four sources or more (38,5%). This indicates that 
the Fox 13 journalists take the time to find sources for their stories, and raises the possibility 
that limited resources are the key factor for the large amount of short stories with no sources. 
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 The Fox 13 news crew might work hard at getting sources to appear on camera, but 
what types of sources are allowed airtime. The three types of sources were defined in the 
method of analysis chapter, and the results illustrate a strong preference for using witnesses 
and cases, which account for 60,75% of all sources used, while professional and partisan 
sources are used more sparingly accounting for 34,58%, while expert sources are a rarity 
(refer to table 7.8). 
 
Table 7.8: Types of sources used on WTVT – Fox 13’s 10 p.m. newscast during the week of analysis. 
Type of source/sources  Total amount of sources 
Percentage of total 
sources 
Professional or partisan  37  34,58% 
Expert  5  4,67% 
Witness, case, or personal  65  60,75% 
Total sources  107   
 
The fact that expert sources are hardly used is a further illustration of how the 
journalists and anchors are used for evaluating and explaining the complexities of a particular 
story. In Denmark, scholars warn that “there is a danger that live interviews and live on-
location reporting will become the dominating form of journalistic communication at the 
expense of investigative reporting and a wide use of sources” (Holm et al., 2008, p. 140). 
Although the use of the live interviews are a rare feature on local newscasts in America, the 
theory that journalists are taking on a new role as all-round experts on mediating the news is 
apparent from the results of the Fox 13 content analysis. 
Finally, it is of course also necessary to look at the number and types of sources used 
in traditional stories compared to sources used in tabloid stories. First of all, the results 
indicate that tabloid stories in general terms have more stories with zero sources (58,4%) than 
traditional stories (50%). However, this is again slightly misleading, since there was a total of 
77 tabloid stories versus 56 traditional stories during the week of analysis. Since most of the 
stories are less than 30 seconds, and therefore tend to have no sources, tabloid stories will 
most likely have a higher percentage of stories with zero sources. More interesting is the fact 
that there were actually more traditional stories that had two or more sources (11) compared 
to tabloid stories (10). Although this cannot be considered a significant difference, it could be 
argued that traditional topics require more sources present in the story to argue important 
subject matter or explain complicated issues. This becomes even more apparent when 
analyzing the types of sources used in traditional contra tabloid stories. 
Two opposing hypotheses could probably have been made before the content analysis 
about the types of sources in tabloid stories was conducted. One would be that most of the 
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sources would be professional sources, because many of the tabloid stories deal with crimes 
or disasters, and in these cases a comment from the police or rescue services are beneficial. 
The second hypothesis that could have been made was that tabloid stories are based largely 
on human interest stories, in which case the sources would most likely be witnesses or so-
called cases. Analyzing the results of the tabloid stories on WTVT – Fox 13 it becomes clear 
that the second hypothesis is most accurate (refer to table 7.9). Over 75 percent of all sources 
used in tabloid stories are witnesses, cases, or somehow personally involved with the story. 
This stands in sharp contrast to traditional news stories where over half the sources used are 
professional sources (refer to table 7.10). 
 
Table 7.9: Types of sources used in tabloid stories on WTVT – Fox 13’s 10 p.m. newscast. 
Type of source/sources  Total amount of sources 
Percentage of total 
sources 
Professional or partisan  11  19,30% 
Expert  3  5,26% 
Witness, case, or personal  43  75,44% 
Total sources  57   
 
Table 7.10: Types of sources used in traditional stories on WTVT – Fox 13’s 10 p.m. newscast. 
Type of source/sources  Total amount of sources 
Percentage of total 
sources 
Professional or partisan  26  52,00% 
Expert  2  4,00% 
Witness, case, or personal  22  44,00% 
Total sources  50   
 
 These numbers become even more significant when we take into account the types of 
sources used in Fox 13’s own news packages. These numbers are very similar to those of the 
tabloid stories, with 72,97% of the sources being witnesses or cases, 18,92% being 
professional or partisan, and 8,11% being expert sources. It can therefore be concluded that 
the Fox 13 reporting crew seeks news stories – most likely human interest stories – which 
require the use of a case to better explain or illustrate the issues that make that story 
newsworthy. It should quickly be noted, that the case is defined as “a narrative form taking 
its point of departure in television’s possibilities of visualizing human emotion, since the case 
alone does not represent the journalistic story, but rather an illusion of the story,” (as cited in 
Holm et al., 2008, p. 82). In other words, it can be stated that the case adds an emotional 
factor to the story, one which viewers can easily relate to. This emotional factor is an 
important feature of tabloid stories, because it can heighten the sensationalism and therefore 
make the story more appealing to a certain audience. It can be concluded that the stories 
produced by the Fox 13 reporters, as well as the rest of the tabloid stories that can be seen on 
the 10 p.m. newscast, prioritize using witnesses or cases as sources to make news stories 
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more appealing, rather than professional or expert sources, such as politicians, doctors, 
lawyers, and so forth, which might seem dull to an entertainment-oriented audience. 
 
7.1.5 Story Form 
Based on the analysis so far, it is fair to state that tabloid journalism to a certain degree 
shapes the 10 p.m. newscast on Fox 13. This is apparent when analyzing the story topics and 
which audience the stories are geared towards, as well as the types of stories, story priority, 
and the use of sources. This leads us to the second part of the content analysis, which deals 
with the form of the news stories. As was mentioned in the method of analysis chapter along 
with the reasons why, it was decided to only analyze form issues in stories longer than 30 
seconds in length. The results show that 54,89% of the stories on the Fox 13 newscast are less 
than 30 seconds in length, while 27,07% of the stories are between 30 and 60 seconds long, 
and a total of just 24 stories (18,05%) are longer than 60 seconds (refer to table 7.11). That 
means that 60 stories will now be analyzed for issues of form. 
 
Table 7.11: Time of stories on WTVT – Fox 13’s 10 p.m. newscast during the week of analysis. 
Time of story  Total amount of stories  Percentage of total  
Less than 30 seconds  73  54,89% 
Between 30 and 60 seconds  36  27,07% 
More than 60 seconds  24  18,05% 
Total  133   
 
 The first issue of form that will be analyzed is editing pace. In chapter six a table of 
the content of the 10 p.m. newscast on April 20 was shown, and needless to say it is evident 
that every minute and every second of each newscast is planned in detail. Time is therefore 
perhaps the most important formal element of television news. When analyzing the 60 stories 
that are longer than 30 seconds we find that the stories last an average of 73,28 seconds (refer 
to table 7.12). It can be stated that the longest story during the week was Friday’s top story 
about roadwork on the busy Interstate 275 Highway, which lasted 211 seconds. To get a 
better indication of the length of the news packages on Fox 13, it is perhaps better to look at 
time and editing pace of those packages produced by the station itself (refer to table 7.13). 
Here we can see that the average time of the stories jumps to 140,15 seconds. In Baym’s 
(2004) study of the Watergate news packages from 1973-1974 the average story lasted 148,8 
seconds. The average time of the Fox 13 packages are slightly shorter, but the concerns that 
news stories are becoming too short to inform the viewers of the important facts seem 
unjustified. 
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Table 7.12: Time and editing pace of all stories over 30 seconds in length on WTVT – Fox 13. 
Editing pace   Total of all stories  Average per story 
Total time of story (seconds)  4397  73,28 
Total visual images per story  893  14,88 
The average length of visuals  322,8  5,38 
 
Table 7.13: Time and editing pace of all news packages produced by the WTVT – Fox 13 news crew. 
Editing pace   Total of all stories  Average per story 
Total time of story (seconds)  1822  140,15 
Total visual images per story  345  26,54 
The average length of visuals  69,0  5,31 
 
 However, the overall assessment in news television that the average editing pace is 
becoming quicker certainly seems justified. The average length of each visual on screen in 
stories lasting 30 seconds and longer is a mere 5,38 seconds, and in Fox 13’s own news 
packages the length is 5,31 (refer to tables 7.12 and 7.13). This can be compared to the 
numbers found in Grabe et al.’s (2001) study, which found that the average shot on the 
tabloid news program Hard Copy was just 4 seconds compared to the traditional news 
program 60 minutes where the average shot lasted over 7 seconds. The editing pace of Fox 
13’s 10 p.m. newscast thus resembles the tabloid news program more so than the traditional 
news program. This is a clear indication that Fox 13 is attempting to develop a fast-paced 
newscast perhaps aimed at a younger audience, and one could also make the argument that 
this fast-paced style is a characteristic of a tabloid production technique. 
 One of the objectives of this analysis is of course to see if there is a difference in the 
form of the stories based on tabloid topics compared to those based on traditional topics. 
Therefore, it is relevant to see if there is a difference in editing pace between the two. The 
results clearly indicate that there is not (refer to tables 7.14 and 7.15). In fact, the editing pace 
is actually slightly faster in traditional stories (5,12 seconds) compared to tabloid stories (5,61 
seconds), but the two do not differ significantly. This seems to support the theory that local 
news stations are attempting to make traditional stories more interesting by using more 
sensational production techniques, in this case fast-paced editing. 
 
Table 7.14: Time and editing pace of all tabloid stories over 30 seconds in length on WTVT – Fox 13. 
Editing pace   Total of all stories  Average per story 
Total time of story (seconds)  2383  74,47 
Total visual images per story  469  14,66 
The average length of visuals  179,6  5,61 
 
Table 7.15: Time and editing pace of all traditional stories over 30 seconds in length on WTVT – Fox 13. 
Editing pace   Total of all stories  Average per story 
Total time of story (seconds)  2014  71,93 
Total visual images per story  424  15,14 
The average length of visuals  143,3  5,12 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 The next element of form that was analyzed was the use of audio manipulations 
during news stories. Many tabloid news programs in America will have music playing during 
each story in a lower volume than the speaker’s voice, much like in commercials or 
advertisements. This technique is also frequently used during sportscasts in America, perhaps 
because sports are generally viewed as a form of entertainment, thus allowing for more 
elaborate production methods. In the pilot analysis of this project it was found that very few 
audio effects were used on the news stories of the local Tampa newscasts, and this was once 
again the case during the one-week main analysis (refer to table 7.16). In fact, only 1,22 
audio effects are used per story lasting 30 seconds and longer on the local Fox newscast. 
Furthermore, this number does not change significantly when analyzing Fox 13’s own news 
packages, tabloid stories or traditional stories (refer to tables 7.17, 7.18 and 7.19). The most 
common audio effect that was used during the Fox 13 newscast were whoosh-like sounds 
when cutting from one story to another, or when an on-camera source was introduced. These 
sounds were often accompanied by a visual transitional effect. The primary conclusion is that 
this is not a tabloid production trait that is heavily used on the news stories on Fox 13’s 
newscast. This is not to say that the program does not use impressive audio effects, because 
as mentioned in chapter six, the newscast introduction and story teasers do feature very 
distinct musical effects. However, the fact remains that audio effects are used sparingly in the 
production of the individual news stories. 
 
Table 7.16: Use of audio manipulations in all stories over 30 seconds in length on WTVT – Fox 13. 
Use of audio manipulations  Total of all stories  Average per story 
Music or sound effects used  73  1,22 
 
Table 7.17: Use of audio manipulations in all news packages produced by WTVT – Fox 13. 
Use of audio manipulations  Total of all stories  Average per story 
Music or sound effects used  21  1,62 
 
Table 7.18: Use of audio manipulations in all tabloid stories over 30 seconds in length on WTVT – Fox 13. 
Use of audio manipulations  Total of all stories  Average per story 
Music or sound effects used  40  1,25 
 
Table 7.19: Use of audio manipulations in all traditional stories over 30 seconds in length on WTVT – Fox 13. 
Use of audio manipulations  Total of all stories  Average per story 
Music or sound effects used  33  1,18 
 
 The next form issue that is to be discussed is the use of transitional effects. It has 
already been stated that the use of elaborate transitional effects between visual images can be 
characterized as a tabloid trait. The results indicate that, although the standard hard cut is still 
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the dominant visual transition in Fox 13’s news stories, the use of soft dissolves and graphic 
transitions together account for more than a quarter of all transitions (refer to table 7.20). The 
standard hard cut was used 69,36% of the time, which of course means that 30,64% of the 
time a decorative transitional effect was used. The dissolve is used 20,04% of the time, and 
graphic transitions account for a total of 7,66% of all transitions. It should be noted that this 
number did not change substantially when comparing traditional and tabloid news stories. 
Similarly, the numbers stayed pretty much the same when looking at news packages 
produced by Fox 13, as well as when analyzing only the top stories of each day and even 
teased stories. It can therefore be concluded that the use of transitions follow a standard 
pattern for news stories on WTVT – Fox 13’s 10 p.m. newscast. 
 
Table 7.20: Use of transitional effects in all stories over 30 seconds in length on WTVT – Fox 13. 
Use of transitional effects  Total transitions 
Percentage of total 
transitions 
Standard hard cut  661  69,36% 
Wipe movement  8  0,84% 
Dissolve  191  20,04% 
Flash frame  9  0,94% 
Fade  1  0,10% 
Slide and peel  0  0,00% 
Rotation or bounce  1  0,10% 
Fly effects  0  0,00% 
Graphic transition  73  7,66% 
Other/advanced  9  0,94% 
Total  953   
 
 With that being said, it is difficult to gauge what a high number of transitional effects 
is, since there has been such limited research on the use of these effects in newscasts. In 
Grabe et al’s (2001) study it was recorded that just fewer than 24% of all transitions during 
the entire tabloid news program Hard Copy were decorative, meaning not standard hard cuts. 
This was compared to only 5.14% in the traditional news program 60 minutes (Grabe et al., 
2001). In Baym’s 2004 study it was concluded that 94% of all transitional edits in the 1973-
1974 Watergate news packages were hard cuts, whereas this number was reduced 
dramatically to just slightly over 60% in the Clinton packages from a decade ago. The fact 
that serious news packages concerning the Clinton impeachment apparently use far more 
decorative transitional effects than the tabloid news program Hard Copy seems to indicate 
that far more studies are needed to find an appropriate average use of transitions. It could still 
be argued that using transitional effects in 30% of all image edits is a substantial amount, but 
it will become far more relevant to study precisely how these transitional effects are used in 
the upcoming specific analysis of certain news stories. 
 The fourth and final element of form that needs to be studied is the role of the 
journalist in each of the 60 analyzed news stories. This is done by counting the number of 
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stories where a journalistic stand-up is included, the number of stories where a journalist is 
reporting live from the scene interacting with one of the anchors, and finally the number of 
stories where the journalist is not seen speaking on camera at all. Out of the 60 stories, only 
the five (8,33%) top stories of each day have a journalist reporting live on-screen (refer to 
table 7.21). Further, only 10 (16,67%) stories feature a journalistic stand-up, while the 
remaining 45 (75%) stories do not have a journalist speaking on camera. Once again it should 
be noted that these numbers do not change significantly when we compare traditional stories 
versus tabloid stories, so it can be concluded that in terms of the role of the journalist, Fox 13 
does not treat tabloid topics differently than more traditional journalistic topics. 
 
Table 7.21: The role of the journalist in all stories 30 seconds and over on WTVT – Fox 13. 
Role of journalist in story   Total of all stories  Percentage of all stories 
Live journalist ‐ anchor interaction  5  8,33% 
Journalist stand‐up or analysis  10  16,67% 
Journalist not speaking on camera  45  75,00% 
Total  60   
 
The numbers in the above table are not that surprising considering that many of the 60 
stories that last longer than 30 seconds are anchor reads, and thus do not promote using a 
journalist on screen. In fact, only one story less than 60 seconds in length featured a 
journalistic stand-up. The numbers also make sense considering that an individual counting 
revealed that only 23 of the 60 stories analyzed for formal elements were pre-produced 
reporter packages. Therefore, it is much more pertinent to look at the news packages 
produced by the reporters from Fox 13, to gain insight into the role of the journalist. This data 
shows that over half of news packages produced by Fox 13 feature an on-screen reporter at 
some point during the story (refer to table 7.22). Five (38,46%) out of the 13 news packages 
featured live coverage, while an additional three (23,08%) stories featured a journalistic 
stand-up. Fox 13 does not prioritize resources on creating journalistic packages for its 10 p.m. 
newscast, but the packages that are included follow the general principles of American local 
journalism that call for live coverage and journalist interaction. The conclusion must be that 
the narrative authority of the newscast itself lies with the two main news anchors, but that the 
reportorial presence is an important aesthetic choice in form. 
 
Table 7.22: The role of the journalist in all news packages produced by WTVT – Fox 13. 
Role of journalist in story   Total of all stories  Percentage of all stories 
Live journalist ‐ anchor interaction  5  38,46% 
Journalist stand‐up or analysis  3  23,08% 
Journalist not speaking on camera  5  38,46% 
Total  13 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7.2 The Specific Analysis 
Having thoroughly scrutinized the results from the content analysis it is time to take a closer 
look at some of the individual stories produced by WTVT – Fox 13 during the week that has 
been studied. For this purpose three specific stories have been chosen, which exemplify some 
of the content and form elements that have been discussed throughout this report. The first 
story “Hog Attack” was the top story of the 10 p.m. newscast on Monday, April 20, and is 
analyzed because it in many aspects represents the epitome of a tabloid story, both in terms of 
content and production. The second story “Jobs and Gender” is the only story produced by 
Fox 13 all week that focuses on an economic trend, and exemplifies a story that informs the 
public without succumbing to many tabloid production techniques. The third and final story 
analyzed in this section is “I-275” changes, which is a story concerning a traditional 
journalistic topic – transportation – but where a great deal of elaborate production techniques 
are used to make the story more visually appealing. 
These three stories will first be described in detail from start to finish, after which a 
more in-depth approach will be used in order to interpret the reasons behind the different 
production choices made. It should be mentioned that the specific analysis conducted in this 
section will also be commented on in the upcoming discussion chapter, where the purpose of 
course will be to answer why all of these findings are relevant. This will in the end lead to a 
better understanding of the results found in the above content analysis. 
 
7.2.1 Story 1 – Hog Attacks Local Resident 
“First on Fox, we have an odd one tonight.” This is how anchor John Wilson introduces the 
top story on the 10 p.m. newscast on Monday, April 20. The story is a classic human interest 
story that revolves around a local female resident that was attacked by what the Fox 13 
reporter calls “170 pounds of wild hog.” The hog was eventually captured by animal control. 
The story reveals that the hog did scratch the female resident, and that the hog would now be 
tested for rabies. 
The story starts with the anchor intro, followed by a graphic map that shows the 
location where the events occurred, which is a typical feature in most stories on the Fox 
newscast (see picture 7.1). The action then goes live to the on-location journalist who reports, 
“we think the woman is going to be okay” (see picture 7.2). After a graphic transition with 
the words “First on Fox” that are accompanied by a jingle, the reporter-produced news 
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package starts. The first visual we see is a still photograph (see picture 7.3) of the hog being 
captured by the animal control officer who is later interviewed in the story (see picture 7.4). 
The animal control officer states, “This hog was very aggressive. It was charging 
everybody.” The next visual image (see picture 7.5) is worth noting, because it uses the so-
called eyewitness camera angle. The camera moves through the bushes, as if the viewer is the 
hog, while the reporter’s speak states, “The hog went hog-wild through a St. Pete 
neighborhood.” This image is followed by a flash frame transition (see picture 7.6) to the 
interview with the woman that was attacked (see picture 7.7). The camera later shows the 
woman’s bruises, while she is quoted as saying that the scratches “put my life in danger” (see 
picture 7.8). The story is wrapped up with a live question and answer session between the 
anchor and the on-location reporter (see picture 7.9). 
 
Picture 7.1   Picture 7.2   Picture 7.3 
   
Picture 7.4   Picture 7.5   Picture 7.6 
   
Picture 7.7   Picture 7.8   Picture 7.9 
   
 
There are several interesting factors in the story worth pointing out. The story lasts 
176 seconds from the anchor introduction to the live wrap-up. There are 26 individual visual 
images meaning the average length of each visual is 6,7 seconds, which is relatively slower 
than the average of all stories analyzed. This might be because of a lack of visuals, since 
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there are no pictures of the hog actually in action. The photographer solved this problem by 
using the eyewitness camera angle on two occasions in the story, putting the viewer in the 
midst of the action. According to Grabe et al. (2001), the eyewitness camera perspective is 
included as a potentially sensational camera device, “because these camera perspectives draw 
the audience into the content and seem to provoke strong sensory experiences” (§ 24). 
There is no doubt that the method is used in this particular news story to intensify the 
viewer experience, especially if we take into account the verbal messages that accompany the 
visuals. Right as the animal control officer states that the hog was “charging everybody,” the 
visual goes to the eyewitness camera perspective where the camera speedily runs through 
grass, plants, and bushes. The reporter emphasizes the animal control officer’s point by 
stating that, “The hog went hog-wild,” while the same visual is still seen on screen. This is a 
perfect example of how colorful quotes and commentary, when linked to the right imagery, 
can distort the reality that viewers are experiencing. Even though there is no video of the 
actual hog, the audience is still left with a powerful impression of the wild pig rapidly 
scavenging the neighborhood. 
It is also interesting to note the number of different transitional effects that are used. 
The standard hard cut is dominant, but a number of dissolves, graphic transitions, flash 
frames and even more advanced edits are used to take the viewer from one image to the next. 
The flash frame is a very typical transition used in tabloid programming, and in “Hog Attack” 
it is used to introduce the story’s main source. The fact that the flash frame adds a sensational 
element to a news story has already been stated, and it can therefore be argued that the 
variety of transitional effects used in this particular news story are added to keep the viewers 
on the edge of their seats. 
Finally, a comment will be made on the role of the journalist. The journalist can 
obviously try to make a story seem more newsworthy than it in fact is, and thereby make it 
more interesting for viewers. The topic – an enormous pig attacking a local woman – is 
enough to make this story the perfect tabloid news story, but it could be argued that the 
reporter attempts to hype the story even more. The statements that “the woman’s life was in 
danger,” but “we believe that she will be ok,” emphasize sensationalism. 
During the ending question and answer session the anchor also raises the question of 
where this hog came from, and here the reporter offers her own theories to provide an 
answer, stating that perhaps it came from a neighbor who had a nearby farm, or maybe it was 
someone’s pet. This shows a great deal of narrative authority from the reporter, but more 
importantly these opinions add a great deal of curiosity to the story, which can be deemed a 
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classic tabloid trait. Furthermore, in Andersen et al. (2009) the point is made that journalistic 
stand-ups have given reporters a new role as interpreters of news events, rather than just 
observers. “Hog Attack” clearly exemplifies this, and illustrates how these live stand-ups 
promote a more interpretive form of journalism, where the reporter all of a sudden become 
the story’s main source, and the viewers are left only with the views offered by the journalists 
themselves. 
 
7.2.2 Story 2 – Jobs and Gender 
While “Hog Attack” was a classic tabloid television news story, “Jobs and Gender” is an 
excellent example that the reporters from Fox 13 also produce news stories based on more 
traditional news values. The story deals with the issue of increasing unemployment, mainly in 
male dominated fields of work. The reporter quotes statistics that prove that more men are 
losing their jobs, and that women may soon become the majority in the workforce in terms of 
gender. The conclusion of the story is that men might have to look at typical female 
dominated fields, such as nursing and teaching, in order to find jobs. 
 The story is the ninth story of the 10 p.m. newscast on April 21, and starts with an 
anchor introduction where the large background visual behind the anchor indicates that this is 
more than just the average 30-second story (see picture 7.10). The story has also been teased 
at the beginning of the newscast. The image shifts to the reporter stating, “The 
unemployment rate of men has nearly doubled in the past year,” while the audience sees 
pictures of typical male work (see picture 7.11). Thereafter, a source from the Tampa Bay 
Workforce Alliance, an expert on the local job market, is interviewed (see picture 7.12). The 
story continues to develop with a male case (see picture 7.13) describing the struggles of 
getting work, as well as interviews at the local hospital about the work situation in the 
nursing field (see pictures 7.14 and 7.15). The story is concluded with the male case saying 
that he himself is venturing into health care by selling medical supplies. 
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Picture 7.10   Picture 7.11   Picture 7.12 
   
Picture 7.13   Picture 7.14   Picture 7.15 
   
 
The story is 115 seconds in length and has a total of 22 visual images. This results in a 
relatively fast editing pace leaving each visual on screen for less than 5,3 seconds. There is 
also an almost equal use of hard cuts versus dissolves, but there are no other elaborate 
transitional effects used, and the use of other tabloid production techniques are non-existing. 
In fact, “Jobs and Gender” is a perfect example of a well-researched story that makes good 
use of factual statistics, has a wide variety of sources, and focuses on a very relevant topic for 
many of the citizens in the local Tampa Bay area. It has been argued that appropriate use of 
sources is an important measurement of journalistic quality. During the entire week of 
analysis, only five expert sources were seen speaking on camera. This story has comments 
from an expert source, a case describing his situation, as well as two professional sources 
from the largest hospital in the area. Furthermore, the topic of unemployment and the trends 
of the job market are considered important for the general public. 
From the standpoint of journalistic quality, the most negative thing that can be stated 
about “Jobs and Gender” is that stories such as this were a rarity in the news packages 
produced by Fox 13. During the week of analysis the Fox 13 journalists only produced a total 
of five news packages for the 10 p.m. newscast – including “Jobs and Gender” – that were 
non-tabloid in topic. Out of the four other stories, two of them concerned the changes to I-
275 – analyzed below – both of which include the use of quite a few post-production effects. 
A third story about athletic programs getting cut at local high schools included some, but not 
many, production effects, while the last of these stories, “TB Scare,” which covered a 
tuberculosis scare at a local high school, was produced very similarly to “Jobs and Gender.” 
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Stories such as “Jobs and Gender” and “TB Scare” prove that the journalists at Fox 13 
certainly can produce news stories of a very high traditional journalistic quality, but the fact 
remains that these stories are in a great minority. 
 
7.2.3 Story 3 – Interstate 275 Changes 
The last story that will be discussed in this chapter is the top story of the 10 p.m. newscast on 
Thursday, April 23. The topic was so important that Fox 13 did a follow-up the following 
day, which became Friday’s top story. Transportation and local traffic are always important 
subjects in local newscasts in America, and a definite case could be made that transportation 
often deserves a significant amount of journalistic coverage, because it affects so many 
people in the community. The main feature of this particular story is that major roadwork is 
being done and lanes will be closed on the busy I-275 highway, which will likely cause 
severe traffic problems throughout the upcoming weekend. There are no real solutions 
suggested to viewers, other than people should stay off that stretch of highway for the next 
four days if possible. The follow-up story on Friday basically repeats the information from 
Thursday’s story, but with new sources, and the fact that certain road lanes have now 
officially been closed. The stories are similar in production method, but this analysis will 
focus on the story broadcast on Thursday. 
 
Picture 7.16   Picture 7.17   Picture 7.18 
   
Picture 7.19   Picture 7.20   Picture 7.21 
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Picture 7.22   Picture 7.23   Picture 7.24 
   
 
“I-275 changes” starts, like many of the top stories on Fox 13, with an anchor intro 
and a graphic map of where the story takes place (see picture 7.16). The anchor then turns to 
the live on-location reporter at the construction zone (7.17), who announces that “these lanes 
we are standing on must be ready” over the course of weekend. A flash frame then introduces 
the news package, which starts with a point of view camera angle from a helicopter flying 
over the Tampa highway (see picture 7.18). The speed of these pictures have been 
manipulated, so that it seems that we are moving faster, while the reporter’s speak states, 
“Never try to rush anywhere during rush-hour in Tampa.” The picture then shifts to a 
sequence of cars moving in slow-motion (see picture 7.19), after which the sources are 
introduced. First, a case who travels daily on the highway is interviewed (see picture 7.20), 
then an official from the Department of Transportation (see picture 7.21), followed by two 
more cases later on in the story, who are fed up with the traffic on I-275 (see pictures 7.22 
and 7.23). The story is wrapped up with the live reporter naming some alternative routes that 
also are expected to see traffic chaos, and suggesting that viewers might have to “get out the 
map and get creative” when traveling by car during the upcoming weekend (see picture 7.24). 
The story lasts 155 seconds and has a total of 30 visual images. There are actually a 
number of sound effects used during this particular story, for instance the jingle that is always 
played before the day’s top story, but certain whoosh-sounds are also added when introducing 
the sources, and occasionally when transitioning from one image to the next. There are a total 
of 23 hard cuts used, but dissolves, flash frames, graphic and advanced transitional effects are 
also used, just as they were in the tabloid news story “Hog Attack.” The visual effects are 
again one of the reasons this story stands out. 
The question is why an important topic, such as transportation, which in this 
particular case will affect the greater majority of people living in Tampa, needs to become 
more animated through production effects. The news package starts with the helicopter point 
of view, where the speed of the picture is increased to heighten the sense of drama in the 
story. This is followed by a video image of cars moving very slowly, in fact the picture is 
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produced in slow-motion, which makes the cars seem as if they are in the middle of rush 
hour. Grabe et al. (2001) suggested that the use of slow-motion is increasing in television 
news, citing for instance the pictures of White House intern Monica Lewinsky embracing ex-
president Bill Clinton. After studying empirical evidence, Grabe et al. (2001) included the 
slow-motion category in the analysis, “because it appears to be a prominent formal feature in 
news and because film theorists seem convinced of its potential to arouse the emotional 
involvement of viewers” (§ 33). In the case of “I-275 Changes” it seems certain that slow-
motion is used to better involve the audience and communicate the message of slow moving 
traffic. 
It should be mentioned that the helicopter point of view is used again in the later half 
of the news story, but this time the image is played at normal speed, slowing down the pace 
of the action. The purpose seems to be to first indicate that “traffic” is moving fast, but that it 
will start to slow down because of the roadwork, and will continue to move slowly 
throughout the upcoming weekend. Overall, the case could be made that a great deal of 
production effects are used in “I-275 Changes,” perhaps to sensationalize the story or better 
arouse the viewers, but equally important to strengthen the narrative message that the story 
conveys – that traffic will be slowing down on I-275. 
Furthermore, the use of these elaborate production techniques is another prime 
example of how television news is purposely manipulating the real in a way, so that even the 
audience realizes that what they are witnessing is in fact not real. In the past, television 
journalism reported news events in a way so that the audience believed they were simply 
seeing the world unfold in front of them. Baym (2004) says that the post-modern media 
shatters this belief and “rejects the very ideal that the news narrative could somehow be non-
mediated” (p. 295). In a story such as “I-275 Changes,” the speeding up visuals from a 
helicopter moving high above the ground, and then later video of cars moving in obvious 
slow-motion, is a clear proclamation that what the audience is seeing is not real, but instead a 
version of what might be real. For instance, once those lanes on I-275 were closed, then the 
cars on the highway may very well have been moving in what seemed to be slow-motion. 
This notion of television journalism mediating the real is an important concept when 
analyzing the form of television news, and will therefore be discussed further in the 
upcoming discussion chapter, along with all of the other relevant results found in the content 
analysis. 
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8. Discussion – What Does it all Mean 
In this chapter the results of the content analysis will be discussed from a more subjective 
viewpoint. What does it mean that over half of the news stories on WTVT – Fox 13 were 
found to be tabloid in content? Why is it important that certain tabloid production techniques 
are used in some of the news packages on Fox 13? These are the type of questions that will 
debated in this chapter in hopes of bringing more relevance to the overall findings in this 
project. In order to better structure this chapter, it will be divided into two sections, where 
the first is based on discussing the content of the stories analyzed, and the second is based on 
discussing the form. 
 
8.1 Discussing the Content 
One of the hypotheses proposed at the start of this project was that leading local newscasts in 
America prioritize tabloid content to the extent where it dominates the local news. It is fair to 
say that this hypothesis was confirmed. The question now is whether or not this tabloid 
content undermines traditional journalistic standards. The Radio-Television News Directors 
Association’s Code of Ethics and Professional Conduct (2000) states that, “Professional 
electronic journalists should recognize that their first obligation is to the public,” and 
journalists should, “Understand that any commitment other than service to the public 
undermines trust and credibility” (§ 2-4). Many of the academic scholars presented in this 
report argue that sensationalized tabloid content does not fulfill these responsibilities to the 
public. It is believed that the once high moral standards of American journalism are gone, and 
if the increase of tabloid news is to blame, then the results presented in this project certainly 
justify their concern. 
 However, there are those who take a slightly different view on this debate. Sparks 
(2000) argues that the U.S. has a very limited tabloid tradition compared to, for instance, 
Europe. “In the United States tabloidization is seen as something coming from outside of the 
world of proper, respectable journalism. It has no apparent virtues and few vocal defenders” 
(Sparks, 2000, p. 7). This stands in sharp contrast to the role of tabloid journalism in 
Denmark, where the tabloid press is generally respected as being part of the serious news 
media. The rest of Europe also has a long-lasting tabloid tradition, and maybe the local 
television stations in the U.S. are simply seeing tabloid content as a way to rescue news from 
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being otherwise irrelevant to a great deal of the general public. The rules of traditional 
journalism might very well call for every local town hall and school board meeting to be 
covered, but if the audience is indifferent to this type of news, then it perhaps gives local 
American news stations a perfect reason for exploring tabloid content, even that which may 
be deemed overly sensational. 
 This shift towards tabloid, however, has done nothing to increase the ratings of local 
newscasts in America – on the contrary. As was mentioned earlier, Patterson (2000) is a firm 
believer that this drop in ratings is caused from attempting to combine soft and hard news 
within the same news program. The goal of the local news stations has obviously been to 
capture a broader audience, but the ratings indicate that this has been quite unsuccessful. 
Instead, tabloid news programs in the U.S., such as Entertainment Tonight and Hard Copy, 
have grown popular by focusing on purely celebrity and entertainment news. Therefore, it 
seems highly likely that an audience interested in news of this nature will tune into a tabloid 
news program, not the local news, and it seems just as likely that the audience tuning into the 
local newscast is expecting more stories based on traditional news topics. 
 The fact is that the media are searching for the right mix of topics that will bring 
readers and viewers back to being interested in the news. Sparks (2000) offers his view of 
what educated middle-class readers, such as university professors, would want from their 
newspaper, stating that, “One could caricature the earnest professor’s newspaper habits as 
reading the stories about politics out of civic duty, tolerating but not reading the business 
news out of indifference, and devouring the sports, culture, and gossip columns with an avid 
enthusiasm” (p. 32). 
These habits look quite similar to the selection of news offered by WTVT – Fox 13 
on its one-hour late evening newscast, but the ratings indicate that the station still has yet to 
find the right formula. When studying table 6.1 in chapter six it is clear that the mix of sports, 
business, weather, and news is all there, but the tabloid content is most certainly prioritized. 
Even with good solid news stories, such as the previously mentioned “TB Scare,” the story 
that was chosen to lead the Monday newscast was the now infamous “Hog Attack.” 
Furthermore, there are countless anchor voice-overs and anchor reads about crimes and 
disasters that have no traditional journalistic news value whatsoever. If the local U.S. 
television media are searching for the right mix of news, this is not it, and the noted increase 
in tabloid content is arguably part of the problem. As was shown in the specific analysis, the 
Fox 13 journalists can indeed produce serious news stories based on proper journalistic news 
values, but unfortunately these stories are a rarity. To conclude this point, it is clear that over 
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time there has been a shift towards tabloid content in the local American media, and it has 
now been proved that this shift is apparent on Fox 13’s 10 p.m. newscast. Furthermore, it is 
argued that this shift is negative in terms of the journalistic quality of the news, especially 
because tabloid stories seem to be prioritized. 
There has of course also been a shift in the way television news is produced. Since it 
has been argued throughout, that the power of news lies in form, rather than content, it is 
pertinent to sum up this debate with a discussion of the formal characteristics of the news on 
Fox 13. 
 
8.2 Discussing the Form 
The second hypothesis made at the start of this project was that so-called tabloid production 
effects were becoming more frequent in the television news media. These production effects 
are difficult to categorize, but basically include everything that is added to the natural sound 
and original video recorded. Grabe et al.’s (2000) study found that there were five production 
effects that were far more frequent in tabloid news programming, than in traditional news 
programming: music, sound effects, slow-motion, flash frame transitions, and a more 
obtrusive voice tone. 
 In the case of the news stories on Fox 13, only flash frames and other advanced 
transitional edits were found to be frequently used, whereas music and sound effects were 
more commonly used in between news stories, for instance during the opening credits and 
story teasers. However, many of the news stories on the newscast were relatively short 
anchor voice-overs, which do not provide the same possibilities for adding elaborate effects. 
Therefore, it was more interesting to take note of some of the form issues in the specific 
analysis of news stories. This analysis revealed that there were in fact production effects 
added, which signifies a change from more traditional journalistic methods. 
 These effects include using slow-motion, using eyewitness camera angles, and adding 
sound effects and advanced transitional edits between visual images. All of these, according 
to Grabe et al. (2001), are production effects that can add sensationalism to a story and 
thereby arouse the viewer. It can be argued that using visuals recorded from a camera rushing 
through the grass and bushes of a back yard in “Hog Attack,” or increasing the speed of 
images taken from a helicopter in “I-275 Changes,” will add a tabloid element to any news 
story, no matter what the topic is. However, more significantly perhaps it should be noted 
that there is in fact evidence that these added effects reduce the trustworthiness of individual 
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news stories. Grabe et al. (2000) conducted a study where viewers rated two sets of news 
stories, which were identical in content, but differed in production method. The study showed 
that “viewers found stories produced in a standard news style to be more informative and 
believable,” and it was “possible to conclude that viewers both recognize and distrust tabloid 
journalism” (Grabe et al., 2000, § 59). These modern production techniques can therefore be 
impressive, but are of course quite counterproductive if the audience reacts negatively when 
seeing them. 
There could be a very simple reason for the general public in America being cautious 
of welcoming tabloid production methods into serious news programs. As was mentioned 
before, the U.S. does not have a strong tradition for accepting tabloids as a serious form of 
news media, mainly because the only tabloid papers in America have been the weekly 
supermarket tabloids, such as the National Enquirer. If the same story printed in the New 
York Times was also published in the National Enquirer, the public would undoubtedly find 
the version in the New York Times much more reliable. In precisely the same way, viewers 
trust the news on serious newscasts much more than that which is broadcast on tabloid news 
programs. If local newscasts copy the production methods of the tabloid television genre, it 
can come as no surprise that viewers might start to doubt the validity of the content. 
This leads us to the final and most important point to make in the discussion of form 
in television news. The theories presented by Schudson (1995), Baym (2004), and Andersen 
et al. (2009) have shown that television journalists have always been part of constructing a 
version of reality that the audience have been made to believe is true. The fact is that 
journalists have of course been constructing the way that reality is viewed, rather than reality 
itself. The classic journalistic principle would ask for a version of reality that is as close to 
the truth as possible. However, this principle is hardly ideal in the world of television news, 
where journalists are asked to edit the important news of the day into 90 seconds of visuals 
and short quotes. The many tabloid production effects found in the analysis of WTVT – Fox 
13 make it quite clear that television journalists – at least at this local station – have given up 
on this classic journalistic principle by moving away from presenting a reality that the 
audience is expected to accept as real, and instead moving towards a reality that might be 
real. In essence, television news has moved from presenting what is true, towards presenting 
what is probable. However, if one is to believe the results of Grabe et al. (2000), viewers 
prefer news stories produced using traditional journalistic methods with far less elaborate 
effects, and find these stories to be more trustworthy. In other words, they prefer the New 
York Times, as dull as the layout may be. 
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9. Conclusion 
The purpose of this project was to answer the two main research questions stated in the 
introduction chapter. In short, is there a priority towards tabloid content on WTVT – Fox 13, 
and are there signs that tabloid production techniques are being used? These questions were 
answered through a thorough content analysis of the news stories broadcast on Fox 13’s 10 
p.m. newscast. The results indicate that in terms of content the station does prioritize tabloid 
topics, and over half of the news stories are geared towards entertaining the curious viewer. 
Furthermore, the analysis showed that in Fox 13’s own reporter produced news packages 
there was a priority towards human interest stories, and coverage of local politics was 
virtually non-existent. A specific analysis of individual news stories produced by the Fox 13 
journalists also indicated that tabloid production techniques were in fact used to make news 
stories more appealing to viewers. These techniques included using effects such as slow-
motion video and eyewitness camera angles – effects that signify a shift in television 
journalism towards presenting news stories as events that may be real, instead of the previous 
journalistic ideal of presenting news stories as events that are real. 
 A key learning experience from conducting this project has been that it is through the 
specific qualitative analysis that issues of form are best studied – at least the issues of form 
that were discussed in this project. The first part of the analysis coding form proved to be an 
effective method for analyzing the topics and content on the Fox 13 newscast, but the data 
gathered in the second part of the coding form concerning story form was difficult to put in 
perspective – perhaps because of the relatively limited research previously done in this area. 
Counting the amount of transitional effects and analyzing the editing pace might have proved 
effective in the comparative studies done by Grabe et al. (2001) and Baym (2004), but the 
results were difficult to gauge in an analysis that focused on a single news station, such as 
this. If this type of project were to be done again, it would perhaps be beneficial to spend 
more time on specific and qualitative analysis when studying issues of form, since it could be 
argued that this is where the really significant and relevant conclusions were made. 
 Nevertheless, the results found in this project have been quite successful in 
establishing the state of the local U.S. television news media, the content that is being 
broadcast, and how this content is produced. The findings indicate that the concerns in 
academic circles of tabloidization in the local U.S. media are quite justified. The ratings for 
the local newscasts in the Tampa Bay area are proof that the audience for local news is 
continually diminishing, and the prioritization of tabloid content, along with elaborate 
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production methods, could be a major reason why. These findings are also relevant from the 
point of view of Danish journalism. Every year UPDATE, which is Scandinavia’s largest 
provider of supplementary journalism courses, sends a privileged group of Danish journalists 
to the U.S. to learn how to produce Americanized television news. In fact, it seems that 
Danish journalists are always looking towards the U.S. to see what the current trends are, and 
how the production of television news is evolving. The key arguments brought forth in this 
project should be a reminder that the grass is not always greener on the other side of the 
Atlantic. In fact, the large amount of tabloid content and the elaborate production techniques 
used in producing the news at WTVT – Fox 13 should serve as a warning to Danish 
journalists, as to what can happen if television news continues to evolve towards serving 
market-driven values, rather than news values based on established public service traditions. 
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Feature Article 
The following article is written with the intention of being published in the Danish newspaper 
Berlingske Tidende as a feature article on the opinion pages. The article conforms to the 
newspaper’s format for this type of article with a suggested maximum length of 7,500 
characters including spaces. Since it is intended for a Danish audience, the article is written in 
Danish. 
 
Velkommen til de underholdende tv-nyheder 
 
”Kæmpe-vildsvin angriber kvinde”. Lige præcis denne slags sensationelle 
overskrifter dominerer lokale tv-nyheder i USA. Det viser en ny rapport, hvis 
resultater bør fremgå som en advarsel for, hvad der kan ske, når underholdningen 
prioriteres frem for de traditionelle værdier kendt fra public service-journalistikken. 
 
Af Carl Philip Hagman 
 
”Vores eneste job er at holde spejlet oppe for at fortælle og vise publikum, hvad der er sket”. 
Dette journalistiske ideal kommer fra tv-værten, der på et tidspunkt blev udnævnt, som den 
mest troværdige mand i USA, Walter Cronkite. Da han døde tidligere i år, tog han desværre 
muligvis den sidste ære og moral, amerikansk tv-journalistik havde tilbage, med sig. For 
hvad ville der ske, hvis Cronkite holdt spejlet oppe, og et vildsvin på 275 kilo stirrede tilbage. 
  
Det ville der nemlig have gjort mandag den 20. april på de mest populære tv-nyheder i USA’s 
13. største tv-marked i Tampa, Florida. Den dag fór et kæmpe-vildsvin rundt i et mindre 
naboområde tæt på storbyen, og da den vilde gris bed fra sig, fik en enkelt kvinde en mindre 
skramme på benet. Hun stod frem på kameraet og fortalte, at hun følte, at hendes liv var i 
fare, da vildsvinet muligvis kunne have rabies. 
 
Det hele resulterede i den perfekte sensationelle tophistorie, som blev vist på den mest sete 
lokale tv-nyhedsudsendelse samme aften. Walter Cronkite havde uden tvivl sat store 
spørgsmålstegn ved overhovedet at dække denne begivenhed. Men det gør de absolut ikke på 
de lokale tv-stationer i USA. Et nærmere studie af lokale amerikanske tv-nyheder viser 
nemlig, at det er de sensationelle og underholdende historier, der bliver prioriteret. 
 
Tabloid i både indhold og form 
En ny kandidatafhandling fra Journalistik på Roskilde Universitet har analyseret 133 
nyhedsindslag på den lokale Fox filial i Tampa, Florida, WTVT – Fox 13. Nyhedsindslagene 
er blevet analyseret i både indhold og form for at se, om der bliver produceret seriøs 
journalistik eller tabloid journalistik. Det tabloide stof defineres i specialet som enkeltstående 
historier om kriminalitet og ulykker, forbrugerstof, historier om underholdning og kendte 
personer, samt de bløde menneskehistorier, der i journalistikkens verden omtales som human 
interest historier. 
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Det fremgår af undersøgelsen, at ikke blot er over halvdelen af tv-indslagene tabloide i 
indhold, men også formen af disse indslag indeholder mange visuelle og lydmæssige effekter, 
der øger sensationsværdien betydeligt. I de længere, præproducerede reporterindslag blev der 
brugt effekter som slowmotion, unikke kameravinkler og masser af avancerede visuelle 
overgange, som ikke overraskende blev suppleret med farverige kommentarer fra reporternes 
side, hvor journalistens egne meninger og holdninger, især i live-situationer, kom til udtryk. I 
det hele taget blev Cronkites ideal om blot ”at holde spejlet oppe” brudt gang på gang i et 
forsøg på at gøre indslagene mere interessante og mere underholdende. 
 
Men er det nu også så slemt? Sensationshistorier fylder jo også mere og mere i de danske 
medier, og der må da være en god grund til, at Vild med dans og X Factor ikke blot fylder 
meget i spalterne hos frokostaviserne, men også i øget omfang bliver nævnt i TV AVISEN og 
på TV2 Nyhederne. Der burde heller ikke være noget som helst i vejen for, at journalister gør 
deres tv-indslag mere spændende og seervenlige ved at peppe dem op i redigeringsrummet. 
Måske netop derfor er et utal af danske journalister rejst til USA for at studere og analysere, 
hvordan man producerer tv-nyheder, der rykker. For på trods af de stolte traditioner i dansk 
journalistik hersker der ingen tvivl om, at tv-mediet ofte retter blikket mod USA, når der skal 
udvikles nye idéer og kreativitetsbatterierne skal lades op. 
 
Seerne fravælger det sensationelle 
Det kan alligevel undre, at nogle danske journalister er så overbeviste om, at græsset er 
grønnere på den anden side af Atlanten. Det ovennævnte speciale viser nemlig, at vi bør være 
glade for, at den såkaldte tabloidisering af tv-nyhederne ikke har haft nær den samme 
gennemslagskraft Danmark som i lande, hvor det er kommercielle markedskræfter, der styrer 
medierne, heriblandt USA. 
 
På den lokale Fox filial i Tampa var over 30 procent af alle nyhedshistorierne baseret på 
kriminalitet og ulykker. Hvis man tager vejret, sporten og reklamer i betragtning, så består 
den en time lange nyhedsudsendelse på Fox-stationen faktisk kun af cirka 26 minutters 
nyhedsindslag. Når over halvdelen af disse indslag er baseret på tabloide emner, så får den 
heldige lokale tv-seer – på en god dag – cirka 10-12 minutters seriøse nyheder om politik, 
økonomi og andre samfundsvæsentlige begivenheder og oftest kun i ultrakorte versioner læst 
op af værten. Denne udvikling af stofprioriteringen frarådes af næsten alle danske 
medieforskere, og det er ikke kun på grund af kærligheden til de klassiske journalistiske 
idealer. 
 
Det er nemlig højst sandsynligt de voldsomme ambitioner om at skaffe lokal-områdets 
højeste seertal, der gør, at Fox-stationen føler sig nødsaget til at prioritere det sensationelle og 
derfor at åbne nyhedsudsendelsen med historier som kvinden, der blev angrebet af et 
vildsvin. Det skal nævnes, at de lokale tv-nyheder altid har været og fortsat er amerikanernes 
foretrukne nyhedsmedie. Men det er i gang med at ændre sig, og den øgede tabloidisering har 
faktisk ikke hjulpet på seertallene – tværtimod. I løbet af de sidste tre år er det ikke kun den 
lokale Fox filial i Tampa, der har oplevet et drastisk fald i seertallene, men stort set også alle 
andre lokale nyhedsstationer i USA. Det er interessant nok med undtagelse af nogle få 
stationer, som har satset på at producere indslag af højere journalistisk kvalitet. 
 
Underholdningen banker på døren 
Der er altså ifølge kandidatafhandlingen ikke mange beviser for, at det tabloide og 
sensationelle tiltrækker et større tv-publikum. Den konkluderer derimod, at den store 
prioritering af krimi- og katastrofehistorier driver tv-seerne væk. Hvis danske journalister 
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ofte har vendt blikket mod USA for at finde inspiration, så burde de måske også kigge dertil 
nu for at se, hvad der virker negativt. 
 
Man kan argumentere for, at public service-betingelserne tvinger DR og TV 2 til at holde et 
vist niveau, når det gælder nyhedsudvælgelse. Public service-vilkårene sørger for, at 
væsentlige samfundsproblemer og politiske emner fortsat er i centrum, når danskerne ser 
nyheder på DR og TV 2. Men samtidig sniger det tabloide stof sig mere og mere ind i de 
danske tv-medier. Underholdningen presser på. Seerne får konsekvent en optakt til den 
nyeste X Factor-udsendelse, og TV 2 News har de klassiske blå-blink historier kørende stort 
set 24 timer i døgnet. 
 
Undersøgelsen fra USA viser os, at det tabloide ikke nødvendigvis er vejen frem. Seerne vil 
informeres af nyheder, ikke underholdes. Fascinerende visuelle og lydmæssige effekter kan 
rent faktisk skævvride et nyhedsindslag til et punkt, hvor vi ikke længere ser det som et 
troværdigt billede af de begivenheder, der finder sted. Journalister bør i stedet fortsætte med 
”at holde spejlet oppe” og huske at prioritere væsentligheden. Det gjorde Walter Cronkite, og 
det gik ganske udmærket. 
 
Carl Philip Hagman er journalist og har netop afsluttet sin uddannelse på Roskilde 
Universitet med specialet ”The Most Entertaining Show on Television – Your Local News – A 
Content Analysis of the News on Tampa Bay’s Local Fox Affiliate”. 
 
Antal enheder: 7.474 
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Appendix 
Appendix A1 – Program Listings for Tampa Bay Affiliates 
The following is a program listing from a random weekday for the five Tampa Bay channels 
that are affiliated with the four major networks, ABC, NBC, CBS, and Fox. The listings are 
from TV Guide’s (2009) web site for Monday, June 15, 2009, from 6 a.m. until midnight. 
 
Station 
Time 
WWSB - ABC WFLA - NBC WTSP - CBS WFTS - ABC WTVT - Fox 
6.00 a.m ABC7 News Sunrise News Ch8 at 6AM Tampa Bay’s 10 News 
This Morning 
ABC Action News at 6AM Good Day Tampa Bay 
@ 6AM 
6.30 ABC7 News Sunrise News Ch8 at 6AM Tampa Bay’s 10 News 
This Morning 
ABC Action News at 6AM Good Day Tampa Bay 
@ 6AM 
7.00 Good Morning America Today Show Early Show Good Morning America Good Day Tampa Bay 
7.30 Good Morning America Today Show Early Show Good Morning America Good Day Tampa Bay 
8.00 Good Morning America Today Show Early Show Good Morning America Good Day Tampa Bay 
8.30 Good Morning America Today Show Early Show Good Morning America Good Day Tampa Bay 
9.00 Matlock Today Show Dr. Phil Trivial Pursuit Regis and Kelly 
9.30 Matlock Today Show Dr. Phil Jeopardy Regis and Kelly 
10.00 Paid Programming Daytime Studio 10 Bonnie Hunt Show Morning Show With 
Mike and Juliet 
10.30 Style by Jury Daytime Studio 10 Bonnie Hunt Show Morning Show With 
Mike and Juliet 
11.00 The View Extra Price is Right The View Martha Stewart Show 
11.30 The View Paid Programming Price is Right The View Martha Stewart Show 
12.00 
p.m 
ABC7 News @ Noon Today Show Tampa Bay’s 10 News 
at Noon 
ABC Action News at Noon Fox 13 News at Noon 
12.30 ABC7 News @ Noon Today Show Young and the 
Restless 
ABC Action News at Noon Fox 13 News at Noon 
1.00 All My Children Days of Our Lives Young and the 
Restless 
All My Children Judge Alex 
1.30 All My Children Days of Our Lives Bold and the Beautiful All My Children Christina’s Court 
2.00 One Life to Live Rachael Ray As the World Turns One Life to Live Judge Joe Brown 
2.30 One Life to Live Rachael Ray As the World Turns One Life to Live Judge Joe Brown 
3.00 General Hospital The Doctors Guiding Light General Hospital Divorce Court 
3.30 General Hospital The Doctors Guiding Light General Hospital Divorce Court 
4.00 Family Court With 
Judge Penny 
Oprah Winfrey Who Wants to be a 
Millionaire 
Ellen DeGeneres Show Judge Judy 
4.30 Family Court With 
Judge Penny 
Oprah Winfrey Who Wants to be a 
Millionaire 
Ellen DeGeneres Show Judge Judy 
5.00 ABC7 News @ 5 News Ch8 at 5PM 10 Connects News 
5PM 
ABC Action News 5.00 Fox 13 5:00 News 
5.30 ABC7 News @ 5.30 News Ch8 at 5.30PM Inside Edition ABC Action News 5.30 Fox 13 5:00 News 
6.00 ABC7 News @ 6 News Ch8 at 6PM Tampa’s 10 News at 6 ABC Action News 6 Fox 13 6:00 News 
6.30 ABC’s World News NBC Nightly News CBS Evening News ABC’s World News Fox 13 6:00 News 
7.00 Wheel of Fortune Entertainment Tonight Dr. Phil Wheel of Fortune TMZ 
7.30 Jeopardy Extra Dr. Phil Jeopardy Insider 
8.00 The Bachelorette I’m a Celebrity … Get 
Me Out of Here 
The Big Bang Theory The Bachelorette House 
8.30 The Bachelorette I’m a Celebrity … Get 
Me Out of Here 
How I Met Your 
Mother 
The Bachelorette House 
9.00 The Bachelorette I’m a Celebrity … Get 
Me Out of Here 
Two and a Half Men The Bachelorette Lie to Me 
9.30 The Bachelorette I’m a Celebrity … Get 
Me Out of Here 
The Big Bang Theory The Bachelorette Lie to Me 
10.00 Here Come the 
Newlyweds 
Dateline NBC CSI: Miami Here Come the Newlyweds Fox 13 10:00 News 
10.30 Here Come the 
Newlyweds 
Dateline NBC CSI: Miami Here Come the Newlyweds Fox 13 10:00 News 
11.00 ABC7 News @ 11 News Ch8 at 11PM 10 Connects News at 
11 
ABC Action News 11 Fox 13 News Edge at 11 
11.30 Nightline Tonight Show With 
Conan O’Brien 
Late Show With David 
Letterman 
Nightline TMZ 
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Appendix A2 – Daily News Schedules for Tampa Bay Affiliates 
Typical weekday schedule of local news broadcasts in the Tampa Bay Area, taken from TV 
Guide’s (2009) web site for Monday, June 15, 2009. NAT news stands for national newscasts 
broadcast through the local affiliate. An X means the scheduled programming is not news 
related. Morning shows refer to nationally broadcast shows, such as Good Morning America 
or the Today Show. Two half hour shows in a row mean that the news is divided into two 
separate newscasts, whereas the full hour shows are broadcast as one newscast. According to 
the schedule it is obvious that WTVT – Fox 13 has the most local news programming in the 
area. 
 
 
Station 
Time 
ABC 7 
WWSB 
NBC 8 
WFLA 
CBS 10 
WTSP 
ABC 11 
WFTS 
FOX 13 
WTVT 
5.00 – 5.30 NAT News Full hour Half hour Half hour Full hour 
5.30 – 6.00 NAT News Cont. Half hour Half hour Cont. 
6.00 – 7.00 Full hour Full hour Full hour Full hour Full hour 
7.00 – 8.00 Morning 
shows 
Morning 
shows 
Morning 
shows 
Morning 
shows 
Full hour 
8.00 – 9.00 Morning 
shows 
Morning 
shows 
Morning 
shows 
Morning 
shows 
Full hour 
Noon – 12.30 Full hour X Half hour Full hour Full hour 
12.30 – 13.00 Cont. X X Cont. Cont. 
17.00 – 17.30 Half hour Half hour Half hour Half hour Full hour 
17.30 – 18.00 Half hour Half hour X Half hour Cont. 
18.00 – 18.30 Half hour Half hour Half hour Half hour Full hour 
18.30 – 19.00 NAT News NAT News NAT News NAT News Cont. 
22.00 – 23.00 X X X X Full hour 
23.00 – 23.30 Half hour Half hour Half hour Half hour Half hour 
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Appendix A3 – News Ratings for Tampa Bay Affiliates 
The following are ratings for the local Tampa Bay newscasts from 2007 until 2009. The 
ratings shown here are gathered in the spring every year during the so-called sweeps weeks. 
The first number in the table is the rating (percentage of all homes with a TV that are 
watching) and the second number is the share (percentage of homes watching TV at that 
moment). The numbers in bold are the ratings leaders for that time slot. In 2009 WTVT – Fox 
13 leads all timeslots, except the 11 p.m., and has the most watched newscast overall, which 
is the station’s 10 p.m. newscast. However, the tables also illustrate a clear decline in the 
number of people watching local news over the last few years. 
 
Ratings for February 2007 (Deggans, 2007) 
Station 
Time 
ABC 7 - 
WWSB 
NBC 8 - 
WFLA 
CBS 10 - 
WTSP 
ABC 11 - 
WFTS 
Fox 13 - 
WTVT 
5.00 – 6.00 a.m. 1.1/6 2.7/13 1.1/5 0.9/5 3.1/15 
6.00 – 7.00 a.m. 1.6/6 5.1/19 1.4/5 1.6/6 4.5/17 
5.00 – 6.00 p.m. No ratings listed 6.4/13 Dr. Phil 2.6/5 6.4/13 
6.00 – 6.30 p.m. No ratings listed 7.9/14 7.3/14 2.6/5 5.7/10 
10 – 11 p.m. X X X X 7.3/11 
11 – 11.30 p.m. No ratings listed 7.9/15 7.2/14 4.2/8 4.1/8 
 
Ratings for February 2008 (Deggans, 2008) 
Station 
Time 
ABC 7 - 
WWSB 
NBC 8 - 
WFLA 
CBS 10 - 
WTSP 
ABC 11 - 
WFTS 
Fox 13 - 
WTVT 
6.00 – 7.00 a.m. No ratings listed 2.7/16 0.4/2 0.8/5 2.6/15.5 
5.00 – 5.30 p.m. No ratings listed 2.0/9 Dr. Phil 0.8/4 1.7/7 
5.30 – 6.00 p.m. No ratings listed 2.0/8 Dr. Phil 0.9/3 1.6/6 
 
6.00 – 6.30 p.m. No ratings listed 2.3/8 1.8/6 1.1/4 2.2/8 
10 – 11 p.m. X X X X 4.3/10 
11 – 11.30 p.m. No ratings listed 2.1/6 1.5/5 1.6/5 1.9/6 
 
Ratings for May 2009 (Deggans, 2009) 
Station 
Time 
ABC 7 - 
WWSB 
NBC 8 - 
WFLA 
CBS 10 - 
WTSP 
ABC 11 - 
WFTS 
Fox 13 - 
WTVT 
6.00 – 7.00 a.m. 1.1/7.9 1.9/11.7 0.1/2.1 0.5/3.9 2.1/15.3 
5.00 – 6.00 p.m. No ratings listed 1.7/7.4 Dr. Phil 0.6/2.5 1.9/7.9 
6.00 – 6.30 p.m. No ratings listed 1.9/7.3 1.0/3.9 0.7/2.6 2.3/9 
10 – 11 p.m. X X X X 3.4/8 
11 – 11.30 p.m. No ratings listed 2.3/6.7 2.5/7.2 1.5/4.3 1.6/4.8 
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Appendix B1 – Main Content Analysis Coding Form 
Main Content Analysis Coding Form 
(Part A – Story Type) 
 
1) Major topic (select only one topic per story – do not code sports and weather segments): 
 
Traditional journalism: 
• Politics  
• Business or economic trends 
• Important social trends  
• Government and policy 
• International politics and relations 
• Health 
• Education 
• Environmental issues 
• Natural disasters and weather situations affecting a significant part of a larger region 
• Science and technology 
• Transportation 
• Religion 
• Cultural and community events 
• Moral and ethical questions 
• War, military, national security 
• Other 
 
Tabloid journalism: 
• A specific crime incident 
• A specific fire, accident or disaster 
• Consumer reports 
• Celebrities and entertainment 
• Human interest stories 
• Other 
 
 
2) Who the story appeals to (select only one category per story): 
 
• The voter or politically interested 
• The business minded or actors within the economic community 
• The consumer 
• The citizen  
• The curious 
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3) Geographic location (where majority of story takes place): 
 
• Foreign/international with no significant U.S. component 
• Foreign/international with significant U.S. component 
• National with significant foreign/international link (e.g. foreign affairs where focus is on the 
U.S. or action by the U.S. government) 
• National 
• Regional (multi-state, e.g. a story about a hurricane threatening the southeast U.S.) 
• State 
• Local (within the channel’s primary market) 
• Other or none – no location context 
 
4) Type of story: 
 
• ENG story with live 
• ENG story 
• ENG story from affiliate station 
• Full live story 
• Interview 
• Anchor voice-over 
• Anchor read (no video) 
 
5) Priority of story: 
 
• Story is the top story of newscast 
• Story is teased as an important story 
• Story is not shown priority 
 
6) The number of sources used in the story: 
 
• 0 
• 1 
• 2 
• 3 
• 4 or more 
 
7) The type of source or sources used in the story: 
 
• Professional or partisan source 
• Expert source 
• Witness, case, or source personally involved with story 
 
8) Time of story (record the total time of each story and place in category below): 
 
• Length of story less than 30 seconds 
• Length of story between 30 and 60 seconds 
• Length of story more then 60 seconds 
 
  92 
Main Content Analysis Coding Form 
(Part B – Story Form) 
 
1) Editing pace: 
 
• Total time of story: … 
• Total number of visual images in story: … 
• The average length of visual images in story: … 
 
 
2) Use of audio manipulations: 
 
• Number of sound effects used in story: … 
 
 
3) Use of transitional effects between camera shots (count each transitional occurrence): 
 
• Use of standard hard cut 
• Use of wipe movement 
• Use of dissolve 
• Use of flash frame 
• Use of fade 
• Use of slide and peel 
• Use of rotation or bounce 
• Use of fly effect 
• Use of graphic transition 
• Other/advanced 
 
 
4) Role of journalist in story: 
 
• Live journalist/anchor interaction 
• Journalistic stand-up/analysis 
• Journalist is not seen speaking in front of camera 
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Appendix B2 – Main Content Analysis: Full Results 
MAIN CONTENT ANALYSIS – FULL RESULTS     
by Carl Hagman     
     
Local Station: WTVT – Fox 13     
Date and Newscast: The 10 p.m. newscast from April 20 – April 24, 2009     
  Total amount  Percentage of total 
     
Major topic (only one)     
      
TRADITIONAL JOURNALISM      
Politics  0  0,0% 
Business and economic trends  4  3,0% 
Important social trends  1  0,8% 
Government and policy  13  9,8% 
International politics and relations  3  2,3% 
Health  7  5,3% 
Education  1  0,8% 
Environmental issues  7  5,3% 
Natural disasters (large region)  1  0,8% 
Science and technology  0  0,0% 
Transportation  6  4,5% 
Religion  0  0,0% 
Culture and community events  5  3,8% 
Moral and ethical questions  1  0,8% 
War, military, and national security  7  5,3% 
Total Traditional  56  42,1% 
      
TABLOID JOURNALISM      
A specific crime  21  15,8% 
A specific fire, accident, or disaster  20  15,0% 
Consumer reports  1  0,8% 
Celebrities/entertainment  14  10,5% 
Human interest stories  21  15,8% 
Total Tabloid  77  57,9% 
      
Who the story appeals to (only one)      
The voter  18  13,5% 
The business minded  4  3,0% 
The consumer  2  1,5% 
The citizen  33  24,8% 
The curious  76  57,1% 
Total  133   
      
Geographic location (only one)      
Foreign/international (no U.S.)  1  0,8% 
Foreign/international (with U.S.)  8  6,0% 
National (with foreign link)  3  2,3% 
National  36  27,1% 
Regional  1  0,8% 
State  19  14,3% 
Local  65  48,9% 
Other  0  0,0% 
Total  133   
      
Type of story (only one)      
ENG story with LIVE  5  3,8% 
ENG story  8  6,0% 
ENG story from affiliate station  10  7,5% 
Full live story  0  0,0% 
Interview  1  0,8% 
Anchor voice‐over  93  69,9% 
Anchor read  16  12,0% 
Total stories  133   
      
Priority of story      
Story is the top story  5  3,8% 
Story is teased  48  36,1% 
Story is not shown priority  80  60,2% 
Total  133 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Number of sources      
Zero  73  54,9% 
one  39  29,3% 
two  8  6,0% 
three  5  3,8% 
four or more  8  6,0% 
Total  133   
      
Type of source/sources      
Professional or partisan  37  34,58% 
Expert  5  4,67% 
Witness, case, or personal  65  60,75% 
Total sources  107   
      
Time of story      
Less than 30 seconds  73  54,89% 
Between 30 and 60 seconds  36  27,07% 
More than 60 seconds  24  18,05% 
Total  133   
      
Editing pace      
Total time of story (seconds)  4397  73,28 
Total visual images per story  893  14,88 
The average length of visuals  322,8  5,38 
      
Use of audio manipulations      
Music or sound effects used  73  1,22 
      
Use of transitional effects      
Standard hard cut  661  69,36% 
Wipe movement  8  0,84% 
Dissolve  191  20,04% 
Flash frame  9  0,94% 
Fade  1  0,10% 
Slide and peel  0  0,00% 
Rotation or bounce  1  0,10% 
Fly effects  0  0,00% 
Graphic transition  73  7,66% 
Other/advanced  9  0,94% 
Total  953   
      
Role of journalist in story      
Live journalist ‐ anchor interaction  5  8,33% 
Journalist stand‐up or analysis  10  16,67% 
Journalist not speaking on camera  45  75,00% 
Total  60 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Appendix B3 – B14 – Main Content Analysis: Specific Results 
B3 – CONTENT ANALYSIS – ONLY MONDAY     
by Carl Hagman     
     
Local Station: WTVT – Fox 13     
Date and Newscast: The 10 p.m. newscast on Monday, April 20, 2009     
  Total amount  Percentage of total 
Major topic (only one)     
      
TRADITIONAL JOURNALISM      
Politics  0  0,0% 
Business and economic trends  2  6,7% 
Important social trends  0  0,0% 
Government and policy  1  3,3% 
International politics and relations  2  6,7% 
Health  1  3,3% 
Education  0  0,0% 
Environmental issues  1  3,3% 
Natural disasters (large region)  0  0,0% 
Science and technology  0  0,0% 
Transportation  0  0,0% 
Religion  0  0,0% 
Culture and community events  1  3,3% 
Moral and ethical questions  0  0,0% 
War, military, and national security  1  3,3% 
Total Traditional  9  30,0% 
      
TABLOID JOURNALISM      
A specific crime  5  16,7% 
A specific fire, accident, or disaster  6  20,0% 
Consumer reports  1  3,3% 
Celebrities/entertainment  5  16,7% 
Human interest stories  4  13,3% 
Total Tabloid  21  70,0% 
      
Who the story appeals to (only one)      
The voter  4  13,3% 
The business minded  2  6,7% 
The consumer  1  3,3% 
The citizen  3  10,0% 
The curious  20  66,7% 
Total  30   
      
Geographic location (only one)      
Foreign/international (no U.S.)  1  3,3% 
Foreign/international (with U.S.)  2  6,7% 
National (with foreign link)  0  0,0% 
National  10  33,3% 
Regional  0  0,0% 
State  3  10,0% 
Local  14  46,7% 
Other  0  0,0% 
Total  30   
      
Type of story (only one)      
ENG story with LIVE  1  3,3% 
ENG story  2  6,7% 
ENG story from affiliate station  2  6,7% 
Full live story  0  0,0% 
Interview  0  0,0% 
Anchor voice‐over  20  66,7% 
Anchor read  5  16,7% 
Total stories  30   
      
Priority of story      
Story is the top story  1  3,3% 
Story is teased  8  26,7% 
Story is not shown priority  21  70,0% 
Total  30 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Number of sources      
Zero  18  60,0% 
one  7  23,3% 
two  1  3,3% 
three  3  10,0% 
four or more  1  3,3% 
Total  30   
      
Type of source/sources      
Professional or partisan  9  36,00% 
Expert  2  8,00% 
Witness, case, or personal  14  56,00% 
Total sources  25   
      
Time of story      
Less than 30 seconds  17  56,67% 
Between 30 and 60 seconds  8  26,67% 
More than 60 seconds  5  16,67% 
Total  30   
      
Editing pace      
Total time of story (seconds)  897  69,00 
Total visual images per story  192  14,77 
The average length of visuals  66,2  5,09 
      
Use of audio manipulations      
Music or sound effects used  14  1,08 
      
Use of transitional effects      
Standard hard cut  161  78,54% 
Wipe movement  0  0,00% 
Dissolve  22  10,73% 
Flash frame  3  1,46% 
Fade  0  0,00% 
Slide and peel  0  0,00% 
Rotation or bounce  1  0,49% 
Fly effects  0  0,00% 
Graphic transition  16  7,80% 
Other/advanced  2  0,98% 
Total  205   
      
Role of journalist in story      
Live journalist ‐ anchor interaction  1  7,69% 
Journalist stand‐up or analysis  1  7,69% 
Journalist not speaking on camera  11  84,62% 
Total  13 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B4 – CONTENT ANALYSIS – ONLY TUESDAY     
by Carl Hagman     
     
Local Station: WTVT – Fox 13     
Date and Newscast: The 10 p.m. newscast on Tuesday, April 21, 2009     
  Total amount  Percentage of total 
Major topic (only one)     
      
TRADITIONAL JOURNALISM      
Politics  0  0,0% 
Business and economic trends  1  3,3% 
Important social trends  0  0,0% 
Government and policy  5  16,7% 
International politics and relations  0  0,0% 
Health  2  6,7% 
Education  0  0,0% 
Environmental issues  1  3,3% 
Natural disasters (large region)  0  0,0% 
Science and technology  0  0,0% 
Transportation  0  0,0% 
Religion  0  0,0% 
Culture and community events  3  10,0% 
Moral and ethical questions  0  0,0% 
War, military, and national security  1  3,3% 
Total Traditional  13  43,3% 
      
TABLOID JOURNALISM      
A specific crime  7  23,3% 
A specific fire, accident, or disaster  5  16,7% 
Consumer reports  0  0,0% 
Celebrities/entertainment  3  10,0% 
Human interest stories  2  6,7% 
Total Tabloid  17  56,7% 
      
Who the story appeals to (only one)      
The voter  3  10,0% 
The business minded  1  3,3% 
The consumer  0  0,0% 
The citizen  9  30,0% 
The curious  17  56,7% 
Total  30   
      
Geographic location (only one)      
Foreign/international (no U.S.)  0  0,0% 
Foreign/international (with U.S.)  1  3,3% 
National (with foreign link)  1  3,3% 
National  10  33,3% 
Regional  0  0,0% 
State  5  16,7% 
Local  13  43,3% 
Other  0  0,0% 
Total  30   
      
Type of story (only one)      
ENG story with LIVE  1  3,3% 
ENG story  1  3,3% 
ENG story from affiliate station  1  3,3% 
Full live story  0  0,0% 
Interview  0  0,0% 
Anchor voice‐over  23  76,7% 
Anchor read  4  13,3% 
Total stories  30   
      
Priority of story      
Story is the top story  1  3,3% 
Story is teased  10  33,3% 
Story is not shown priority  19  63,3% 
Total  30   
      
Number of sources      
Zero  20  66,7% 
one  6  20,0% 
two  2  6,7% 
three  1  3,3% 
four or more  1  3,3% 
Total  30 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Type of source/sources      
Professional or partisan  4  23,53% 
Expert  2  11,76% 
Witness, case, or personal  11  64,71% 
Total sources  17   
      
Time of story      
Less than 30 seconds  20  66,67% 
Between 30 and 60 seconds  7  23,33% 
More than 60 seconds  3  10,00% 
Total  30   
      
Editing pace      
Total time of story (seconds)  715  71,50 
Total visual images per story  139  13,90 
The average length of visuals  53,5  5,35 
      
Use of audio manipulations      
Music or sound effects used  13  1,30 
      
Use of transitional effects      
Standard hard cut  101  67,79% 
Wipe movement  1  0,67% 
Dissolve  33  22,15% 
Flash frame  0  0,00% 
Fade  0  0,00% 
Slide and peel  0  0,00% 
Rotation or bounce  0  0,00% 
Fly effects  0  0,00% 
Graphic transition  13  8,72% 
Other/advanced  1  0,67% 
Total  149   
      
Role of journalist in story      
Live journalist ‐ anchor interaction  1  10,00% 
Journalist stand‐up or analysis  1  10,00% 
Journalist not speaking on camera  8  80,00% 
Total  10 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B5 – CONTENT ANALYSIS – ONLY WEDNESDAY     
by Carl Hagman     
     
Local Station: WTVT – Fox 13     
Date and Newscast: The 10 p.m. newscast on Wednesday, April 22, 2009     
  Total amount  Percentage of total 
Major topic (only one)     
      
TRADITIONAL JOURNALISM      
Politics  0  0,0% 
Business and economic trends  1  3,8% 
Important social trends  1  3,8% 
Government and policy  4  15,4% 
International politics and relations  1  3,8% 
Health  1  3,8% 
Education  1  3,8% 
Environmental issues  3  11,5% 
Natural disasters (large region)  0  0,0% 
Science and technology  0  0,0% 
Transportation  0  0,0% 
Religion  0  0,0% 
Culture and community events  0  0,0% 
Moral and ethical questions  1  3,8% 
War, military, and national security  0  0,0% 
Total Traditional  13  50,0% 
      
TABLOID JOURNALISM      
A specific crime  4  15,4% 
A specific fire, accident, or disaster  1  3,8% 
Consumer reports  0  0,0% 
Celebrities/entertainment  3  11,5% 
Human interest stories  5  19,2% 
Total Tabloid  13  50,0% 
      
Who the story appeals to (only one)      
The voter  3  11,5% 
The business minded  1  3,8% 
The consumer  0  0,0% 
The citizen  9  34,6% 
The curious  13  50,0% 
Total  26   
      
Geographic location (only one)      
Foreign/international (no U.S.)  0  0,0% 
Foreign/international (with U.S.)  1  3,8% 
National (with foreign link)  0  0,0% 
National  10  38,5% 
Regional  0  0,0% 
State  3  11,5% 
Local  12  46,2% 
Other  0  0,0% 
Total  26   
      
Type of story (only one)      
ENG story with LIVE  1  3,8% 
ENG story  1  3,8% 
ENG story from affiliate station  2  7,7% 
Full live story  0  0,0% 
Interview  0  0,0% 
Anchor voice‐over  19  73,1% 
Anchor read  3  11,5% 
Total stories  26   
      
Priority of story      
Story is the top story  1  3,8% 
Story is teased  9  34,6% 
Story is not shown priority  16  61,5% 
Total  26   
      
Number of sources      
Zero  14  53,8% 
one  8  30,8% 
two  2  7,7% 
three  0  0,0% 
four or more  2  7,7% 
Total  26 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Type of source/sources      
Professional or partisan  11  55,00% 
Expert  0  0,00% 
Witness, case, or personal  9  45,00% 
Total sources  20   
      
Time of story      
Less than 30 seconds  13  50,00% 
Between 30 and 60 seconds  8  30,77% 
More than 60 seconds  5  19,23% 
Total  26   
      
Editing pace      
Total time of story (seconds)  893  68,69 
Total visual images per story  195  15,00 
The average length of visuals  65,5  5,04 
      
Use of audio manipulations      
Music or sound effects used  13  1,00 
      
Use of transitional effects      
Standard hard cut  136  65,38% 
Wipe movement  7  3,37% 
Dissolve  47  22,60% 
Flash frame  2  0,96% 
Fade  0  0,00% 
Slide and peel  0  0,00% 
Rotation or bounce  0  0,00% 
Fly effects  0  0,00% 
Graphic transition  13  6,25% 
Other/advanced  3  1,44% 
Total  208   
      
Role of journalist in story      
Live journalist ‐ anchor interaction  1  7,69% 
Journalist stand‐up or analysis  4  30,77% 
Journalist not speaking on camera  8  61,54% 
Total  13 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B6 – CONTENT ANALYSIS – ONLY THURSDAY     
by Carl Hagman     
     
Local Station: WTVT – Fox 13     
Date and Newscast: The 10 p.m. newscast on Thursday, April 23, 2009     
  Total amount  Percentage of total 
Major topic (only one)     
      
TRADITIONAL JOURNALISM      
Politics  0  0,0% 
Business and economic trends  0  0,0% 
Important social trends  0  0,0% 
Government and policy  2  8,7% 
International politics and relations  0  0,0% 
Health  1  4,3% 
Education  0  0,0% 
Environmental issues  0  0,0% 
Natural disasters (large region)  0  0,0% 
Science and technology  0  0,0% 
Transportation  2  8,7% 
Religion  0  0,0% 
Culture and community events  0  0,0% 
Moral and ethical questions  0  0,0% 
War, military, and national security  2  8,7% 
Total Traditional  7  30,4% 
      
TABLOID JOURNALISM      
A specific crime  2  8,7% 
A specific fire, accident, or disaster  3  13,0% 
Consumer reports  0  0,0% 
Celebrities/entertainment  3  13,0% 
Human interest stories  8  34,8% 
Total Tabloid  16  69,6% 
      
Who the story appeals to (only one)      
The voter  4  17,4% 
The business minded  0  0,0% 
The consumer  1  4,3% 
The citizen  2  8,7% 
The curious  16  69,6% 
Total  23   
      
Geographic location (only one)      
Foreign/international (no U.S.)  0  0,0% 
Foreign/international (with U.S.)  2  8,7% 
National (with foreign link)  0  0,0% 
National  5  21,7% 
Regional  0  0,0% 
State  4  17,4% 
Local  12  52,2% 
Other  0  0,0% 
Total  23   
      
Type of story (only one)      
ENG story with LIVE  1  4,3% 
ENG story  3  13,0% 
ENG story from affiliate station  2  8,7% 
Full live story  0  0,0% 
Interview  0  0,0% 
Anchor voice‐over  16  69,6% 
Anchor read  1  4,3% 
Total stories  23   
      
Priority of story      
Story is the top story  1  4,3% 
Story is teased  13  56,5% 
Story is not shown priority  9  39,1% 
Total  23   
      
Number of sources      
Zero  11  47,8% 
one  8  34,8% 
two  1  4,3% 
three  0  0,0% 
four or more  3  13,0% 
Total  23 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Type of source/sources      
Professional or partisan  4  16,67% 
Expert  1  4,17% 
Witness, case, or personal  19  79,17% 
Total sources  24   
      
Time of story      
Less than 30 seconds  12  52,17% 
Between 30 and 60 seconds  5  21,74% 
More than 60 seconds  6  26,09% 
Total  23   
      
Editing pace      
Total time of story (seconds)  871  79,18 
Total visual images per story  158  14,36 
The average length of visuals  71,7  6,51 
      
Use of audio manipulations      
Music or sound effects used  15  1,36 
      
Use of transitional effects      
Standard hard cut  109  64,50% 
Wipe movement  0  0,00% 
Dissolve  40  23,67% 
Flash frame  3  1,78% 
Fade  1  0,59% 
Slide and peel  0  0,00% 
Rotation or bounce  0  0,00% 
Fly effects  0  0,00% 
Graphic transition  13  7,69% 
Other/advanced  3  1,78% 
Total  169   
      
Role of journalist in story      
Live journalist ‐ anchor interaction  1  9,09% 
Journalist stand‐up or analysis  2  18,18% 
Journalist not speaking on camera  8  72,73% 
Total  11 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B7 – CONTENT ANALYSIS – ONLY FRIDAY     
by Carl Hagman     
     
Local Station: WTVT – Fox 13     
Date and Newscast: The 10 p.m. newscast on Friday, April 24, 2009     
  Total amount  Percentage of total 
Major topic (only one)     
      
TRADITIONAL JOURNALISM      
Politics  0  0,0% 
Business and economic trends  0  0,0% 
Important social trends  0  0,0% 
Government and policy  1  4,2% 
International politics and relations  0  0,0% 
Health  2  8,3% 
Education  0  0,0% 
Environmental issues  2  8,3% 
Natural disasters (large region)  1  4,2% 
Science and technology  0  0,0% 
Transportation  4  16,7% 
Religion  0  0,0% 
Culture and community events  1  4,2% 
Moral and ethical questions  0  0,0% 
War, military, and national security  3  12,5% 
Total Traditional  14  58,3% 
      
TABLOID JOURNALISM      
A specific crime  3  12,5% 
A specific fire, accident, or disaster  5  20,8% 
Consumer reports  0  0,0% 
Celebrities/entertainment  0  0,0% 
Human interest stories  2  8,3% 
Total Tabloid  10  41,7% 
      
Who the story appeals to (only one)      
The voter  4  16,7% 
The business minded  0  0,0% 
The consumer  0  0,0% 
The citizen  10  41,7% 
The curious  10  41,7% 
Total  24   
      
Geographic location (only one)      
Foreign/international (no U.S.)  0  0,0% 
Foreign/international (with U.S.)  2  8,3% 
National (with foreign link)  2  8,3% 
National  1  4,2% 
Regional  1  4,2% 
State  4  16,7% 
Local  14  58,3% 
Other  0  0,0% 
Total  24   
      
Type of story (only one)      
ENG story with LIVE  1  4,2% 
ENG story  1  4,2% 
ENG story from affiliate station  3  12,5% 
Full live story  0  0,0% 
Interview  1  4,2% 
Anchor voice‐over  15  62,5% 
Anchor read  3  12,5% 
Total stories  24   
      
Priority of story      
Story is the top story  1  4,2% 
Story is teased  8  33,3% 
Story is not shown priority  15  62,5% 
Total  24   
      
Number of sources      
Zero  10  41,7% 
one  10  41,7% 
two  2  8,3% 
three  1  4,2% 
four or more  1  4,2% 
Total  24 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Type of source/sources      
Professional or partisan  9  42,86% 
Expert  0  0,00% 
Witness, case, or personal  12  57,14% 
Total sources  21   
      
Time of story      
Less than 30 seconds  11  45,83% 
Between 30 and 60 seconds  8  33,33% 
More than 60 seconds  5  20,83% 
Total  24   
      
Editing pace      
Total time of story (seconds)  1021  78,54 
Total visual images per story  209  16,08 
The average length of visuals  65,9  5,07 
      
Use of audio manipulations      
Music or sound effects used  18  1,38 
      
Use of transitional effects      
Standard hard cut  154  69,37% 
Wipe movement  0  0,00% 
Dissolve  49  22,07% 
Flash frame  1  0,45% 
Fade  0  0,00% 
Slide and peel  0  0,00% 
Rotation or bounce  0  0,00% 
Fly effects  0  0,00% 
Graphic transition  18  8,11% 
Other/advanced  0  0,00% 
Total  222   
      
Role of journalist in story      
Live journalist ‐ anchor interaction  1  7,69% 
Journalist stand‐up or analysis  2  15,38% 
Journalist not speaking on camera  10  76,92% 
Total  13 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B8 – CONTENT ANALYSIS – ONLY WTVT – FOX 13’S OWN PACKAGES     
by Carl Hagman     
     
Local Station: WTVT – Fox 13     
Date and Newscast: The 10 p.m. newscast from Monday, April 20 – Friday, April 24, 2009     
  Total amount  Percentage of total 
Major topic (only one)     
      
TRADITIONAL JOURNALISM      
Politics  0  0,0% 
Business and economic trends  1  7,7% 
Important social trends  0  0,0% 
Government and policy  0  0,0% 
International politics and relations  0  0,0% 
Health  1  7,7% 
Education  1  7,7% 
Environmental issues  0  0,0% 
Natural disasters (large region)  0  0,0% 
Science and technology  0  0,0% 
Transportation  2  15,4% 
Religion  0  0,0% 
Cultural and community events  0  0,0% 
Moral and ethical questions  0  0,0% 
War, military, and national security  0  0,0% 
Total Traditional  5  38,5% 
      
TABLOID JOURNALISM      
A specific crime  0  0,0% 
A specific fire, accident, or disaster  3  23,1% 
Consumer reports  0  0,0% 
Celebrities/entertainment  0  0,0% 
Human interest stories  5  38,5% 
Total Tabloid  8  61,5% 
      
Who the story appeals to (only one)      
The voter  0  0,0% 
The business minded  1  7,7% 
The consumer  0  0,0% 
The citizen  4  30,8% 
The curious  8  61,5% 
Total  13   
      
Geographic location (only one)      
Foreign/international (no U.S.)  0  0,0% 
Foreign/international (with U.S.)  0  0,0% 
National (with foreign link)  0  0,0% 
National  0  0,0% 
Regional  0  0,0% 
State  1  7,7% 
Local  12  92,3% 
Other  0  0,0% 
Total  13   
      
Type of story (only one)      
ENG story with LIVE  5  38,5% 
ENG story  8  61,5% 
ENG story from affiliate station  0  0,0% 
Full live story  0  0,0% 
Interview  0  0,0% 
Anchor voice‐over  0  0,0% 
Anchor read  0  0,0% 
Total stories  13   
      
Priority of story      
Story is the top story  5  38,5% 
Story is teased  8  61,5% 
Story is not shown priority  0  0,0% 
Total  13 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Number of sources      
Zero  0  0,0% 
one  3  23,1% 
two  1  7,7% 
three  4  30,8% 
four or more  5  38,5% 
Total  13   
      
Type of source/sources      
Professional or partisan  7  18,92% 
Expert  3  8,11% 
Witness, case, or personal  27  72,97% 
Total sources  37   
      
Time of story      
Less than 30 seconds  0  0,00% 
Between 30 and 60 seconds  0  0,00% 
More than 60 seconds  13  100,00% 
Total  13   
      
Editing pace      
Total time of story (seconds)  1822  140,15 
Total visual images per story  345  26,54 
The average length of visuals  69,0  5,31 
      
Use of audio manipulations      
Music or sound effects used  21  1,62 
      
Use of transitional effects      
Standard hard cut  256  71,51% 
Wipe movement  2  0,56% 
Dissolve  71  19,83% 
Flash frame  4  1,12% 
Fade  1  0,28% 
Slide and peel  0  0,00% 
Rotation or bounce  0  0,00% 
Fly effects  0  0,00% 
Graphic transition  19  5,31% 
Other/advanced  5  1,40% 
Total  358   
      
Role of journalist in story      
Live journalist ‐ anchor interaction  5  38,46% 
Journalist stand‐up or analysis  3  23,08% 
Journalist not speaking on camera  5  38,46% 
Total  13 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B9 – CONTENT ANALYSIS – ALL STORIES LESS THAN 60 SECONDS     
by Carl Hagman     
     
Local Station: WTVT – Fox 13     
Date and Newscast: The 10 p.m. newscast from Monday, April 20 – Friday, April 24, 2009     
  Total amount  Percentage of total 
Major topic (only one)     
      
TRADITIONAL JOURNALISM      
Politics  0  0,0% 
Business and economic trends  3  2,8% 
Important social trends  1  0,9% 
Government and policy  11  10,1% 
International politics and relations  3  2,8% 
Health  5  4,6% 
Education  0  0,0% 
Environmental issues  6  5,5% 
Natural disasters (large region)  0  0,0% 
Science and technology  0  0,0% 
Transportation  4  3,7% 
Religion  0  0,0% 
Culture and community events  5  4,6% 
Moral and ethical questions  1  0,9% 
War, military, and national security  7  6,4% 
Total Traditional  46  42,2% 
      
TABLOID JOURNALISM      
A specific crime  20  18,3% 
A specific fire, accident, or disaster  17  15,6% 
Consumer reports  1  0,9% 
Celebrities/entertainment  13  11,9% 
Human interest stories  12  11,0% 
Total Tabloid  63  57,8% 
      
Who the story appeals to (only one)      
The voter  16  14,7% 
The business minded  3  2,8% 
The consumer  2  1,8% 
The citizen  26  23,9% 
The curious  62  56,9% 
Total  109   
      
Geographic location (only one)      
Foreign/international (no U.S.)  1  0,9% 
Foreign/international (with U.S.)  8  7,3% 
National (with foreign link)  2  1,8% 
National  30  27,5% 
Regional  0  0,0% 
State  16  14,7% 
Local  52  47,7% 
Other  0  0,0% 
Total  109   
      
Type of story (only one)      
ENG story with LIVE  0  0,0% 
ENG story  0  0,0% 
ENG story from affiliate station  0  0,0% 
Full live story  0  0,0% 
Interview  1  0,9% 
Anchor voice‐over  92  84,4% 
Anchor read  16  14,7% 
Total stories  109   
      
Priority of story      
Story is the top story  0  0,0% 
Story is teased  31  28,4% 
Story is not shown priority  78  71,6% 
Total  109   
      
Number of sources      
Zero  71  65,1% 
one  34  31,2% 
two  4  3,7% 
three  0  0,0% 
four or more  0  0,0% 
Total  109 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Type of source/sources      
Professional or partisan  18  42,86% 
Expert  1  2,38% 
Witness, case, or personal  23  54,76% 
Total sources  42   
      
Time of story      
Less than 30 seconds  73  66,97% 
Between 30 and 60 seconds  36  33,03% 
More than 60 seconds  0  0,00% 
Total  109   
      
Editing pace      
Total time of story (seconds)  1478  41,06 
Total visual images per story  315  8,75 
The average length of visuals  200,7  5,58 
      
Use of audio manipulations      
Music or sound effects used  43  1,19 
      
Use of transitional effects      
Standard hard cut  259  73,79% 
Wipe movement  0  0,00% 
Dissolve  45  12,82% 
Flash frame  2  0,57% 
Fade  0  0,00% 
Slide and peel  0  0,00% 
Rotation or bounce  0  0,00% 
Fly effects  0  0,00% 
Graphic transition  45  12,82% 
Other/advanced  0  0,00% 
Total  351   
      
Role of journalist in story      
Live journalist ‐ anchor interaction  0  0,00% 
Journalist stand‐up or analysis  1  2,78% 
Journalist not speaking on camera  35  97,22% 
Total  36 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B10 – CONTENT ANALYSIS – ALL STORIES LESS THAN 30 SECONDS     
by Carl Hagman     
     
Local Station: WTVT – Fox 13     
Date and Newscast: The 10 p.m. newscast from Monday, April 20 – Friday, April 24, 2009     
  Total amount  Percentage of total 
Major topic (only one)     
      
TRADITIONAL JOURNALISM      
Politics  0  0,0% 
Business and economic trends  1  1,4% 
Important social trends  0  0,0% 
Government and policy  7  9,6% 
International politics and relations  2  2,7% 
Health  5  6,8% 
Education  0  0,0% 
Environmental issues  5  6,8% 
Natural disasters (large region)  0  0,0% 
Science and technology  0  0,0% 
Transportation  1  1,4% 
Religion  0  0,0% 
Culture and community events  1  1,4% 
Moral and ethical questions  0  0,0% 
War, military, and national security  6  8,2% 
Total Traditional  28  38,4% 
      
TABLOID JOURNALISM      
A specific crime  15  20,5% 
A specific fire, accident, or disaster  13  17,8% 
Consumer reports  1  1,4% 
Celebrities/entertainment  9  12,3% 
Human interest stories  7  9,6% 
Total Tabloid  45  61,6% 
      
Who the story appeals to (only one)      
The voter  12  16,4% 
The business minded  1  1,4% 
The consumer  2  2,7% 
The citizen  14  19,2% 
The curious  44  60,3% 
Total  73   
      
Geographic location (only one)      
Foreign/international (no U.S.)  1  1,4% 
Foreign/international (with U.S.)  7  9,6% 
National (with foreign link)  1  1,4% 
National  25  34,2% 
Regional  0  0,0% 
State  9  12,3% 
Local  30  41,1% 
Other  0  0,0% 
Total  73   
      
Type of story (only one)      
ENG story with LIVE  0  0,0% 
ENG story  0  0,0% 
ENG story from affiliate station  0  0,0% 
Full live story  0  0,0% 
Interview  1  1,4% 
Anchor voice‐over  56  76,7% 
Anchor read  16  21,9% 
Total stories  73   
      
Priority of story      
Story is the top story  0  0,0% 
Story is teased  15  20,5% 
Story is not shown priority  58  79,5% 
Total  73   
      
Number of sources      
Zero  68  93,2% 
one  5  6,8% 
two  0  0,0% 
three  0  0,0% 
four or more  0  0,0% 
Total  73   
  110 
Type of source/sources      
Professional or partisan  2  40,00% 
Expert  0  0,00% 
Witness, case, or personal  3  60,00% 
Total sources  5   
      
Time of story      
Less than 30 seconds  73  100,00% 
Between 30 and 60 seconds  0  0,00% 
More than 60 seconds  0  0,00% 
Total  73 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B11 – CONTENT ANALYSIS – TOP STORY ON EACH OF THE FIVE NEWSCASTS     
by Carl Hagman     
     
Local Station: WTVT – Fox 13     
Date and Newscast: The 10 p.m. newscast from Monday, April 20 – Friday, April 24, 2009     
  Total amount  Percentage of total 
Major topic (only one)     
      
TRADITIONAL JOURNALISM      
Politics  0  0,0% 
Business and economic trends  0  0,0% 
Important social trends  0  0,0% 
Government and policy  0  0,0% 
International politics and relations  0  0,0% 
Health  0  0,0% 
Education  0  0,0% 
Environmental issues  0  0,0% 
Natural disasters (large region)  0  0,0% 
Science and technology  0  0,0% 
Transportation  2  40,0% 
Religion  0  0,0% 
Culture and community events  0  0,0% 
Moral and ethical questions  0  0,0% 
War, military, and national security  0  0,0% 
Total Traditional  2  40,0% 
      
TABLOID JOURNALISM      
A specific crime  0  0,0% 
A specific fire, accident, or disaster  0  0,0% 
Consumer reports  0  0,0% 
Celebrities/entertainment  0  0,0% 
Human interest stories  3  60,0% 
Total Tabloid  3  60,0% 
      
Who the story appeals to (only one)      
The voter  0  0,0% 
The business minded  0  0,0% 
The consumer  0  0,0% 
The citizen  2  40,0% 
The curious  3  60,0% 
Total  5   
      
Geographic location (only one)      
Foreign/international (no U.S.)  0  0,0% 
Foreign/international (with U.S.)  0  0,0% 
National (with foreign link)  0  0,0% 
National  0  0,0% 
Regional  0  0,0% 
State  0  0,0% 
Local  5  100,0% 
Other  0  0,0% 
Total  5   
      
Type of story (only one)      
ENG story with LIVE  5  100,0% 
ENG story  0  0,0% 
ENG story from affiliate station  0  0,0% 
Full live story  0  0,0% 
Interview  0  0,0% 
Anchor voice‐over  0  0,0% 
Anchor read  0  0,0% 
Total stories  5   
      
Priority of story      
Story is the top story  5  100,0% 
Story is teased  0  0,0% 
Story is not shown priority  0  0,0% 
Total  5   
      
Number of sources      
Zero  0  0,0% 
one  1  20,0% 
two  0  0,0% 
three  2  40,0% 
four or more  2  40,0% 
Total  5 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Type of source/sources      
Professional or partisan  3  20,00% 
Expert  0  0,00% 
Witness, case, or personal  12  80,00% 
Total sources  15   
      
Time of story      
Less than 30 seconds  0  0,00% 
Between 30 and 60 seconds  0  0,00% 
More than 60 seconds  5  100,00% 
Total  5   
      
Editing pace      
Total time of story (seconds)  908  181,60 
Total visual images per story  152  30,40 
The average length of visuals  30,0  5,99 
      
Use of audio manipulations      
Music or sound effects used  12  2,40 
      
Use of transitional effects      
Standard hard cut  115  73,25% 
Wipe movement  0  0,00% 
Dissolve  24  15,29% 
Flash frame  2  1,27% 
Fade  0  0,00% 
Slide and peel  0  0,00% 
Rotation or bounce  0  0,00% 
Fly effects  0  0,00% 
Graphic transition  11  7,01% 
Other/advanced  5  3,18% 
Total  157   
      
Role of journalist in story      
Live journalist ‐ anchor interaction  5  100,00% 
Journalist stand‐up or analysis  0  0,00% 
Journalist not speaking on camera  0  0,00% 
Total  5 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B12 – CONTENT ANALYSIS – ALL TOP STORIES AND TEASED STORIES OF EVERY NEWSCAST     
by Carl Hagman     
     
Local Station: WTVT – Fox 13     
Date and Newscast: The 10 p.m. newscast from Monday, April 20 – Friday, April 24, 2009     
  Total amount  Percentage of total 
Major topic (only one)     
      
TRADITIONAL JOURNALISM      
Politics  0  0,0% 
Business and economic trends  1  1,9% 
Important social trends  1  1,9% 
Government and policy  4  7,5% 
International politics and relations  0  0,0% 
Health  4  7,5% 
Education  1  1,9% 
Environmental issues  1  1,9% 
Natural disasters (large region)  1  1,9% 
Science and technology  0  0,0% 
Transportation  3  5,7% 
Religion  0  0,0% 
Culture and community events  4  7,5% 
Moral and ethical questions  1  1,9% 
War, military, and national security  0  0,0% 
Total Traditional  21  39,6% 
      
TABLOID JOURNALISM      
A specific crime  5  9,4% 
A specific fire, accident, or disaster  8  15,1% 
Consumer reports  0  0,0% 
Celebrities/entertainment  6  11,3% 
Human interest stories  13  24,5% 
Total Tabloid  32  60,4% 
      
Who the story appeals to (only one)      
The voter  4  7,5% 
The business minded  1  1,9% 
The consumer  1  1,9% 
The citizen  15  28,3% 
The curious  32  60,4% 
Total  53   
      
Geographic location (only one)      
Foreign/international (no U.S.)  0  0,0% 
Foreign/international (with U.S.)  1  1,9% 
National (with foreign link)  1  1,9% 
National  13  24,5% 
Regional  1  1,9% 
State  6  11,3% 
Local  31  58,5% 
Other  0  0,0% 
Total  53   
      
Type of story (only one)      
ENG story with LIVE  5  9,4% 
ENG story  8  15,1% 
ENG story from affiliate station  8  15,1% 
Full live story  0  0,0% 
Interview  0  0,0% 
Anchor voice‐over  31  58,5% 
Anchor read  1  1,9% 
Total stories  53   
      
Priority of story      
Story is the top story  5  9,4% 
Story is teased  48  90,6% 
Story is not shown priority  0  0,0% 
Total  53   
      
Number of sources      
Zero  15  28,3% 
one  22  41,5% 
two  5  9,4% 
three  4  7,5% 
four or more  7  13,2% 
Total  53 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Type of source/sources      
Professional or partisan  21  27,27% 
Expert  3  3,90% 
Witness, case, or personal  53  68,83% 
Total sources  77   
      
Time of story      
Less than 30 seconds  15  28,30% 
Between 30 and 60 seconds  16  30,19% 
More than 60 seconds  22  41,51% 
Total  53   
      
Editing pace      
Total time of story (seconds)  3391  89,24 
Total visual images per story  698  18,37 
The average length of visuals  197,5  5,20 
      
Use of audio manipulations      
Music or sound effects used  46  1,21 
      
Use of transitional effects      
Standard hard cut  511  69,43% 
Wipe movement  7  0,95% 
Dissolve  157  21,33% 
Flash frame  7  0,95% 
Fade  1  0,14% 
Slide and peel  0  0,00% 
Rotation or bounce  0  0,00% 
Fly effects  0  0,00% 
Graphic transition  44  5,98% 
Other/advanced  9  1,22% 
Total  736   
      
Role of journalist in story      
Live journalist ‐ anchor interaction  5  13,16% 
Journalist stand‐up or analysis  7  18,42% 
Journalist not speaking on camera  26  68,42% 
Total  38   
       
 
  115
 
B13 – CONTENT ANALYSIS – ONLY TRADITIONAL STORIES     
by Carl Hagman     
     
Local Station: WTVT – Fox 13     
Date and Newscast: The 10 p.m. newscast from Monday, April 20 – Friday, April 24, 2009     
  Total amount  Percentage of total 
Major topic (only one)     
      
TRADITIONAL JOURNALISM      
Politics  0  0,0% 
Business and economic trends  4  7,1% 
Important social trends  1  1,8% 
Government and policy  13  23,2% 
International politics and relations  3  5,4% 
Health  7  12,5% 
Education  1  1,8% 
Environmental issues  7  12,5% 
Natural disasters (large region)  1  1,8% 
Science and technology  0  0,0% 
Transportation  6  10,7% 
Religion  0  0,0% 
Culture and community events  5  8,9% 
Moral and ethical questions  1  1,8% 
War, military, and national security  7  12,5% 
Total Traditional  56   
      
TABLOID JOURNALISM      
A specific crime  0  0,0% 
A specific fire, accident, or disaster  0  0,0% 
Consumer reports  0  0,0% 
Celebrities/entertainment  0  0,0% 
Human interest stories  0  0,0% 
Total Tabloid  0  0,0% 
      
Who the story appeals to (only one)      
The voter  18  32,1% 
The business minded  4  7,1% 
The consumer  1  1,8% 
The citizen  33  58,9% 
The curious  0  0,0% 
Total  56   
      
Geographic location (only one)      
Foreign/international (no U.S.)  1  1,8% 
Foreign/international (with U.S.)  7  12,5% 
National (with foreign link)  3  5,4% 
National  15  26,8% 
Regional  1  1,8% 
State  8  14,3% 
Local  21  37,5% 
Other  0  0,0% 
Total  56   
      
Type of story (only one)      
ENG story with LIVE  2  3,6% 
ENG story  3  5,4% 
ENG story from affiliate station  5  8,9% 
Full live story  0  0,0% 
Interview  1  1,8% 
Anchor voice‐over  39  69,6% 
Anchor read  6  10,7% 
Total stories  56   
      
Priority of story      
Story is the top story  2  3,6% 
Story is teased  19  33,9% 
Story is not shown priority  35  62,5% 
Total  56   
      
Number of sources      
Zero  28  50,0% 
one  17  30,4% 
two  5  8,9% 
three  1  1,8% 
four or more  5  8,9% 
Total  56 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Type of source/sources      
Professional or partisan  26  52,00% 
Expert  2  4,00% 
Witness, case, or personal  22  44,00% 
Total sources  50   
      
Time of story      
Less than 30 seconds  28  50,00% 
Between 30 and 60 seconds  18  32,14% 
More than 60 seconds  10  17,86% 
Total  56   
      
Editing pace      
Total time of story (seconds)  2014  71,93 
Total visual images per story  424  15,14 
The average length of visuals  143,3  5,12 
      
Use of audio manipulations      
Music or sound effects used  33  1,18 
      
Use of transitional effects      
Standard hard cut  316  69,91% 
Wipe movement  8  1,77% 
Dissolve  84  18,58% 
Flash frame  4  0,88% 
Fade  0  0,00% 
Slide and peel  0  0,00% 
Rotation or bounce  0  0,00% 
Fly effects  0  0,00% 
Graphic transition  33  7,30% 
Other/advanced  7  1,55% 
Total  452   
      
Role of journalist in story      
Live journalist ‐ anchor interaction  2  7,14% 
Journalist stand‐up or analysis  6  21,43% 
Journalist not speaking on camera  20  71,43% 
Total  28 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B14 – CONTENT ANALYSIS – ONLY TABLOID STORIES     
by Carl Hagman     
     
Local Station: WTVT – Fox 13     
Date and Newscast: The 10 p.m. newscast from Monday, April 20 – Friday, April 24, 2009     
  Total amount  Percentage of total 
Major topic (only one)     
      
TRADITIONAL JOURNALISM      
Politics  0  0,0% 
Business and economic trends  0  0,0% 
Important social trends  0  0,0% 
Government and policy  0  0,0% 
International politics and relations  0  0,0% 
Health  0  0,0% 
Education  0  0,0% 
Environmental issues  0  0,0% 
Natural disasters (large region)  0  0,0% 
Science and technology  0  0,0% 
Transportation  0  0,0% 
Religion  0  0,0% 
Culture and community events  0  0,0% 
Moral and ethical questions  0  0,0% 
War, military, and national security  0  0,0% 
Total Traditional  0  0,0% 
      
TABLOID JOURNALISM      
A specific crime  21  27,3% 
A specific fire, accident, or disaster  20  26,0% 
Consumer reports  1  1,3% 
Celebrities/entertainment  14  18,2% 
Human interest stories  21  27,3% 
Total Tabloid  77   
      
Who the story appeals to (only one)      
The voter  0  0,0% 
The business minded  0  0,0% 
The consumer  1  1,3% 
The citizen  0  0,0% 
The curious  76  98,7% 
Total  77   
      
Geographic location (only one)      
Foreign/international (no U.S.)  0  0,0% 
Foreign/international (with U.S.)  1  1,3% 
National (with foreign link)  0  0,0% 
National  21  27,3% 
Regional  0  0,0% 
State  11  14,3% 
Local  44  57,1% 
Other  0  0,0% 
Total  77   
      
Type of story (only one)      
ENG story with LIVE  3  3,9% 
ENG story  5  6,5% 
ENG story from affiliate station  5  6,5% 
Full live story  0  0,0% 
Interview  0  0,0% 
Anchor voice‐over  54  70,1% 
Anchor read  10  13,0% 
Total stories  77   
      
Priority of story      
Story is the top story  3  3,9% 
Story is teased  29  37,7% 
Story is not shown priority  45  58,4% 
Total  77   
      
Number of sources      
Zero  45  58,4% 
one  22  28,6% 
two  3  3,9% 
three  4  5,2% 
four or more  3  3,9% 
Total  77 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Type of source/sources      
Professional or partisan  11  19,30% 
Expert  3  5,26% 
Witness, case, or personal  43  75,44% 
Total sources  57   
      
Time of story      
Less than 30 seconds  45  58,44% 
Between 30 and 60 seconds  18  23,38% 
More than 60 seconds  14  18,18% 
Total  77   
      
Editing pace      
Total time of story (seconds)  2383  74,47 
Total visual images per story  469  14,66 
The average length of visuals  179,6  5,61 
      
Use of audio manipulations      
Music or sound effects used  40  1,25 
      
Use of transitional effects      
Standard hard cut  345  68,86% 
Wipe movement  0  0,00% 
Dissolve  107  21,36% 
Flash frame  5  1,00% 
Fade  1  0,20% 
Slide and peel  0  0,00% 
Rotation or bounce  1  0,20% 
Fly effects  0  0,00% 
Graphic transition  40  7,98% 
Other/advanced  2  0,40% 
Total  501   
      
Role of journalist in story      
Live journalist ‐ anchor interaction  3  9,38% 
Journalist stand‐up or analysis  4  12,50% 
Journalist not speaking on camera  25  78,13% 
Total  32 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Appendix C1 – Pilot Content Analysis Coding Form 
Pilot Content Analysis Coding Form 
(Part A – Story Type) 
 
1) Major topic (select only one topic per story – do not code sports and weather segments): 
 
Traditional journalism: 
• Politics 
• Business or economic trends 
• Important social trends 
• Government and policy 
• International politics and relations 
• Health 
• Education 
• Environmental issues 
• Natural disasters and weather situations affecting a significant part of a larger region 
• Science and technology 
• Transportation 
• Religion 
• Art and culture 
• Moral and ethical questions 
• War, military, national security 
• Other 
 
Tabloid journalism: 
• A specific crime incident 
• A specific fire, accident or disaster 
• Consumer reports 
• Celebrities and entertainment 
• Human interest stories 
• Other 
 
 
2) Who the story appeals to: 
 
• The voter or politically interested  
• The business minded or actors within the economic community 
• The consumer  
• The citizen  
• The curious 
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3) Geographic location (where majority of story takes place): 
 
• Foreign/international with no significant U.S. component 
• Foreign/international with significant U.S. component 
• National with significant foreign/international link (e.g. foreign affairs where focus is on the 
U.S. or action by the U.S. government) 
• National 
• Regional (multi-state, e.g. a story about a hurricane threatening the southeast U.S.) 
• State 
• Local (within the channel’s primary market) 
• Other or none – no location context. 
 
4) Type of story: 
 
• Package produced by the local station itself 
• Package produced by a different station 
• Staff live 
• Interview 
• Anchor voice-over 
• Anchor read 
 
5) The number of sources used in the story: 
 
• 0 
• 1 
• 2 
• 3 
• 4 or more 
 
6) The type of source or sources used in the story: 
 
• Professional or partisan source 
• Expert source 
• Witness, case, or source personally involved with story 
 
7) Time of story (record the total time of each story and place in category below): 
 
• Length of story less than 30 seconds 
• Length of story between 30 and 60 seconds 
• Length of story more then 60 seconds 
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Pilot Content Analysis Coding Form 
(Part B – Story Form) 
 
1) Editing pace: 
 
• Total time of story: … 
• Total number of visual images in story: … 
• The average length of visual images in story: … 
 
2) Use of video maneuvers (count each occurrence of the following): 
 
• Use of zoom-in movements 
• Use of zoom-out movements 
• Use of eyewitness camera perspective 
 
3) Use of audio manipulations: 
 
• Are sound effects used in story (not ambient sound or natural sound): Yes or no 
• Is music used in story: Yes or no 
 
4) Use of transitional effects between camera shots (count each occurrence of the following): 
 
• Use of standard hard cut 
• Use of wipe movement 
• Use of dissolve 
• Use of flash frame 
• Use of fade 
• Use of slide and peel 
• Use of rotation or bounce 
• Use of fly effect 
 
5) Use of non-transitional effects (count each occurrence of the following): 
 
• Superimposition 
• Split-screen 
• Freeze frame  
• Compression 
• Posterization 
• Snapshot images 
• Secondary frames 
• The echo effect/mirror effect 
• Frame inside a frame 
• Highlighting effect 
• Mosaic effect 
• Slow-motion 
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Appendix C2 – Pilot Content Analysis: Full Results 
PILOT CONTENT ANALYSIS FULL RESULTS       
by Carl Hagman       
       
Major topic (only one)    Percentage of total  % 
       
TRADITIONAL JOURNALISM       
Politics  0     
Business and economic trends  9  12  % 
Important social trends  3  4  % 
Government and policy  11  14,7  % 
International politics and relations  0     
Health  0     
Education  0     
Environmental issues  0     
Natural disasters (large region)  1  1,3  % 
Science and technology  2  2,7  % 
Transportation  1  1,3  % 
Religion  0     
Art and culture  0     
Moral and ethical questions  0     
War, military, and national security  0     
Other  2  2,7  % 
Total Traditional  29  38,7  % 
       
TABLOID JOURNALISM       
A specific crime      15  20,0  % 
A specific fire, accident, or disaster  7  9,3  % 
Consumer reports  6  8,0  % 
Celebrities/entertainment  7  9,3  % 
Human interest stories  9  12,0  % 
Other  2  2,7  % 
Total Tabloid  46  61,3  % 
       
Who the story appeals to (only one)       
The voter  1  1,3  % 
The business minded  12  16,0  % 
The consumer  6  8,0  % 
The citizen  14  18,7  % 
The curious  42  56,0  % 
       
Geographic location (only one)       
Foreign/international (no U.S.)  2  2,7  % 
Foreign/international (with U.S.)  1  1,3  % 
National (with foreign link)  0     
National  21  28,0  % 
Regional  4  5,3  % 
State  10  13,3  % 
Local  37  49,3  % 
Other  0     
       
Type of story (only one)       
Package produced by the station  10  13,3  % 
Package produced by other station  4  5,3  % 
Staff Live  0     
Interview  0     
Anchor voice‐over  56  74,7  % 
Anchor read  5  6,7  % 
Total stories  75 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Number of sources 
     
Zero  42  56,0  % 
one  21  28,0  % 
two  7  9,3  % 
three  2  2,7  % 
four or more  3  4,0  % 
       
Type of source/sources       
Professional or partisan  21  37,5  % 
Expert  1  1,8  % 
Witness, case, or personal  34  60,7  % 
Total sources  56     
       
Time of story       
Less than 30 seconds  37  49,3  % 
Between 30 and 60 seconds  24  32,0  % 
More than 60 seconds  14  18,7  % 
       
Editing pace       
Total time of story (seconds)  3126  44,7   
Total visual images per story  685  9,8   
The average length of visuals  395,7  5,7   
       
Use of video maneuvers       
Use of zoom‐in movements  26     
Use of zoom‐out movements  6     
Use of eyewitness camera shot  0     
       
Use of audio manipulations       
Sound effects are used  3     
Music is used  1     
       
Use of transitional effects       
Standard hard cut  553  72,6  % 
Wipe movement  12  1,6  % 
Dissolve  142  18,6  % 
Flash frame  25  3,3  % 
Fade  3  0,4  % 
Slide and peel  0     
Rotation or bounce  1  0,1  % 
Fly effects  0     
Other  26  3,4  % 
Total  762     
       
Use of non‐transitional effects       
Superimposition  24     
Split‐screen  3     
Freeze frame  2     
Compression  0     
Posterization  2     
Snapshot images  0     
Secondary frames  3     
The echo effect/mirror effect  0     
Frame inside a frame  3     
Highlighting effect  1     
Mosaic effect  0     
Slow‐motion  0     
Other  1     
Total  39 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Appendix C3 – Pilot Content Analysis: WTVT – Fox 13 Results Only 
PILOT CONTENT ANALYSIS RESULTS of WTVT – Fox 13 ONLY       
by Carl Hagman       
Local Station: WTVT Fox 13       
Date and Newscast: 11 p.m. newscast on March 20, 2009       
       
Major topic (only one)    Percentage of total  % 
       
TRADITIONAL JOURNALISM       
Politics  0     
Business and economic trends  1  6,3  % 
Important social trends  0     
Government and policy  2  12,5  % 
International politics and relations  0     
Health  0     
Education  0     
Environmental issues  0     
Natural disasters (large region)  1  6,3  % 
Science and technology  0     
Transportation  0     
Religion  0     
Art and culture  0     
Moral and ethical questions  0     
War, military, and national security  0     
Other  0     
Total Traditional  4  25,0  % 
       
TABLOID JOURNALISM       
A specific crime  4  25,0  % 
A specific fire, accident, or disaster  1  6,3  % 
Consumer reports  1  6,3  % 
Celebrities/entertainment  2  12,5  % 
Human interest stories  4  25,0  % 
Other  0     
Total Tabloid  12  75,0  % 
       
Who the story appeals to (only one)       
The voter  0     
The business minded  0     
The consumer  1  6,3  % 
The citizen  4  25,0  % 
The curious  11  68,8  % 
       
Geographic location (only one)       
Foreign/international (no U.S.)  0     
Foreign/international (with U.S.)  0     
National (with foreign link)  0     
National  6  37,5  % 
Regional  2  12,5  % 
State  4  25,0  % 
Local  4  25,0  % 
Other  0     
       
Type of story (only one)       
Package produced by the station  1  6,3  % 
Package produced by other station  1  6,3  % 
Staff Live  0     
Interview  0     
Anchor voice‐over  12  75,0  % 
Anchor read  2  12,5  % 
Total stories  16 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Number of sources       
Zero  7  43,8  % 
one  6  37,5  % 
two  2  12,5  % 
three  1  6,3  % 
four or more  0     
       
Type of source/sources       
Professional or partisan  6  46,2  % 
Expert  0     
Witness, case, or personal  7  53,8  % 
Total sources  13     
       
Time of story       
Less than 30 seconds  4  25,0  % 
Between 30 and 60 seconds  10  62,5  % 
More than 60 seconds  2  12,5  % 
       
Editing pace       
Total time of story (seconds)  683  48,8   
Total visual images per story  172  12,3   
The average length of visuals  57,9  4,1   
       
Use of video maneuvers       
Use of zoom‐in movements  12     
Use of zoom‐out movements  3     
Use of eyewitness camera shot  0     
       
Use of audio manipulations       
Sound effects are use  0     
Music is used  0     
       
Use of transitional effects       
Standard hard cut  109  58,6  % 
Wipe movement  1  0,5  % 
Dissolve  51  27,4  % 
Flash frame  0     
Fade  1  0,5  % 
Slide and peel  0     
Rotation or bounce  0     
Fly effects  0     
Other  24  12,9  % 
Total  186     
       
Use of non‐transitional effects       
Superimposition  1     
Split‐screen  0     
Freeze frame  0     
Compression  0     
Posterization  0     
Snapshot images  0     
Secondary frames  1     
The echo effect/mirror effect  0     
Frame inside a frame  2     
Highlighting effect  0     
Mosaic effect  0     
Slow‐motion  0     
Other  0     
Total  4     
       
 
 
